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FRANK  WHITE  ELECTED  PRESIDENT  OF  NBC 


Sylvester  L.  Weaver,  Jr.,  Appointed  Vice-Chairman  of  NBC  Board; 
John  K.  Herbert  Named  Vice-President  in  Charge  of  Networks 


FOR  IMMEDIATE  RELEASE 


9 


New  York,  Jan.  2,  1953  --  Frank  White,  vice-president  and 
general  manager  of  the  Radio  and  Television  Networks  of  the  National 
Broadcasting  Company,  has  been  elected  President  and  a  director  of  NBC 
to  succeed  Joseph  H.  McConnell,  it  was  announced  today  by  Brig.  General 
David  Sarnoff,  chairman  of  the  Board  of  RCA  and  NBC,  following  a  meet¬ 
ing  of  the  Board  of  Directors. 

Mr.  McConnell  has  resigned  from  NBC  to  join  a  company  in 
another  industry,  and  his  new  position  will  be  announced  by  that  com¬ 
pany  in  the  near  future. 

In  announcing  Mr.  White's  election.  General  Sarnoff  said: 

"We  are  fortunate  in  having  within  the  NBC  organization  an 
executive  so  uniquely  qualified  to  assume  the  presidency  of  NBC  as  is 
Mr.  White.  He  brings  to  his  new  responsibility  the  practical  experi- 
ence  of  a  long  and  distinguished  career  in  broadcasting,  an  unusual 
executive  ability,  and  a  great  talent  for  human  relationships  which  is 
so  important  in  any  business,  and  particularly  in  the  business  of 
broadcasting.  I  know  that  the  whole  NBC  organization,  its  affiliated 
stations  and  its  advertisers  and  their  agencies  will  share  our  pleasure 


0  ana  confidence  in  this  new  appointment. 
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"During  the  past  three  years  in  which  Mr.  McConnell  has  been 
President,  the  National  Broadcasting  Company  has  grown  in  stature  and 
strength  and  has  further  enlarged  the  scope  of  its  service  to  the 
American  people,"  said  General  Sarnof f .  "The  great  strides  which  NBC 
has  made  in  speeding  the  development  of  television  and  maintaining  the 
strength  of  radio  are  in  themselves  the  greatest  tributes  to 
Mr.  McConnell’s  leadership.  Our  appreciation  for  a  job  well  done  and 
our  best  wishes  go  with  him  as  he  leaves  to  assume  his  new 
responsibilities. " 

General  Sarnof f  also  announced  that  Mr.  Sylvester  L.  Weaver, 
Jr.,  vice-president  in  charge  of  the  Radio  and  Television  Networks  of 
NBC,  has  been  elected  vice-chairman  of  the  NEC  Board  of  Directors. 

Mr.  John  K.  Herbert,  vice-president  in  charge  of  Network 
Sales,  has  been  appointed  to  succeed  Mr.  Weaver  as  vice-president  in 
charge  of  the  Radio  and  Television  Networks. 

General  Sarnof f  pointed  out  that  the  expansion  of  NBC's 
activities  had  prompted  the  establishment  of  the  new  position  of  vice- 
chairman  of  the  Board  to  which  Mr.  Weaver  has  been  named. 

"We  believe  that  progress  in  broadcasting  is  never-ending," 
General  Sarnoff  said,  "and  that  new  ways  of  using  the  power  of  radio 
and  television,  new  forms  of  programming  and  new  opportunities  for  the 
broadcast  media  can  and  must  be  developed.  Under  Mr.  Weaver,  NBC 
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television  had  led  the  way  in  creating  many  of  the  new  concepts  which 
have  become  part  of  the  pattern  of  television.  In  his  new  position  as 
vice-chairman,  Mr.  Weaver  will  be  enabled  to  concentrate  on  the  prob¬ 
lems  of  long-range  development,  both  in  radio  and  television,  and  will 
fill  a  vital  function  in  a  rapidly  expanding  industry. " 

Mr.  Herbert’s  designation  as  vice-president  in  charge  of  the 
Radio  and  Television  Networks  was  Mr.  White's  first  appointment  as  the 
new  head  of  NBC. 

"As  vice-president  in  charge  of  Radio  Sales  and  more  recently 
as  vice-president  in  charge  of  Sales  for  the  Radio  and  Television 
Networks,  Mr.  Herbert  has  demonstrated  not  only  great  sales  leadership 
but  a  grasp  of  our  overall  network  problems  and  an  ability  to  deal 
effectively  with  them,"  said  Mr.  White.  "I  am  delighted  to  announce 
his  appointment  as  vice-president  in  charge  of  both  our  networks. 

In  this  position,  he  will  serve  as  the  chief  executive  of  the  networks 
division  of  NBC  and  in  addition  will  continue  to  exercise  general 
supervision  over  our  network  sales  department." 

BIOGRAPHICAL  INFORMATION 

Frank  White 

Frank  White  is  one  of  the  outstanding  leaders  in  the 
broadcasting  industry  and  has  had  many  years  of  experience  in  all 
phases  of  network  operation.  He  entered  the  broadcast  field  in  1937 
when  he  Joined  the  Columbia  Broadcasting  System  as  treasurer.  Five 
years  later  he  was  named  a  vice-president  and  director  of  the  company, 
continuing  also  to  function  as  treasurer  until  19^7.  Later  in  that 
year,  Mr.  White  became  president  and  director  of  Columbia  Records,  Inc.. 
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a  position  he  held  until  May  1,  1949*  when  he  moved  to  the  Mutual 
Broadcasting  System  as  president  and  director.  He  joined  NBC  May  31 * 
1952,  in  an  executive  capacity  and  was  named  vice-president  and  general 
manager  of  the  networks  June  18,  1952. 

Mr.  White  served  for  six  years  as  treasurer  of  the  Literary 
Guild  of  America,  leaving  that  organization  in  1935  to  join  the  Stage 
Publishing  Co.  in  a  similar  capacity.  From  1936  until  he  joined  CBS 
in  1937  he  was  treasurer  and  business  manager  of  Newsweek,  Inc. 

A  native  of  Washington,  D.C.,  Mr.  White  attended  public 
schools  and  George  Washington  University  there.  His  studies  were 
interrupted  in  1918  when  he  enlisted  in  the  U.S.  Navy  as  an  aviation 
cadet.  After  the  war  he  entered  business,  but  continued  schooling 
until  1921,  when  he  joined  the  accounting  firm  of  Lybrand,  Ross 
Brothers  and  Montgomery.  In  1924  he  began  a  five-year  association 
with  the  Union  News  Co.,  as  assistant  to  the  president.  He  left  that 
post  in  1929  to  go  with  the  Literary  Guild  of  America. 

Mr.  White  and  his  wife,  the  former  Doris  R.  Booth,  reside 
in  Larchmont,  N.Y.  They  have  two  sons,  Richard,  22,  and  David,  19. 

Mr.  White  is  a  director  and  treasurer  of  Brand  Names  Foundation  and 
a  director  of  the  Advertising  Research  Foundation.  He  is  a  trustee 
and  treasurer  of  the  Mew  York  Housing  Trust,  and  a  member  of  the  Armed 
Forces  Advisory  Committee  for  the  Northeast  Area,  the  Players  Club  in 
New  York,  Sigma  Nu  fraternity  and  the  Larchmont  Yacht  Club. 
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Sylvester  L.  Weaver,  Jr.,  joined  NBC  in  August,  19^9,  as 
vice-president  in  charge  of  television,  bringing  to  that  medium  a 
number  of  major  new  programming  concepts,  such  as  the  Saturday  night 
"Your  Show  of  Shows,”  rotational  use  of  outstanding  stars  on  top 
comedy  programs,  and  "Today,"  the  network’s  early-morning  communica¬ 
tions  program.  Under  his  leadership,  NBC  acquired  the  industry’s 
largest  roster  of  top  talent  and  programs.  He  was  named  vice-president 
in  charge  of  the  Radio  and  Television  Networks  on  June  18,  1952. 

Mr.  Weaver  came  to  NBC  from  Young  &  Ruble am,  where  he  was 
vice-president  in  charge  of  radio  and  television.  He  was  born  on 
Dec.  21,  1908,  in  Los  Angeles.  After  graduation  from  Dartmouth  College 
in  1930,  he  wrote  advertising  copy  in  Los  Angeles.  He  then  turned  to 
radio  program  production  with  the  CBS-Don  Lee  Network,  writing, 
emceeing  and  supervising  some  of  its  important  shows  during  the  early 
’30s.  When  he  left  for  New  York  to  join  Young  &  Rubicam,  in  1935,  he 
was  program  manager  of  Don  Lee's  San  Francisco  outlet,  KFRC. 

Mr.  Weaver  produced  the  Fred  Allen  Show  for  Young  &  Rubicam 
as  his  initial  venture  for  the  advertising  agency,  and  by  1936  had 
become  manager  of  its  radio  department.  In  1938,  he  went  to  the 
American  Tobacco  Company.  A  year  later,  at  the  age  of  31,  he  was  adver- 

"  A 

tising  manager  of  the  firm,  one  of  the  nation's  largest  advertisers. 

Mr.  Weaver  volunteered  for  war  service  in  19^-1,  serving  first 
with  the  office  of  Coordinator  of  Inter*- American  Affairs  and  then  as 
commander  of  an  escort  ship.  Soon  after  rejoining  the  American  Tobacco 
Company  in  1945,  he  returned  to  Young  &  Rubicam  where,  as  vice- 
president,  he  expanded  the  post-war  television  activities  of  the  agency. 


(more 


.  '•  . 

; 

•  •  '  '*  '  -  ' 

■ 

. 

19VB  W  .  iM 

-  . ' 

"  i  ipd  y<-  r?:-  ivn  :?;k.  1  •  «  '  ‘j 

>B 

'  ■)  :  »  :  • 

as 

0  v  .  ’  ' 

'  •  ■  •  •  •  •  •.  i- 

t  f  nr  t  ’  ■  ■,  f  imi  -rt  .r  ••  . ;  i .  7 •>  f  .  j*  .  C 


John  K.  Herbert 


-  6  - 


John  K.  Herbert  joined  NBC  Sept.  1950,  as  assistant  to 
the  President  after  a  career  of  12  years  with  Hearst  Magazines,  Inc., 
and  on  Nov.  27,  1950,  he  was  appointed  general  sales  manager  for  the 
Radio  Network.  He  was  named  vice-president  in  charge  of  Sales  for 
both  the  Radio  and  Television  Networks  on  July  21,  1952.  He  left  the 
post  of  vice-president  and  general  advertising  manager  of  Hearst 
Magazines,  Inc.,  to  join  NBC.  Prior  to  that  Mr.  Herbert  had  served 
as  New  England  manager  of  Good  Housekeeping  and  Eastern  advertising 
manager  of  Good  Housekeeping. 

Mr.  Herbert  was  born  in  Winthrop,  Mass.,  on  Feb.  10,  1903* 
He  was  graduated  from  Winthrop  High  School,  and  attended  Holy  Cross 
College.  For  a  number  of  years  he  was  associated  with  the  Socony 
Vacuum  Oil  Corp.,  and  later  was  a  cotton  broker  with  Jones,  Gardner 
&  Beal.  In  1932  he  joined  Esquire  Magazine,  and  six  years  later 
became  associated  with  Hearst  Magazines,  Inc. 

Mr.  Herbert  represented  Hearst  Magazines  on  the  Periodical 
Publishers  Association,  the  Magazine  Advertising  Bureau,  the  Adver¬ 
tising  Council  and  the  National  Association  of  Magazine  Publishers. 

He  served  in  the  U.  S.  Marine  Corps  from  January,  19^3*  until  October, 
19^5,  when  he  left  the  Marine  Corps  with  the  rank  of  captain.  He 
now  holds  the  rank  of  major  in  the  U.  S.  Marine  Corps  Reserve. 


NBC -New  York,  12/31/52 
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NBC  TRADE  NEWS 


AMANA  REFRIGERATION  BUYS  'KATE  SMITH  HOUR'  SEGMENT 

Amana  Refrigeration,  Inc.,  has  signed  with  NBC 
to  sponsor  one  15-minute  segment  each  Thursday  on  the 
KATE  SMITH  HOUR,  the  network's  afternoon  TV  variety  series 
featuring  America's  first  lady  of  song. 

The  quarter-hour  to  be  sponsored  by  the  manu¬ 
facturers  of  upright  and  chest-type  home  freezers  will  be 
from  4:15  to  4:30  p.m.,  beginning  Thursday,  Feb.  19. 

The  contract  was  placed  by  Maury,  Lee  and  Marshall. 

Amana,  incorporated  as  a  stock  company  in  1932 
has  only  recently  entered  the  national  advertising  field 
in  radio  and  television.  The  corporation  is  an  outgrowth 
of  the  Amana  Community,  a  religious  community  which  was 
established  in  Amana,  Iowa,  in  the  middle  of  the  19th  century. 
One  of  the  leading  experiments  in  the  United  States  in  com¬ 
munal  living,  the  Amana  Society,  has  since  emerged  into  a 
highly  successful  commercial  venture  apart  from  the  religious 
organization. 


NBC -New  York,  1/2/53 
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NBC -TV  NEWS 


* - - - 

TV  LESSON  IN  ECONOMICS  BY  'KUKLA,  FRAN  AND  OLLIE ’ 

IS  PUBLISHED  BY  INSTITUTE  AT  N.Y.U. 


A  TV  economics  story  presented  by  Burr  Tillstrom  and  his 
"Kukla,  Fran  and  01 lie”  troupe  on  NBC -TV's  AMERICAN  INVENTORY  series 
early  in  1952,  has  been  published  as  a  booklet  by  the  Institute  of 
Economic  Affairs  of  New  York  University.  The  booklet,  adapted  from  TV 
by  Haig  Babian,  is  the  latest  in  the  "Popular  Economics"  series.  The 
title  is  "A  Penny  Saved." 

The  telecast,  presented  "live"  from  Chicago  on  Feb.  17,  1952, 
was  designed  to  show  the  value  of  savings,  particularly  to  the  nation's 
productivity. 

The  "American  Inventory"  series,  produced  by  NBC  in  associa¬ 
tion  with  the  Alfred  P.  Sloan  Foundation,  is  a  continuing  weekly 
venture  into  adult  education  by  TV.  Experimental  in  nature,  it  has 
utilized  such  techniques  as  "living  newspaper,"  panels  "with  a  dif¬ 
ference,"  ballet,  drama  and  especially-made  documentary  films.  It  is 
televised  Sundays  at  4:00  p.m.,  EST. 


NBC -New  York,  1/2/53 
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NBC  RADIO  NEWS 


NBC’S  JANE  PICKENS  NAMED  AIDE  TO  GENERAL  CHAIRMAN 
OF  SALVATION  ARMY’S  1953  APPEAL  IN  N.Y. 

Jane  Pickens,  NBC  singing  star  who  devotes  much  of  her  time 
to  working  for  charitable  causes,  has  been  appointed  assistant  to  the 
general  chairman  of  the  Salvation  Army  1953  Appeal  for  Greater  New  York. 
The  announcement  was  made  by  Joseph  H.  McConnell,  general  chairman  of 
the  Appeal . 

Miss  Pickens  will  join  with  Mr.  McConnell  and  thousands  of 
other  leading  New  Yorkers  in  raising  funds  for  support  of  the  Army’s 
60  institutions  and  services  in  Greater  New  York.  As  assistant  to  the 
general  chairman,  the  singing  star  will  act  in  Mr.  McConnell's  place 
when  he  is  absent  from  functions  held  in  connection  with  the  Appeal. 

The  Salvation  Army  1953  Appeal  for  Greater  New  York  will  be 
launched  Jan.  5  and  will  seek  $1,250,000,  or  about  one-third  of  the 
annual  budget  of  $3,211,244  required  for  the  Army’s  work  among  the 
troubled  and  needy  of  all  races  and  creeds  in  New  York  City. 

Miss  Pickens  is  known  as  one  of  the  leading  contributors  from 
show  business  of  time  and  energy  to  charitable  causes.  She  often  ap¬ 
pears  at  three  of  four  benefits  a  day,  and  it  has  been  estimated  that 
more  than  $2,000,000  was  raised  for  charity  at  benefits  at  which  she 
appeared  in  1952.  She  is  heard  over  NBC  radio  on  THE  JANE  PICKENS  SHOW 
Monday -through-Fhiday,  network  except  WNBC  (2:15-2:30  p.m.,  EST)  and 
Thursdays  (10:35-11:00  p.m.,  EST). 


NBC -New  York,  1/2/53 
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NBC  RADIO  NEWS 


’FATHER  KNOWS  BEST’  STAR  ROBERT  YOUNG  WILL  GIVE 
MAIN  TALK  AT  CHICAGO  TRAFFIC  SAFETY  MEET 

Robert  Young,  star  of  NBC’s  FATHER  KNOWS  BEST  series,  and 
Hollywood  films,  will  be  the  principal  speaker  at  the  first  Metropoli¬ 
tan  Chicago  Teen-Age  Traffic  Safety  Conference  to  be  held  Jan.  13. 

Young,  an  ardent  supporter  of  traffic  safety  training  for 
young  adults  and  winner  of  several  awards  for  his  many  years  of  work  in 
this  field,  is  in  Chicago  as  the  star  of  the  stage  play,  "Country  Girl." 

Earlier  in  1952  he  received  the  National  Safety  Council’s 
award  of  merit  for  the  traffic  safety  campaign  he  had  conducted  on  and 
off  the  air. 

The  Chicago  conference,  sponsored  by  the  Citizens’  Traffic 
Safety  Board  and  the  Chicago  Motor  Club,  will  be  attended  by  about  300 
student  representatives  from  public  and  parochial  high  schools. 

NBC  STARS  AND  PROGRAMS  GET  ELEVEN  ’FIRSTS’ 

IN  WISCONSIN  STATE  JOURNAL  POLL 

NBC  radio  personalities  and  programs  took  11  first  places  in 
the  Third  Annual  Listeners’  Poll  conducted  by  the  Wisconsin  State 
Journal  in  Madison. 

Jack  Webb  was  voted  favorite  actor,  and  "Dragnet,"  the  show 
which  he  produces  and  in  which  he  stars,  was  selected  as  the  best  crime 
and  mystery  program. 

Other  NBC  radio  winners  are  "Theatre  Guild  on  the  Air,"  best 
drama;  "One  Man’s  Family,"  best  serial  drama;  "Voice  of  Firestone," 
best  serious  music  program;  "Fibber  McGee  and  Molly,"  best  variety  and 
comedy  show;  Tommy  Bartlett,  star  of  "Welcome  Travelers,"  best  emcee; 
"Band  of  America,"  best  popular  music  show;  Guy  Lombardo,  conductor  of 
"Your  Hit  Parade,"  favorite  popular  orchestra;  Arturo  Toscanini,  best 
symphony  conductor;  and  "Mary  Lee  Taylor  Show,"  best  women’s  program. 


NBC-New  York,  1/2/53 
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NBC  HEADLINERS  AND  PROGRAMS  TAKE  TOP  HONORS 
IN  "WHO'S  WHO  POLL  OF *  *52"  CONDUCTED 
BY  RADIO-TELEVISION  DAILY 


St 


A 


FOR  RELEASE  WEDNESDAY,  JAN,  7 

Top  honors  went  to  the  National  Broadcasting  Company  in  the 
annual  Radio-Television  Daily  poll  of  the  nation's  radio  and  television 
editors  for  the  best  artists  and  programs  of  the  past  year. 

The  results  of  the  poll,  "Who's  Who  of  *52,"  showed  that  NBC 
)i  won  in  11  catergories.  Radio-Television  Daily  is  the  industry's  lead¬ 
ing  daily  trade  newspaper. 

* 

The  NBC  winners  are: 


RADIO 

Dramatic  Show  of  the  Year:  "The  Theatre  Guild  on  the  Air." 
Variety  Show  of  the  Year:  "The  Big  Show," 

Musical  Show  of  the  Year:  "The  Voice  of  Firestone"  (simulcast) 
.  Quiz  Shew  of  the  Year:  "Groucho  Marx  -  You  Bet  Your  Life." 
Sportscaster  of  the  Year:  Bill  Stern. 


(more ) 
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2  -Radio -TV  Daily 


TELEVISION 

Dramatic  Show  of  the  Year:  "Robert  Montgomery  Presents" 
Variety  Show  of  the  Year:  "Your  Show  of  Shows." 

Children's  Show  of  the  Year:  "Kukla,  Fran  and  Ollie" 
Commentator  of  the  Year:  John  Cameron  Swayze  of  "Camel  News 

Caravan. " 

Documentary  of  the  Year:  "Victory  at  Sea." 

Sportscaster  of  the  Year:  Mel  Allen,  sportscaster  for  NBC- 
TV's  coverage  of  the  1952  N.C.A.A.  football  schedule. 


o 


NBC-New  York,  1/5/53 
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•TODAY’  REACHES  FIRST  BIRTHDAY  JAN.  14  WITH  TOP  ACHIEVEMENTS 
IN  ’TELEVISION  JOURNALISM’  AND  DAYTIME  PROGRAM  PIONEERING 

Scoops  and  Original  Features  on  Series  Starring  Dave  Garroway 

A  A  A 

TODAY,  NBC-TV  network's  early  morning  news  and  special 
events  program,  celebrates  its  first  anniversary  on  Wednesday,  Jan.  14, 
--  marking  a  year  in  which  the  show  has  revolutionized  the  listening 
habits  of  a  great  part  of  the  nation  and  opened  wide  the  field  of  day- 
I  time  television. 

During  its  12  months  of  continuous  weekday  presentation, 
"Today,"  ably  piloted  by  its  star,  Dave  Garroway,  has  built  an 
enthusiastic  audience  of  some  2,000,000  viewers  in  40  key  cities 
throughout  the  East  and  Midwest. 

Five  days  weekly  (7:00-9:00  a.m.,  E3T  and  CST,  Mondays 
through  Fridays)  Dave  Garroway,  news  editor  James  Fleming  and  Jack 
Lescoulie  have  coped  with  stories  of  floods,  fires,  disasters,  politi¬ 
cal  wars  and  penguins  without  once  departing  from  their  well-geared 
formula  of  sharp  news,  relaxed  humor  and  appealing  features. 

"Today"  well  might  be  described  as  a  daily  television  news¬ 
paper  published  simultaneously  in  40  cities.  For  each  morning  it  offers 
viewers  many  things  chey  ordinarily  get  from  their  morning  papers,  in- 

I 

eluding  a  goodly  share  of  "beats"  before  they  became  press  headlines. 

(more) 
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2  -  ’Today' 


On  Dec.  15,  ''Today"  brought  its  viewers  the  first  word  of 
the  rescue  of  a  crewman  from  the  wrecked  U.S.  Navy  refrigerator  ship 
Grommet  that  split  in  half  at  Leghorn,  Italy.  This  beat  was  accomp¬ 
lished  by  arranging  a  radio  pickup  from  NBC  reporter  Jack  Begon  in 
Rome,  Italy,  while  Begon  held  a  telephone  interview  with  an  Italian 
naval  captain  atop  a  bluff  overlooking  the  Leghorn  harbor.  This  beat 
was  immediately  picked  up  and  used  as  a  new  lead  by  the  Associated 
Press,  United  Press  and  International  News  Service. 

When  the  news  of  General  Eisenhower’s  secret  trip  to  Korea 
was  released,  "Today"  had  an  open  radio  line  to  Korea  and  was 
first  to  broadcast  the  story  at  7:02  a.m.  "Today"  then  arranged  to  fly 
NBC  reporter  Frank  Bourgholtzer  from  Korea  to  New  York  with  exclusive 
film  on  Eisenhower’s  Korean  visit. 

"Today"  again  was  ahead  of  the  wire  services  when  the  bus 

» 

collision  disaster  occurred  at  Waco,  Texas,  on  Aug.  4.  News  editor 
James  Fleming  talked  directly  by  telephone  with  the  police  radio  dis¬ 
patcher  who  was  in  touch  with  the  police  at  the  scene.  Three  other  on- 
the-spot  telephone  interviews  brought  supplemental  information. 

Another  outstanding  "Today"  news  beat  was  the  rapid  and 
complete  handling  of  the  tragic  air  crash  at  Elizabeth,  N.J.,  on 
Feb.  11.  Immediately  after  news  of  the  crash  reached  NBC,  newsreel 
photographers,  mobile  TV  and  radio  units  and  reporters  were  dispatched 
to  the  scene. 

When  the  program  went  on  the  air  at  7:00  a.m.,  the  first 
films  were  shown,  tape-recorded  accounts  of  survivors  and  eyewitnesses 
were  heard,  and  NBC  reporter  Don  Goddard  broadcast  direct  from  the 
scene.  Before  the  show  left  the  air  that  morning,  a  "live"  mobile 
television  remote  brought  "Today"  viewers  the  actual  scene  of  the 
burning  wreckage. 


(more ) 
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3  -  ’Today' 


The  sudden  death  of  King  George  VI  demonstrated  how  "Today" 

Is  equipped  to  cope  with  a  late-breaking  news  event.  The  first  word 
of  the  King’s  death  reached  the  "Today"  newsroom  one  hour  and  eleven 
minutes  before  airtime.  The  entire  scheduled  show  was  dropped  and  the 
staff  of  "Today"  went  to  work  building  a  new  show.  By  7:00  a.m.  the 
complete  story  with  all  its  meaning  and  drama  was  presented.  A  finely 
edited  newsreel  of  major  events  in  the  life  of  the  dead  fling  and  the 
new  Queen  was  shown;  NBC  London  reporter  Romney  Wheeler  interviewed 
British  subjects  on  London’s  streets;  H.V.  Kaltenborn,  hastily  summoned 
from  his  home,  discussed  the  significance  of  the  monarch’s  death. 

Jack  Lescoulie  took  a  microphone  into  49th  Street,  New  York,  and  got 
the  reaction  of  the  man-in- the-street.  Prom  Washington,  Paul  Gore- 
Booth,  director  general  of  the  British  Information  Service,  appeared 
in  front  of  "Today’s"  cameras  to  read  a  statement  from  the  British 
Ambassador. 

Tom  Downes,  New  York  correspondent  for  the  London  Evening 
News,  based  his  entire  story  to  his  paper  on  how  America  reacted  to 
the  king's  death  by  watching  the  "Today"  broadcast.  Said  Downes:  "It 
was  the  best  piece  of  journalism  I've  seen  in  a  long  time." 

Not  only  has  "Today"  provided  its  some  2,000,000  viewers 
with  the  latest  up-to-the-minute  news,  but  it  also  has  kept  them 
abreast  of  what  Is  newsworthy  in  the  fields  of  literature,  movies, 
theater,  art,  and  modern  living  in  general.  Reviews  of  significant 
books  are  given  regularly.  Broadway  opening  nights  are  reported  the 
next  morning.  Outstanding  motion  pictures  are  reviewed  and  usually 
one  of  the  stars  or  the  director  or  producer  appears  as  a  guest. 


(more ) 
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4  -  r  Today ’ 


As  new  developments  in  art,  architecture,  science,  medicine, 
business  or  politics  occur,  experts  in  these  fields  are  called  as 
guests  of  "Today"  to  keep  viewers  up  to  date.  By  the  end  of  its 
first  year  of  telecasting, "Today"  had  received  the  plaudits  of  almost 
every  major  publication.  Typical  of  the  comments  are  these: 

"...’Today’  was  the  most  popular  daytime  news  program  on 
TV  and  a  rousing  success."  - TIME  Magazine. 

"Garroway .  is  the  best  television  master  of  ceremonies 

in  the  business . 'in  its  own  way  (’Today’)  is  as  good  a  program 

as  you  will  find  on  the  air."  - LOOK  Magazine, 

"Not  to  beat  around  the  shrubbery,  it  should  be  said  at  the 
outset  that  'Today,'  NBC’s  experiment  with  early  morning  television, 
is  an  outstanding  achievement..."  - CUE  Magazine. 

During  its  first  year  "Today"  averaged  several  remote  tele¬ 
vision  pickups  each  week.  Perhaps  the  most  unusual  were  the  following: 

"Today"  cameras  were  located  near  the  Brooklyn  Navy  yard 
far  out  in  New  York  harbor  when  the  crippled  carrier  Wasp  limped  into 
port  carrying  survivors  from  the  ill-fated  Hobson  which  the  carrier 
had  hit  and  sunk.  Viewers  saw  the  great  gash  in  the  carrier  and 
survivors  were  brought  ashore  in  a  launch  and  interviewed. 

Remote  cameras  took  viewers  inside  a  100-degree-below -zero 
room  to  see  Navy  Arctic  clothing  tested.  Cameras  at  New  York’s  Inter¬ 
national  Airport  saw  new,  improved  radar  bring  down  a  trans-Atlantic 
airplane,  guided  from  the  newly-built,  world ’ s  highest  control  tower. 

A  poignant  scene  of  the  last  government-sponsored  displaced  persons 
disembarking  from  their  ship  to  meet  friends  and  relatives  proved  one 
of  the  most  dramatic  remotes  ever  shown  on  "Today." 


(more ) 
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5  -  ’Trday’ 


When  the  Missouri  River  flooded  its  banks,  "Today"  cameras 
were  atop  a  building  in  Omaha  to  bring  viewers  the  full  scope  of  the 
the  inundated  area.  When  steel  was  in  the  news,  "Today"  cameras  were 
inside  a  steel  plant  in  Cleveland  to  watch  the  metal  being  manufac¬ 
tured. 

In  a  constant  search  for  unusual  features,  "Today"  TV 
cameras  have  watched  a  fire  department  training  school,  the  working 
of  the  giant  New  York  Post  Office,  a  Coast  Guard  air-sea  rescue,  and 
a  touching  visit  to  the  New  York  Foundling  Home. 

Hardly  a  "Today"  program  during  the  past  year  has  been 
presented  without  featuring  at  least  one  prominent  guest,  an  expert 
in  his  or  her  field.  A  few  outstanding  names  include:  Mrs.  Eleanor 
Roosevelt;  Ambassador  Joseph  C.  Grew;  Ambassador  William  H.  Draper; 
Frank  Sinatra;  Jackie  Robinson;  Dutch  Foreign  Minister  Joseph  M.A.H. 
Luns;  Frank  Rounds,  Jr.,  State  Department  member  at  the  Moscow  embassy, 
and  Albert  Gainza  Paz,  former  editor  of  La  Prensa  in  Buenos  Aires. 

Among  the  many  facts  on  "Today"  as  it  marks  its  first 

birthday  is  the  calculation  that  Dave  Garroway  was  seen  on  tele¬ 
vision  during  the  past  year  more  than  any  other  star  --  a  15-hour 
week  for  a  total  of  720  hours  in  48  weeks.  He  took  four  weeks’  vaca¬ 
tion.  As  Dave  puts  it: 

"I  didn’t  really  need  the  vacation,  but  I  thought  the 
audience  did." 


NBC -New  York,  1/6/53 


0*1  . 

*  ■ 


■ .  ■  ■  • 


■  .  ■  '  -L  ■  - 


.  :• 


■  -  •  '  bni 


«.  5 

.) 


•  :  :  .  .  . .  1- 


-  o 


X. 


*”j!  •  •  '  ■  ■  .  i  V  .  ‘ I  .eriJ  ■ 

•'  1  . t  ■  •  ’■  ^.:.hr  •_ 

'  :  ; 

•  -  • 


. 


;  *  , 

. 

'M  3Xj 


. 

.  . 

...  -  .  •  o  [ 


■  l 


' 


•  . .  ‘  r  . 

•  -  •  '  :■  • 

•  • 

.  :i 

- 

? 

« c 

•  •  " 

,  .  :  ; 

U  . 

.  y. 

* 

r  . 

trade 


news 


RCA  BUILDING-RADIO  CITY-NEW  YORK 


PR-17A  9-45 


January  6,  1953 

- - 

NBC -TV  OPERA  THEATRE  TO  PRESENT  WORLD  PREMIERE 

OF  MARTINU ’S  NEW  COMEDY-OPERA,  ’THE  MARRIAGE’ 


Performance  Is  Scheduled  for  Feb.  8 

«>'  _ _  \9  \e _ \t 


The  world  premiere  performance  of  "The  Marriage,"  a  new 
comedy-opera  by  Bohuslav  Martinu,  will  be  given  by  the  NBC  Television 
Opera  Theatre  on  Sunday,  Feb.  8  (NBC-TV,  3:00  p.m.,  EST) .  The  work 
is  based  on  an  English  version  of  the  famous  Russian  play,  "The 
Marriage,"  by  Gogol. 

V 

The  opera  was  written  by  Martinu  during  the  past  year  with 
the  encouragement  of  Peter  Herman  Adler,  music -and -artistic  director 
of  the  NBC  Television  Opera  Theatre.  It  will  be  produced  by  Samuel 
Chotzinoff,  with  Charles  Polacheck  as  associate  producer. 

This  will  be  the  fourth  presentation  of  the  1952-53  season 
of  the  NBC  opera  series,  which  is  in  its  fourth  year.  The  previous 
productions  of  this  season  have  been  the  American  premiere  of  Benjamin 
Britten’s  "Billy  Budd,"  the  first  television  performance  of  "Trouble 
in  Tahiti"  by  Leonard  Bernstein,  and  a  repeat  performance  of  Gian 
Carlo  Menotti’s  "Amahl  and  the  Night  Visitors,"  originally  commissioned 
by  the  National  Broadcasting  Company. 


(more ) 
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2  -  ♦Opera* 


"The  Marriage11  is  a  light-hearted  story  of  a  bashful  bachelor 
who,  deciding  to  marry,  goes  to  a  marriage  broker.  His  friend,  on 
learning  of  this,  decides  to  intervene  and  introduces  him  to  a  young 
lady  who,  after  first  glance,  gets  rid  of  her  other  suitors.  The 
bashful  bachelor  finally  manages  to  propose  and  is  accepted  —  but  when 
the  wedding  is  about  to  take  place  he  gets  cold  feet  and  leaves.  The 
opera  ends  with  the  bachelor  thinking  he  should  do  something  about 
getting  married. 

All  but  one  of  the  singers  chosen  for  the  opera  have 
appeared  in  previous  NBC  opera  productions.  They  include  David 
Atkinson  as  the  bachelor,  Michael  Pollock  as  the  friend,  Winifred 
Heidt  as  the  marriage  broker,  Andrew  McKinley,  Lloyd  Harris  and  Robert 
Holland  as  the  other  suitors;  Leon  Lishner  as  the  servant,  and  Ruth 
Kobart  as  the  duenna.  New  to  the  NBC  opera  will  be  Sonia  Stollin  as 
the  girl . 

Bohuslav  Martinu,  the  Czech  composer,  now  lives  in  the 
United  States,  and  is  on  the  staff  of  the  Mannes  School  of  Music  in 
lew  York.  He  has  written  a  number  of  operas,  among  which  is  "Comedy 
cn  the  Bridge,"  which  had  a  successful  production  in  New  York  last 
season . 
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NINE  NEW  ADVERTISERS  JOIN  LIST  OF  'TODAY'  SPONSORS 

AS  EARLY-MORNING  PROGRAM  STARTS  SECOND  YEAR 

# - #  - # 

Nine  new  advertisers  have  joined  the  roster  of  sponsors  of 

TODAY,  NBC's  early  morning  television  news  and  special  events  program 
(7:00-9:00  a.m.,  EST  and  CST),  as  the  show  begins  its  second  year 
on  Jan.  14.  These  nine  new  clients  have  purchased  a  total  of  176  five- 
minute  segments  of  "Today,"  ranging  from  five  segments  for  one  adver¬ 
tiser  to  65  for  another. 

The  new  accounts  are  in  addition  to  the  44  sponsors  who 
utilized  the  show's  proven  effectiveness  to  deliver  their  sales  mes¬ 
sages  to  families  throughout  the  nation  during  the  early  morning  hours 
in  1952. 

"Today's"  new  sponsors  in  1953a  and  their  advertising  agen¬ 


cies,  are: 

International  Cellucotton  Products  Co.  for  Kleenex  (Foote, 
Cone  &  Belding,  Inc.);  General  Motors  (Kudner  Agency);  C.H.  Masland 
&  Sons  (Anderson  &  Cairns,  Inc.);  Willys-Overland  Motors,  Inc.  (Canady, 
Ewell  &  Thurber,  Inc.);  Buick  Motor  Division  (Kudner  Agency);  Sterling 
Division  of  International  Silver  Co.  (Young  &  Rubicam,  Inc.);  Bendix 
Home  Appliances  (Earl  Ludgen,  Inc.);  Anson  Jewelry  (Grey  Advertising); 
and  Glamorene  Rug  Cleaner  (Ruthrauff  &  Ryan,  Inc.). 
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Among  the  44  national  advertisers  who  have  sponsored  "Today" 
during  its  first  year  on  the  air  have  been  representatives  of  such 
diverse  industries  as  publishers,  citrus  fruit  growers,  bedding  manu¬ 
facturers,  pharmaceutical  concerns,  meat  packers,  insurance  companies 
and  many  others.  They  have  achieved  outstanding  sales  results  through 
their  use  of  the  pioneering  program. 

On  the  premiere  show,  Jan.  14,  1952,  its  star,  Dave  Garroway, 
offered  viewers  a  free  copy  of  the  Kiplinger  Magazine,  Changing  Times. 
In  response  to  his  one-minute  offer,  more  than  20,000  mail  requests 
were  received  from  33  states. 

In  a  test  of  the  program's  effectiveness.  Time  Magazine 
bought  a  five-minute  segment  in  which  it  offered  the  "Today"  audience 
free  copies  of  its  tri-annual  current  events  quiz.  A  total  of  13,587 
requests  poured  in  within  the  week  following  the  announcement,  prompt¬ 
ing  Time  to  sign  up  for  a  13-week  sponsorship  period. 

The  Florida  Citrus  Commission,  realizing  the  potentialities 
of  "Today's"  commercial  flexibility,  purchased  different  five-minute 
segments  of  the  show  on  each  of  the  five  days  on  which  it  is  seen.  As 
a  result  of  this  staggered  schedule,  the  sponsor's  advice  to  "drink 
a  big,  full  glass  of  orange  juice  every  morning"  reached  4,060,000 
different  unduplicated  viewers  each  week,  at  a  cost  of  only  $11,760. 

Today  has  proven  particularly  effective  for  seasonal  adver¬ 
tisers  interested  in  a  short  term  saturation  campaign.  During  the 
period  immediately  preceding  Christmas  1952,  a  special  plan,  conceived 
expressly  for  Christmas  merchandise,  was  put  into  effect.  From  Nov.  3 
through  Dec.  24,  "Dave  Garroway1 s  Christmas  Corner,"  which  reached 
857,000  TV  homes  according  to  ARB,  helped  increase  sales  for  such 
companies  as  Noma  Electric,  the  Polaroid  Corp.  and  Parker  Pen,  Inc. 


(more ) 
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’Today*  Advertiser 


Covering  a  broader  period,  the  "Dave  Garroway  Cold  Season 
Campaign"  runs  from  early  October  through  March.  Products  v/ith  cold 
weather  appeal  have  been  successfully  promoted  through  this  plan,  amonj 

them  Vicks  heme  remedies  and  Kleenex. 

This  Spring  there  will  be  another  "3t.  Valentine’s  Day  Cam¬ 
paign,"  similar  to  the  successful  operation  of  last  year  in  which  the 
P^pnerell  Manufacturing  Co.  received  over  2/100  responses  to  its  one- 
•*iaute  offer  of  a  booklet  on  the  care  and  selection  of  sheets  and 
hi  r.ikets . 

As  a  result  of  the  confidence  and  cooperation  of  its  1952 
advertisers  and  the  sales  results  they  achieved,  a  new,  more  flexible 
sales  plan  for  "Today"  has  been  announced  by  NBC,  Effective  Feb,  1, 
the  program  will  be  sold  exclusively  in  five-minute  segments,  enabling 
future  sponsors  to  select  any  combination  or  arrangement  of  segments 
to  successfully  promote  their  products. 

- o - 
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TOP-RATED  NEWS  PROGRAMS- -RADIO  AND  TV-- 
ARE  ON  NBC,  NIELSEN  SURVEY  SHOWS 

Leaders  Are  ’Camel  News  Caravan’  and  ’News  of  the  World’ 

When  most  Americans  turn  on  their  television  or  radio  sets 
for  news  they  tune  in  NBC.  Recent  national  Nielsen  rating  figures 
show  that  NBC  has  the  top-rated  news  programs  in  both  media. 

On  television,  NBC-TV's  CAMEL  NEWS  CARAVAN  with  John 
Cameron  Swayze  leads  all  other  daily  news  programs  with  a  Nielsen 
rating  of  24.7,  nearly  twice  the  rating  of  the  nearest  competing 
program. 

On  radio,  Morgan  Beatty's  NEWS  OF  THE  WORLD  led  all  other 
daily  programs  with  a  rating  of  7.0. 

The  "Camel  News  Caravan"  is  telecast  over  54  NBC-TV  stations 
Monday  through  Friday  at  7 2 45  p.m.,  EST  and  PST.  "News  of  the  World" 
is  heard  over  a  transcontinental  radio  network  on  weekdays  at  7:30  p.m., 
EST, with  a  second  edition  at  11:15  p.m.,  EST,  (network  except  WNBC). 

William  R.  McAndrew,  manager  of  NBC  news  and  special  events, 
said:  "The  weekly  rating  picture  only  confirms  what  we  knew  to  be 

the  listening  pattern  of  the  public.  When  people  want  the  latest  and 
most  complete  news,  they  tune  in  NBC." 

McAndrew  emphasized  the  public  approval  of  NBC's  special 
events  coverage  as  well  as  its  daily  world  news  reporting.  "On  elec¬ 
tion  night  more  persons  watched  NBC  television  and  NBC  radio  for 

(more ) 
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2  -  News  Programs 


election  returns  than  any  other  network.  Furthermore,  awaiting  the 
first  returns  to  come  in,  NBC’s  pre-election  news  programs  --  especial¬ 
ly  "News  of  the  World"  --  had  a  larger  audience  than  usual  and  a  wider 
margin  of  audience  leadership  over  competing  programs." 

Joseph  0.  Meyers,  manager  of  NBC’s  central  news  desk,  super¬ 
vises  the  production  of  "News  of  the  World"  and  other  radio  news 
programs.  Francis  C.  McCall  is  producer  of  the  "Camel  News  Caravan." 
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1 A  CHANCE  TO  SHOW'  NOW  WEEKLY  SERIES; 

COMEDY  TEAM,  SONGSTRESS  ON  JAN.  11  SHOW 

A  CHANCE  TO  SHOW,  which  started  as  a  special 
one-time  NBC  television  program  last  Sunday  (Jan.4) 
as  a  showcase  for  the  talent  discovered  by  NBC's 
Comedy  Development  Plan,  will  be  continued  until 
further  notice  every  Sunday,  5:30-5:45  p.m.,  EST. 

On  Sunday,  Jan.  11,  r,A  Chance  to  Show”  will 
spotlight  the  young  comedy  team  of  Jeff  Dane  and 
Jerry  Collins,  along  with  vocalist  Rosette  Shaw, 
who  has  just  completed  an  engagement  at  New  York's 
Copacabana. 

The  Comedy  Development  Plan,  headed  by  Barry 
Gargan,  is  a  division  of  NBC's  New  Program 
Development  Department,  which  is  managed  by 
Merritt  "Pete”  Barnum, 

*'», _  _ _ 
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DEFENSE  BOND  SERIES,  ’TREASURY  OF  MUSIC,’  STARTS  ON  NBC; 
JOHN  CONTE  EMCEES  SOSNIK  BAND  SHOW  WITH  NOTED  VOCALISTS 

Stafford,  Melton,  MacRae  on  Premiere, 

Guest  Batoneers  to  Follow 

NEW  SERIES 

The  rich  and  unusual  in  the  orchestral  arranging  of 
popular  works  will  be  the  feature  of  TREASURY  OF  MUSIC, 
a  new  NBC  radio  series  to  be  heard  effective  Saturday, 
Jan.  10  and  Saturdays  thereafter  (network  except  NBC, 
4:00-4:30  p.m.,  EST;  rebroadcast  on  WNBC,  5:00- 
5:30  pm. ,  EST) . 

Produced  in  New  York  and  Los  Angeles  in  cooperation 
with  the  U.S.  Treasury  Department,  the  programs  will  pre¬ 
sent  the  large  Defense  Bond  Orchestra  under  direction  of 
Harry  Sosnik.  From  time  to  time,  other  conductors,  such 
as  Paul  Weston,  Ray  Noble,  Frank  de  Vol  and  Bob  Crosby 
will  make  appearances. 

Designed  for  Saturday  afternoon  relaxation, 

"Treasury  of  Music"  will  offer  selected  guest  stars  and 
instrumentalists  and  will  be  emceed  by  John  Conte. 

Guests  for  the  Jan.  10  program  will  be  popular  singing 
stars  Jo  Stafford,  James  Melton  and  Gordon  MacRae. 
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JUNE  VALLI,  OF  NBC-TV  'HIT  PARADE,' 

WILL  SING  AT  INAUGURATION  BALL 

June  Valli,  singing  star  of  YOUR  HIT  PARADE 
(NBC-TV,  Saturday,  10:30  p.m.,  E3T)  who  a  little 
over  two  years  ago  was  a  typist  for  a  lingerie 
firm,  caps  her  Cinderella  story  by  having  still 
another  dream  come  true  -  a  bid  to  sing  at  the 
Eisenhower  Inauguration  Ball  in  Washington,  D.C., 
Jan.  20. 

The  pert  brunette  songstress  will  be  fea¬ 
tured  with  Guy  Lombardo  and  His  Royal  Canadians 
during  the  entertainment  portion  of  the  gala  af¬ 
fair  honoring  the  new  President.  Miss  Valli  has 
sung  previously  with  Lombardo's  band  during  guest 
appearances  on  the  radio  version  of  "Your  Hit 
Parade,"  when  she  was  "Your  Lucky  Star  of  the 
Week. " 
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DOWN  BEAT  MAGAZINE  AWARD  TO  STAN  KENTON  PRESENTED 
ON  'AL  GOODMAN’S  MUSICAL  ALBUM'  SHOW  JAN.  12 

The  1952  Down  Beat  Magazine  Award  will  be  presented  to 
poll-winner  Stan  Kenton  on  AL  GOODMAN'S  MUSICAL  ALBUM  Monday,  Jan.  12 
on  NBC  radio  (network  except  WNBC,  10:35-11 :00  p.m.;  rebroadcast  on 
WNBC,  Wednesday,  Jan.  12,  10:35-11:00  p.m.,  times  EST). 

Repeat  winner  Kenton,  a  leader  in  the  advancement  of  modern 
American  jazz,  is  heard  frequently  on  NBC  radio.  During  1952  Kenton 
and  his  orchestra  were  heard  on  the  weekly  "Concert  in  Miniature," 
'Stan  Kenton  Encores"  (featuring  notable  concert  successes)  and  the 
special  four-part  series  titled  "My  World  Is  Music"  which  was  designed 
to  form  a  link  between  the  layman  and  the  creators  of  modern  music. 

i 

"A1  Goodman's  Musical  Album"  originates  in  Hollywood. 

It  was  nearby,  at  Balboa  Beach,  that  Kenton  began  his  rise  to  fame 

i 

10  years  ago. 
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NBC  COMMENDS  SPEAKER  MARTIN'S  DECISION  TO  AUTHORIZE 
RADIO-TV  COVERAGE  OP  HOUSE  COMMITTEE  SESSIONS 

New  York,  Jan.  9  --  With  the  permission  of 
Joseph  Martin,  Speaker  of  the  House  of  Representa¬ 
tives,  the  National  Broadcasting  Company  today  made 
public  the  text  of  the  following  telegram  sent  to 
Mr.  Martin  by  the  network: 

"Your  decision  to  authorize  committees  to 
open  House  committee  meetings  to  television  and 
radio  coverage  if  they  so  desire  is  greatly  applauded 
by  all  Americans  who  understand  that  an  informed 
public  is  one  sinew  of  democracy's  strength.  We  at 
NBC  have  repeatedly  urged  that  television  cameras 
and  radio  microphones  be  permitted  wherever  news  is 
made  in  order  to  bring  the  best  possible  story  of 
the  event  to  the  public,  a  task  for  which  both 
broadcasting  media  are  eminently  suited,  I  hope 
committee  chairmen  will  follow  through  so  that  the 
people  will  get  the  full  benefit  of  your  decision." 

Frank  White 

President 

National  Broadcasting  Company 
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NBC -TV  OPERAS  TO  BE  PRESENTED  SATURDAY  AFTERNOONS 

The  monthly  presentations  of  the  NBC  Television 
Opera  Theatre  will  be  given  on  Saturday  afternoons  at 
3:00  p.m.,  EST,  starting  with  the  forthcoming  world 
premiere  of  "The  Marriage"  by  Bohuslav  Martinu  on 
Saturday,  Feb.  7  (NBC-TV,  5:00  p.m.,  EST). 

The  remainder  of  the  season’s  schedule*,  will  be 
"Sister  Angelica"  by  Puccini  on  March  7 ,  and  Richard 
Strauss’  "The  Rose  Cavalier"  in  two  installments  on 
Saturdays,  April  25  and  May  2.  The  April  25  tele¬ 
cast  will  run  an  hour  and  a  half  and  will  start  at 
4:30  p.m.,  EST.- 

"Victory  at  Sea,"  26-part  f ilm-and-music 

% 

dramatic  history  of  naval  operations,  will  be  tele¬ 
vised  henceforth  every  Sunday  at  3:00  p.m.,  EST, 
without  interruption. 

- *3 
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SPONSORS  RENEW  'THREE  STAR  EXTRA'  NEWS  PROGRAM  ON  RADIO 
AND  'ON  THE  LINE  WITH  BOB  CONSIDINE'  ON  RADIO  AND  TV 


Three  NBC  --  two  on  radio  and  one  on  television  --  news  pro¬ 
grams  have  been  renewed  by  current  sponsors  for  1953*  Mutual  Benefit, 
Health  and  Accident  Association  of  Omaha  will  continue  its  sponsorship 
of  "On  the  Line  with  Bob  Considine"  over  the  entire  NBC  radio  network 
for  the  next  52  weeks.  The  Sun  Oil  Company  has  renewed  "Three  Star 
Extra"  for  a  similar  period  on  many  NBC  radio  stations. 

^  "Three  Star  Extra,"  the  newspaper  of  the  air,  features  Ray 

Henle  as  editor,  with  Ned  Brooks  and  Albert  Warner  handling  the  signi¬ 
ficant  developments  in  the  news,  each  weekday  at  6:45  p.m.,  EST. 

The  program  originates  in  Washington. 

"On  The  Line  With  Bob  Considine"  is  heard  Sunday  afternoons 
on  NBC  radio  at  3s 30  p.m.,  EST. 

Bozell  and  Jacobs  is  the  agency  for  Mutual  of  Omaha.  Hewitt, 
Ogilvy,  Benson  and  Mather  is  the  agency  for  the  Sun  Oil  Company. 

Mutual  of  Omaha  also  has  renewed  its  sponsorship  of  the  "On 
the  Line  with  Bob  Considine"  television  program,  seen  and  heard  Tues¬ 
days  at  10:45  p.m.,  EST,  for  a  full  year. 
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NBC  FIRST  TO  SIGN  PERFORMERS  TO  LONG-TERM 
TALENT- DEVELOPMENT  CONTRACTS 

In  another  major  step  to  open  the  gates  of 
opportunity  to  young  performers,  NBC  has  become  the 
first  network  to  sign  two  performers  to  long-term 
talent-development  contracts,  according  to  Hal 
Kemp,  manager  of  the  network's  Talent  Department. 

Helen  Halpin,  a  brunette  comedienne  of 
enormous  vitality  and  versatility,  and  Betty  Ann 
Grove,  songstress  and  comedienne,  are  the  first  to 
be  signed.  Others,  Kemp  said,  will  be  tapped  from 
time  to  time,  in  order  to  build  at  NBC  a  reservoir 
of  talent, 

"Some  of  the  performers  we  sign,"  Kemp  said, 

"may  not  be  seen  on  television  for  quite  a  while. 

We  may  put  them  through  a  rigorous  schooling  -- 
dancing,  singing,  acting  --  and  we'll  supply  them 
with  material  to  suit  their  personalities." 

This  latest  step  is  supplemental  to  the  come¬ 
dy  and  drama  development  projects  currently  managed 
by  Merritt  "Pete"  Barnum  in  NBC's  New  Program 
Development  Department. 

- - - X 
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KNICKERBOCKER  BEER  IS  LATEST  SPONSOR 
FOR  ’JANE  PICKENS  SHOW’  ON  RADIO 


Knickerbocker  Beer  in  New  York  is  the  latest  sponsor 
to  sign  up  for  THE  JANE  PICKENS  SHOW  (NBC  radio,  Thursdays, 
10:35  p.m.,  EST).  The  firm  has  assumed  full  sponsorship  of 
the  show  over  WNBC,  NBC's  flagship  station.  Blow  Co.,  Inc., 
is  the  agency. 

Other  firms  that  recently  have  contracted  for  the 
program  are  Purity  Bakers  of  Boise,  KIDO,  Boise,  Idaho; 
Leonard  Television,  WSIS,  Roanoke,  Va.;  and  Hillyard  Fire¬ 
stone  Appliance  Dealers,  KHQ,  Spokane,  Wash.,  according  to 
Lud  Simmel.,- manager  of  NBC  cooperative  sales. 

Each  week,  "The  Jane  Pickens  Show"  brings  back 
memories  of  one  particular  year  with  Miss  Pickens’  sing¬ 
ing  the  hit  songs  of  the  year  and  playing  recordings  of 
historic  happenings  of  the  year. 
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CONNIE  MAVIS,  WHO  WEARS  ’A  PERFECT  TEN,’  WINS  ’BIG  PAYOFF' 
MODEL  CONTEST  AND  A  NINE-WEEK  STINT  ON  SERIES 


The  nationwide  search  for  the  "Because  of  You"  Girl,  who 
will  model  on  NBC-TV’s  BIG  PAYOFF,  has  ended  with  the  discovery  of 
blonde,  beautiful,  19-year-old  Connie  Mavis,  of  Berkeley,  Mich. 

Connie  will  make  her  first  appearance  on  the  popular 
afternoon  quiz  show  Monday,  Jan.  12.  This  is  thought  to  be  the  first 
time  a  model  has  won  a  sustained  television  contract  directly  through 
a  contest. 

She  was  chosen  by  the  board  of  judges  in  Detroit  to  repre¬ 
sent  that  city  --  and  was  the  unanimous  choice  of  national  contest 
judges  of  Universal-International  Pictures  and  "The  Big  Payoff," 
sponsors  of  the  contest.  More  than  25  cities  were  represented  in  the 
final  selection  of  local  contest  winners. 

Her  prizes  include  a  nine-week  modeling  contract  on  "The  Big 
Payoff,"  a  new  fashion  wardrobe  and  an  interview  for  possible  screen 
work  at  Universal-International. 

Connie,  a  student  of  drama  at  Wayne  University  in  Detroit, 
sings,  dances,  swims,  rides  horseback,  skates  and  plays  tennis.  In 
size  she’s  "a  perfect  10."  She  is  f ive-f eet-f ive,  weighs  118  pounds, 
and  has  blue  eyes  and  found  her  way  to  the  attention  of  the  contest 
judges  on  recommendation  of  her  aunt,  Mrs.  Edward  Bell. 

"The  Big  Payoff,"  starring  Bess  Myerson  and  Randy  Merriman, 
is  a  Monday  through  Friday  feature  on  the  NBC-TV  network,  3:00- 
3:30  p.m. ,  EST. 
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STATION  WMNC  JOINS  NBC  RADIO  NETWORK 

Station  WMNC,  Morgantown,  N.C.,  became  affiliated  with  the 
radio  network  of  the  National  Broadcasting  Company,  effective  Jan.  1, 
1953#  it  has  been  announced  by  Harry  Bannister,  NBC  vice  president  in 
charge  of  Station  Relations. 

Owned  by  Nathan  J.  Cooper,  WMNC  operates  on  a  frequency  of 
1490  kilocycles  with  a  power  output  of  250  watts. 


SECOND  LECTURE  SERIES  BY  COPYRIGHT  INSTITUTE 
TO  START  JAN.  19,  KUPFERMAN  ANNOUNCES 
Theodore  R.  Kupferman  of  NBC’s  legal  staff  has  announced 
the  second  series  of  lectures  by  the  Copyright  Institute  will  be  held 
at  the  U.S.  Courthouse  in  New  York  City  beginning  Monday,  Jan.  19,  at 
7:30  p.m.  Kupferman  is  chairman  of  the  Copyright  Committee  Of  the 
Federal  Bar  Association  of  New  York,  New  Jersey  and  Connecticut. 

The  lectures  will  be  offered  each  Monday,  except  for  Feb. 
23.  The  topics  are:  "The  Copyright  Office,"  Jan.  19;  "Protective 
Societies  for  Authors  and  Creators,"  Jan.  26;  "Problems  of  Advertisers 
and  Advertising  Agencies,"  Feb.  2:  "Theatrical  and  Literary  Contracts," 
Feb.  9;  "Magazine,  Newspaper  and  Syndication  Problems,"  Feb.  16;  "Tax 
Aspects  of  Copyright,"  March  2;  and  "Copyright  No-Man’ s-Land  Fringe 
Rights  in  Literary  and  Artistic  Property,"  March  9. 
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NBC  TAKES  SEVEN  TOP  HONORS  IN  ANNUAL  AWARDS 
POLL  OP  TV  FORECAST  MAGAZINE  IN  CHICAGO 

.5«L  SfL  _  .v 

A  -  4?  4 C 

Seven  NBC  television  programs  and  personalities  were 
chosen  best  in  their  categories  in  the  Annual  Award  Poll  con¬ 
ducted  by  TV  Forecast  Magazine  in  Chicago.  The  winners  were 
chosen  by  the  readers  of  the  magazine. 

The  NBC-TV  favorites  include:  "Dragnet,"  Best 
Mystery  Show;  "Robert  Montgomery  Presents,"  Best  Dramatic  Pro¬ 
gram;  "Kukla,  Fran  and  Ollie,"  Best  Children's  Program;  Dean 
Martin  and  Jerry  Lewis,  Favorite  Comedians;  "Meet  the  Press," 
Best  Discussion  and  Educational  Show;  Dinah  Shore,  Favorite  Girl 
Singer;  and  John  Cameron  Swayze,  Favorite  Newscaster. 

On  the  local  Chicago  level,  "Ding  Dong  School,"  which 
recently  became  a  network  feature  on  NBC-TV,  was  selected  the 
Best  Local  Children's  Program,  and  "Faces  in  the  Window,"  a 
weekly  midnight  program  featuring  reading  of  mystery  classics 
on  NBC-TV' s  Chicago  station,  WNBQ,  was  voted  Favorite  Local 
Drama  Show. 


NBC-New  York,  1/9/53 


.J4. 


.. 

OOAOIH  M2  AOAM  .  .  V  .  . 


-X 


.,3 q  ;.;r:  -r,  V  ';  ■;  ?  ■ .  :  v  ,  1  '  ^  n9v  o 

I  ■ 

.  n  '  .  •  \ 


'  s  :  ©bdloni:  e-aii'iovis'j  .  *  DSM  •:  rlT 


M  v  ■ -lae -j  ".i  J  .  ."to;-  iv;.:d2 

t 

■  ■  .  • 

•  ■  •  :  V;  :  ■  -  ‘  ■. ..  •  ;>oi  :r :  j as 

;  ■  I  r  •  •  • 

■  '  •  •  :  ;s  ■-  i  ’  ...  ,  .  .. 

f  [3  L 

.  .  ‘  I 

.  .  v:  ' 


YORK 

PR-17A  9-45 


January  12,  1953 


SIX  NEW  TV  STATIONS  JOIN  NBC  NETWORK 


4\  A  -  A 


Affiliation  of  six  new  television  stations  with  the  National 
Broadcasting  Company  was  announced  today  by  Harry  Bannister,  vice 
president  in  charge  of  Station  Relations. 

The  stations  are  WALA-TV,  Mobile,  Ala.;  WFMJ-TV,  Youngstown, 
0.;  WWLP,  Springfield,  Mass.;  WEEU-TV,  Reading,  Pa.;  WJTV,  Jackson, 
Miss.;  and  KCBD-TV,  Lubbock,  Tex. 

WALA-TV,  Mobile,  is  scheduled  to  go  on  the  air  later  this 
month,  operating  on  Channel  10.  It  is  owned  by  the  Pape  Broadcasting 
Company,  Inc.,  which  also  operates  NBC’s  radio  affiliate  WALA. 

WFMJ-TV,  Youngstown,  will  operate  on  UHF  Channel  73*  com¬ 
mencing  on  or  about  Jan.  15.  It  is  owned  by  the  Vindicator  Printing 
Company,  which  also  operates  WFMJ,  the  network’s  radio  affiliate. 
William  F.  Maag,  Jr„  is  director  of  radio  and  television  operations. 

WWLP,  Springfield,  will  operate  on  UHF  Channel  6l,  beginning 
about  Jan.  20.  It  is  owned  by  the  Springfield  Television  Broadcasting 
Corp.,  of  which  Roger  L.  Putnam  is  president. 


(more ) 
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2  -  Six  New  TV  Stations 


WEEU-TV,  Reading,  expects  to  start  operating  on  UHF  Channel 
33  on  or  about  March  1.  It  is  owned  by  the  Reading  Eagle  Company. 

WJTV#  Jackson,  will  telecast  on  UHF  Channel  25,  beginning 
on  or  about  Jan.  15.  It  is  owned  by  the  Mississippi  Publishers  Corp. 

KCBD-TV,  Lubbock,  expects  to  go  on  the  air  on  or  about 
March  15.  It  will  operate  on  Channel  11.  Bryant  Radio  &  Television, 
Inc.  owns  the  TV  outlet  as  well  as  KCBD,  the  NBC  radio  affiliate. 

Joe  H.  Bryant  is  president  and  general  manager  of  both  stations. 

The  NBC-TV  "on- the-air"  network  now  numbers  71  stations. 
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NBC -TV  NEWS 


NEW-TYPE  FACSIMILE  RECEIVER  ELIMINATING  DARKROOM 
WILL  PERMIT  SWIFT  USE  OF  NEWS  PHOTOS  ON  'TODAY' 


The  first  installation  of  a  new-type  of  facsimile  equipment 
for  television  will  be  put  into  use  on  the  NBC-TV  network  news  show, 
TODAY,  on  Wednesday,  Jan.  14,  the  first  anniversary  of  the  program 
that  utilizes  virtually  all  modern  methods  of  modern  news  communica¬ 
tions.  Former  methods  of  transmission  of  photos  by  wire  required 
developing  of  the  picture  in  a  darkroom. 

This  facsimile  equipment  will  speed  up  to  a  remarkable 
degree  the  transmission  of  spot  news  pictures  from  anywhere  in  the 
world  directly  to  the  television  screen.  This  will  enable  the  "Today" 
viewer  to  see  dramatic  spot  news  pictures  of  outstanding  worldwide 
events  as  they  are  received  in  the  studio  on  the  facsimile  machine 
within  minutes  after  they  were  taken.  As  each  photo  emerges  from  the 
facsimile  machine,  the  TV  camera  can  focus  on  it  and  present  a  closeup 
immediately. 

The  facsimile  equipment  was  installed  and  will  be  serviced 
with  pictures  by  International  News  Photos. 

"Today,"  with  Dave  Garroway,  is  seen  on  the  NBC-TV  network, 
Mondays  through  Fridays,  7:00-9:00  a.m.,  EST  and  CST. 
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NBC -TRADE  NEWS 


ROBERT  H.  WHITE  TRANSFERRED  TO  NBC'S  DETROIT  SALES  OFFICE 

Robert  H.  White,  veteran  member  of  the  sales  staff  of 
the  National  Broadcasting  Company,  has  been  transferred  to  the 
network’s  Detroit  sales  office  to  work  with  Walter  W.  Gross, 
manager. 

White  joined  NBC  on  Oct.  1,  193^ >  as  manager  of  the 
Detroit  office.  He  has  been  with  the  network  ever  since, 
serving  in  sales  capacities  in  Cleveland  and  New  York  as  well  as 
Detroit. 

Prior  to  joining  NBC  White  had  varied  experience  in 
the  automotive  field  and  had  been  active  in  the  planning  and 
direction  of  radio  programs  for  automobile  accounts  since  1928. 
He  had  served  as  advertising  manager  of  Pontiac  Motors,  assist 
tant  advertising  manager  of  the  Chevrolet  Motor  Car  Co.,  sales 
promotion  and  advertising  manager  of  the  General  Motors  Radio 
Co.  of  Dayton,  Ohio,  and  advertising  manager  for  the  Delco-Light 
farm  lighting  system  of  the  Delco  Appliance  Corp. 

- o - 
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NBC -TV  NEWS 


ACCIDENT  AND  ILLNESS  KEEP  ROBERT  MONTGOMERY  OFF  HIS 
TV  SERIES;  ROBERT  STERLING  SUBSTITUTES 

Robert  Montgomery,  producer  and  host  of  "Robert  Mont¬ 
gomery  Presents"  on  NBC -TV,  Mondays  at  9:30  p.m.,  EST,  did  not 
appear  in  his  usual  role  as  narrator  of  last  night’s  (Jan.  12) 
ROBERT  MONTGOMERY  PRESENTS  YOUR  LUCKY  STRIKE  THEATRE,  because 
of  his  continued  indisposition. 

Substituting  for  him  as  narrator  of  "Riccochet"  was 
TV  and  screen  star  Robert  Sterling. 

Montgomery  slipped  and  fell  on  the  ice  near  his  farm 
in  Millbrook,  N.Y.,  Sunday,  Jan.  4,  sustaining  a  severe  dis¬ 
location  of  the  left  elbow  and  irritating  a  bone  chip  left  by 
a  former  injury.  He  was  removed  to  a  hospital  in  Poughkeepsie, 
N.Y.,  where  it  was  discovered  that  shock  and  exposure  had  re¬ 
sulted  in  his  contracting  pneumonia.  Montgomery  was  later  re¬ 
moved  by  ambulance  to  the  Civic  Medical  Center  in  Manhattan, 
where  he  is  now  recuperating. 
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HAND- CARRIED  TV  CAMERA,  SIZE  OF  PERSONAL  RADIO,  TO  BE  USED 
ON  AIR  FIRST  TIME  FOR  NBC  INAUGURATION  COVERAGE 


* 


-/<■ 


NBC  television  will  "inaugurate”  a  new  hand-carried  TV 
camera,  as  small  as  a  personal  radio  set,  on  INAUGURATION  DAY,  the 
five-hour  telecast  of  General  Dwight  Eisenhower's  induction  to  the 
Presidency,  Tuesday,  Jan.  29  (NBC-TV,  11:00  a.m.,  EST,  until  approxi¬ 
mately  4:00  p.m.,  EST). 

General  Motors  will  sponsor  the  telecast  of  all  but  the 
actual  swearing-in  ceremonies  at  the  East  Portico  of  the  Capitol  and 
the  Presidential  speech  which  follows.  NBC  will  telecast  these  events 

as  an  unsponsored  public  service. 

The  hand-held  camera  will  be  used  to  obtain  close-ups  of  the 
Presidential  party  and  of  the  crowds  lining  Pennsylvania  Avenue,  route 
of  the  parade.  The  camera  weighs  eight  pounds  and  uses  a  new-type  of 
tiny  picture  tube  one  inch  in  diameter,  six  inches  long,  approximately 
the  size  of  a  cigar.  Within  the  metal  camera  case  are  a  minimum  number 
of  electronic  tubes  and  circuits.  Focusing  and  other  controls  are  con¬ 
tained  in  a  suitcase-size  monitor  unit.  All  the  cameraman  has  to  do 
is  to  point  the  hand-held  camera  at  the  person  or  event  he  wishes  to 

picture.  The  commentator- cameraman  will  have  a  portable  microphone  for 

i 

interviews . 


(more ) 
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Vidicon 


"Inauguration  Day"  will  be  the  first  NBC-TV  telecast  on 
which  a  hand-held  camera  is  used.  The  camera,  known  commercially  as 
the  Vidicon,  is  currently  serving  industry  in  varied  ways  --  remote 
reporting  of  freight-car  numbers  in  railroad  terminals,  monitoring 
jail  cell-blocks,  reading  meters  at  public  utility  plants,  and  inspect¬ 
ing  radio-active  atomic  installations  where  human  life  would  be  en¬ 
dangered  by  exposure. 

NBC  pioneered  in  the  use  of  highly  mobile  TV  cameras  at  the 
Chicago  political  conventions  last  July  where  the  "walkie-lookie"  made 
its  successful  debut.  The  hand-held  camera  is  much  smaller  than  the 
"walkie-lookie."  For  the  ceremonies  in  Washington  next  week  the  camera 
will  be  mounted  on  a  special  NBC-TV  mobile  unit,  connected  to  a  power 
source  by  cable.  Commentator  Merrill  Mueller,  riding  in  the  mobile 
unit,  will  utilize  the  hand-held  camera  to  picture  intimate  details  of 
the  Presidential  parade.  The  Vidicon' s  great  mobility  will  extend  the 
range  of  NBC-TV  coverage  on  Inauguration  Day  and  emphasize  the  human 
side  of  history  in  the  making. 

Lewis  Hathaway  and  Fred  Hatke  supervised  the  adaptation  of 
the  Vidicon  for  NBC's  "Inauguration  Day"  telecast.  William  R.  McAndrew 
is  in  charge  of  the  NBC-TV  coverage. 
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NBC  TRADE  NEWS 


JOSEPH  GOODFELLOW  IS  APPOINTED  DIRECTOR  OF  SALES 
FOR  NBC  STATIONS  IN  WASHINGTON  D.C. 

Carle ton  D.  Smith,  general  manager  of  NBC's  Radio  Stations 
WRC,  WRC-FM  and  TV  Station  WNBW,  Washington,  D.C.,  today  announced 
the  appointment  of  Joseph  Goodfellow  as  director  of  sales  for  the 
stations . 

Goodfellow,  who  will  begin  his  duties  in  the  Capital  on 
Feb.  1,  has  been  with  NBC  since  March,  1949.  Most  recently  he  has 
been  Eastern  radio  sales  manager  for  NBC  Spot  Sales.  Previously  he 
had  been  an  account  executive  for  WNBC  and  WNBT,  NBC's  New  York 
stations . 

Smith  said  that  Goodfellow  will  supervise  the  sales,  press, 
advertising  and  promotion  departments  of  the  stations.  Charles  de 
Lozier,  director  of  TV  sales;  James  C.  Hirsch,  director  of  radio  sales, 
and  Robert  N.  Adams,  director  of  press,  advertising  and  promotion, 
all  will  report  to  Goodfellow. 

Goodfellow  has  had  wide  broadcasting  experience  in  both  sales 
and  station  management.  After  two  years  of  service  with  the  Army 
in  the  Pacific  in  World  War  II,  he  became,  successively,  manager 
and  account  executive  for  two  Midwest  radio  stations. 

A  graduate  of  St.  Lawrence  University,  Canton,  N.Y., 
Goodfellow  is  married  and  has  a  young  son. 


NBC -New  York,  1/13/53 


•  .  ::.7  "  Ctjj 


aajAa  *5o  ;.oToania  aarwicm/.  ex  wojaaaaoo^  imzox, 

•  O.Q.  W0T0WIH3AW 


inoi  BJ:..  ci;.  v.a  s  f  0c£f4  ‘ib i  'it>3s«iSfli  trid  jrmfc  .  Q  nod  elris0 

:-ijonn£  xsbod  t.0.a  .nodgnldaBW  tW34W  noitEdi  VT  bn£  M'i-OHW  < 
-LoJ  sc  .Be  Mo  ncdos'ilb  g£  woIIe'ibooO  riqsaoL  rio  dnsradnloqqa 

. anoid 

■  twoXX« 

BGfi  9 d  yirln 9091  dsoM  .^.X  ,j1onj3M  sonle  0®  rtdiw  need  aarf  tX  . 

f  ■  .80X63  joqh  OQU  iol  9  33snom.  aoXaa  oiboi  nnsdasa  n 

.  /jTlqY  ws4  3 1  09W  tTSMW  bnB  OcJT4 ’/•  io'i  svldJJO 6X9  dni/o; 

. anol f 

t 

^S(':  arid  saXvnsqns  XXltf  woXX9*ibopO  dsrfd  bJLsa  ridl:n 2 

^  •  e no X dad 8  ©rid  lo  adn©xnd*X6ci9b 

;  aodosilb  vffoaiXH  .0  8  ©mat  :j-  :  , 

'*  >hb  gnJtajtchi&vJbB  t.aaa'iq  1© 

.  woIIelbooO  od  d'doqs-i-Xllw . 

Uif  r-i  va’  nl  5>ono±r/oqx9  gnXdaaobso-id  sblw  bed  aad  woXXolbooO  ,; 
ad  rfdlw  ©oXvaoa 

■••BiTi  ,\:Xc*'  i. Di/a  tsmaosd  >ri  tll  'n  \v  bX9-4.nl  crfd 

:  9VJ 

.  ■  waJ  .  do.  ip  ©dai/bang  a 


•  <  ■  nno.Y  l  ■  ■ .  •  .  \  ..  . 


o 


NBC  RADIO  NEWS 


'MUSIC  FOR  MODERNS'  ON  NBC  RADIO 
OFFERS  BASIE  AND  SHEARING  UNITS 

NEW  SERIES 

MUSIC  FOR  MODERNS  will  keynote  NBC  radio’s 
presentation  of  the  best  in  modern  popular 
American  music  this  year.  Commencing  Sunday , 

Jan.  l8  and  Sundays  thereafter  (network  except 
WNBC ,  12:05-12:30  a.m.,  ESI$  and  Wednesday, 

Jan.  21  and  Wednesdays  thereafter,  network  ex¬ 
cept  WNBC,  12:30-12:55  a.m.,  EST)  the  new 
series  will  offer  name  orchestras  and  combina¬ 
tions  which  are  forerunners  in  the  Jazz  idiom. 

Originating  at  the  Blue  Note  in  Chicago, 
first  programs  of  the  series  will  present  the 
George  Shearing  Quintet  (Jan.  l8,  21,  25  and 
28  in  the  above  time  spots)  and  Count  Basie 
and  his  Orchestra  (Feb.  1,  4,  8  and  11  in  the 
above  time  spots).  "Music  for  Moderns"  will 
replace  "Your  Meadowbrook  Date"  on  Wednesday 
nights . 

- o - 

a. _ _ it 

<mT  - 


NBC-New  York,  1/13/53 


:  '  • 


oidAH  oaw  no  1 SHHaaoM  ho  a  mi  bum ’ 

BTIHU  QHI.HAHH2  QUA  SI 8 AH  8HHSS0 

831  riSo  wan 

’  c  iLsn  r  i'l  s.tony  n>i  I  Lew  LHHHdOM  HOS  DI8UIvi 
■;  H  fli  B9  fl  ’  •'  ; 

t Yjsfjnijc  aai onomrnaO  .'Jfioy  sirief  ciawm  nEoi'i^mA 

L  rl  ■ 

.eonfc  vW  fone  :T..  t  .in.  -  '  :  Si  - I;0;  S : 

>[fj  jvjJsn  ,  iisd‘,i<e3,i,3»‘ivJ  f.  .i'i-,.  bm?  is 

mci  s rief  (T83  t.m.s  55:. SI-  .  •  ■  I 

t^(8  bn  ■ .  -  i  men  ■  I  ■  \  '• 

■  .  .  ■  •  . .  .  • 

...  b  tri  .  •  i  ‘  ■  £ 

erfef  $ci$ ae*ig  IIIw  ssliea  sritf  to  smeigo'iq  efs-rii 

.  .  •  .  )  :  •  ■  ' 

BiafiS  efnuoO  bns  (saoqs  xmcJ  o  •  d«i  I 
oner  nc  II  bns  8  tI  .  oroS)  ^itr.orir^O  eld  bne 
I  r.xw  "errcsboM  icl  aiac/M*  .  '  ■ 

.  .L  -  W  nc  " 2  : <  ftcfv  Tn  ■ 

.  a 


o 


NBC  RADIO  NEWS 


—  .  ■  - - j> 

4% 

NEW  SERIES,  ' ALL-STAR  BANDS  FOR  BONDS' 

STARTS  WITH  KENTON  AND  FLANAGAN  MUSIC 

NEW  SERIES 

Headline  bandleaders  Stan  Kenton  and  Ralph 
Flanagan  will  lead  off  a  new  NBC  radio  music 
series,  ALL-STAR  BANDS  FOR  BONDS,  Fridays  from 
8:00  to  8:30  p.m.,  EST. 

Programs  will  originate  from  the  famous 
Hollywood  Palladium  with  the  Kenton  band  to  be 
heard  on  Jan.  16,  23  and  30  and  the  Flanagan 
aggregation  will  fill  the  dates  of  Feb.  6,  13,  20 
and  27. 

These  broadcasts  are  presented  in  coopera¬ 
tion  with  the  Savings  Bond  Division  of  the  Treasury 
Department . 
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January  14,  1953 

U.S.  NAVY  PRESENTS  ITS  DISTINGUISHED  PUBLIC  SERVICE  AWARD, 

HIGHEST  HONOR  FOR  CIVILIANS,  TO  ROBERT  W.  SARNOFF, 

HENRY  SALOMON  AND  RICHARD  RODGERS  FOR 
’VICTORY  AT  SEA’  SERIES  ON  NBC 

Six  Members  of  Film  Unit  Also  Win  Tribute 

_ 

FOR  RELEASE  THURSDAY,  JAN.  13.  3:00  P.M.,  EST 

WASHINGTON,  Jan.  15  --  The  U.S.  Navy's  Distinguished  Public 
Service  Award  --  highest  decoration  the  Navy  can  confer  upon  a  civilian 
--  was  presented  today  to  three  men  responsible  for  the  success  of  the 
joint  National  Broadcasting  Company  --  U.S.  Navy  public-service  tele¬ 
vision  series,  VICTORY  AT  SEA. 

Recipients  of  the  honor  at  ceremonies  this  afternoon  in  the 
office  of  Secretary  of  the  Navy  Dan  A.  Kimball  were  Robert  W.  Sarnoff, 
vice-president  in  charge  of  NBC-TV’s  Film  Division;  Henry  Salomon, 
originator,  producer  and  co-author  of  the  series;  and  Richard  Rodgers, 
who  composed  13  hours  of  narrative  symphonic  music  especially  for  the 
program. 

Secretary  Kimball  cited  Sarnoff  "for  his  exceptional  contri¬ 
bution  to  the  public  understanding  of  the  history  and  mission  of  the 

(more ) 
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2  -  Navy  Awards 


United  States  Navy  through  his  leadership  in  the  preparation  and  pro¬ 
duction  of  ...'Victory  at  Sea.'" 

Also  cited  for  his  "exceptional  contribution  to  the  public 
understanding  of  the  history  and  mission  of  the  U.S.  Navy,"  Salomon, 
according  to  Kimball,  "has  intimately  portrayed  life  and  combat  on  the 
seas,  under  the  seas  and  in  the  air,  bringing  to  millions  a  better 
understanding  of  the  role  of  sea  power  in  World  War  II." 

"Mr.  Rodgers  donated  his  time  and  genius  to  creating  in  total 
playing  time  13  hours  of  narrative  symphonic  music  to  illustrate  the 
moods  and  tempo  of  life  and  death  on  the  high  seas,"  Kimball  said. 

"His  historical  composition,  the  first  original  symphony  ever  created 
for  television,  was  given  to  the  United  States  Navy  by  Mr.  Rodgers  as 
his  contribution  toward  furthering  the  message  to  the  public  contained 
in  ’Victory  at  Sea.'" 

The  "Victory  at  Sea"  series  was  produced  at  NBC  by  a  special¬ 
ly  created  film  unit,  six  members  of  which  received  the  Navy's  Citation 
for  Outstanding  Public  Service  at  this  afternoon's  ceremony  in  the 
Pentagon.  They  are: 

M.  Clay  Adams,  director;  Robert  Russell  Bennett,  who  arranged 
the  music  score  and  conducted  the  NBC  Symphony  Orchestra  in  its  perfor¬ 
mance;  Richard  Hanser,  co-author;  Charles  Henderson,  public -relations 
director;  Donald  B.  Hyatt,  assistant  to  the  producer;  and  Isaac 
Kleinerman,  film  editor. 

Winner  of  the  Sylvania  Television  Grand  Award  for  1952  ruu 
chosen  as  the  Documentary  of  the  Year  in  the  annual  Radio-Television 
Daily  poll  of  the  nation's  TV  editors,  "Victory  at  Sea"  is  the  first  TV 
program  which  will  run  simultaneously  in  five  countries:  already  a  re¬ 
sounding  success  in  Canada,  Great  Britain  and  the  United  States,  it  is 
scheduled  for  showing  in  Cuba  and  Mexico  shortly. 
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FOOD  STORES  IN  60  CITIES  WILL  COOPERATE 
IN  'KATE  SMITH  WEEK'  MERCHANDISING  PLAN 


# 
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Beginning  Feb.  26,  and  continuing  through  March  5,  a  compre¬ 
hensive  merchandising  effort,  "Kate  Smith  Week,"  will  be  initiated  in 
cooperating  food  stores  in  60  cities,  Fred  N.  Dodge,  merchandising 
director  of  NBC,  announced  today. 

In  making  the  announcement,  Dodge  said: 

"'Kate  Smith  Week’  will  provide  the  first  opportunity  for 
food  retailers  to  tie  in  with  a  national  television  program.  This  re¬ 
presents  a  splendid  chance  for  dealers  to  take  advantage  of  the  follow¬ 
ing  Kate  Smith  has  built  up  through  the  years  among  the  housewives 
of  America." 

The  week-long  promotion  is  planned  to  pinpoint  the  impact  of 
multi-sponsored  network  television  programs.  Current  food  sponsors  on 
"The  Kate  Smith  Hour"  will  be  offered  special  services  by  every  depart¬ 
ment  of  the  network  during  the  campaign.  In  addition,  the  food  chain 
stores  and  independents  who  sell  their  products  in  the  60  cities  in 
which  the  NBC-TV  program  is  heard  each  day  (Mondays  through  Fridays, 
4:00-5:00  p.m.,  EST)  will  salute  NBC's  famous  "Lady  of  Song." 

During  the  honor  week,  Kate  Smith  will  dedicate  her  programs 
to  the  grocers  of  America  for  their  service  to  the  housewives  through¬ 
out  the  years . 

(more ) 
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2  -  Kate  Smith  Week 


The  two-way  salute  will  be  effected  by  combining  point-of- 
sale  material,  on-the-air  promotion,  exploitation,  newspaper  and  trade 
paper  advertising,  publicity  and  special  programming  prior  to  and 
during  "Kate  Smith  Week." 

Cooperating  stores  will  receive  special  Kate  Smith  promotion 
kits  containing  the  following  point-of-sale  material:  an  over-the- 
wire  theme  piece  and,  for  each  of  the  food  products,  an  over-the-wire 
hanger,  shelf  strips,  shelf  barkers,  display  pieces  and  price  cards. 
Special  stickers  will  be  provided  to  each  store  so  that  channel  numbers 
of  local  NBC-TV  affiliated  stations  may  be  attached  to  all  material 
for  added  local  Interest. 

Details  of  the  "Kate  Smith  Week"  promotion  are  now  being 
provided  to  leading  food  outlets  in  the  60  cities  by  representatives 
of  the  NBC  Merchandising  Department.  In  addition,  the  NBC  Advertising 
and  Promotion  Department,  as  an  additional  notification  to  the  food 
trade,  is  planning  to  run  advertisements  during  January  and  February 
in  food  trade  publications.  These  ads  will  contain  coupons  to  be 
mailed  in  as  a  request  for  point-of-sale  material.  These  kits  are  free 
to  all  food  operators. 

On-the-air  announcements  have  been  scheduled  by  the  network 
to  support  the  special  promotion  before  and  during  "Kate  Smith  Week." 
These  announcements  will  direct  the  listener  to  the  local  stores  which 
are  tying  in  with  the  promotion. 

Special  ad  mats  will  be  provided  for  both  stations  and  coop¬ 
erating  stores,  as  well  as  telops  and  slides  for  station  use.  Miss 
Smith  also  has  made  special  tape  recordings  for  use  in  each  city. 


(more ) 
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3  -  Kate  Smith  Week 


Clients  participating  in  the  promotion,  which  is  the  pilot 
effort  in  a  special  merchandising  service  to  be  used  in  connection  with 
other  multi-sponsored  programs  in  the  future,  are:  Gerber's  Baby 
Foods,  Simoniz  Co.  (Simoniz  Floor  Wax),  Procter  &  Gamble  (Oxydol, 

Dreft,  Ivory  Snow  and  Prell),  Nestle  Co.  (Nescafe),  Minute  Maid  Corp. 
(Minute  Maid  Frozen  Orange  Juice),  Doeskin  Co.  (Doeskin  Tissues)  and 
Block  Drug  Co.  (Amml-dent  Toothpaste). 


NBC-New  York,  1/14/53 
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‘WINrOW  ON  WASHINGTON* 

TV  Series  to  Feature  Bill  Henry’s  Tours  of  Capital, 
Reports  on  Notables  and  Salutes  to  Other  Cities 
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NEW  SERIES 

NBC  television  will  give  the  country  a  new  WINDOW  ON  WASHING¬ 
TON,  with  Bill  Henry  as  guide,  starting  Sunday,  Jan,  18,  from  5:45 
p.m.,  EST  to  6:00. 

Sunbeam  Corporation  is  sponsoring  this  weekly  series  of 
"tours"  through  the  most  important  city  of  the  most  important  nation 
of  the  world. 

Bill  Henry,  noted  commentator  and  veteran  of  more  than  20 
years  in  Washington,  will  offer  televiewers  behind-the-scenes  reports 
on  the  personalities  of  the  new  administration  and  on  the  places  where 
important  people  in  Washington  go.  Each  week  Henry  will  salute  a  city 
elsewhere  in  the  United  States,  since  the  view  from  the  "Window  on 
Washington"  extends  to  all  parts  of  the  nation,  coast-to-coast .  From 
time  to  time  the  commentator  will  introduce  famous  guests  to  his  NBC-TV 
audience . 


(more) 
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-  ' Wi nd o w  on  Washington1 

"The  purpose  of  the  program,”  Henry  explains,  "is  to  enable 
persons  to  become  better  acquainted  with  their  capital,  to  understand 
how  it  works  and  what  it  does.  Every  American  must  know  about  Wash¬ 
ington.  It  tells  him  how  much  he  must  pay  for  things  he  needs;  how 
much  money  he  can  earn.  From  Washington  come  the  orders  regulating 
the  basic  activities  of  our  lives." 

Henry  knows  Washington  intimately.  The  major  government 
figures  and  party  leaders  of  both  parties  are  his  personal  friends. 

The  "graying  ex-athlete,"  as  Henry  describes  himself,  is  anchorman  on 
NBC-TV's  "Who  Said  That?"  quote-quiz,  and  was  the  network's  coordinat¬ 
ing  commentator  at  the  Chicago  political  conventions  last  July  as  well 
as  on  election  night. 

Julian  Goodman  produces  "Window  on  Washington"  at  NBC  studios 
in  the  nation's  capital.  Robert  Priaulx  directs.  Perrin-Paus  is  the 
advertising  agency  for  Sunbeam  Corporation. 


NBC -New  York,  1/14/53 
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NBC-TV’S  CONVERTED  CADILLAC  LIMOUSINE  WITH  TWO 

ELECTRONIC  CAMERAS  TO  LEAD  INAUGURAL  PARADE 
•5c- - -  .v  _ a*. 

NBC  television’s  mobile  unit  crew  covering  INAUGURATION  DAY, 
Tuesday,  Jan,  20,  from  11:00  a.m,,  EST  to  4:00  p.m.,  EST,  will  ride  in 
style,  A  converted  Cadillac  limousine  will  be  the  network’s  special 
mobile  unit  leading  General  Eisenhower’s  inaugural  parade. 

The  converted  sedan  will  carry  two  electronic  cameras  --  a 
regular  studio  type  and  a  new  hand-held  portable  camera  —  mounted  on 
two  turrets  in  the  roof.  Commentator  Merrill  Mueller,  engineers  and 
nearly  a  ton  of  the  most  compact  telecasting  equipment  will  be  squeezed 
into  the  limousine  which  normally  seats  seven  persons  in  comfort,  A 
Fisher  Body  Company  technician,  installing  the  12  metal  trunks  of 
equipment  in  the  four-door  sedan,  said:  "Brother,  that’s  a  lot  of 
luggage  for  a  short  trip,"  The  Cadillac  mobile  unit  will  lead  the  in¬ 
augural  parade  for  about  a  mile  down  Pennsylvania  Avenue  between  the 
Capitol  and  the  White  House, 

From  one  turret  on  the  right-front  corner  of  the  car  roof, 
an  NBC  cameraman  and  a  regular  studio  camera  will  televise  the  parade, 
the  crowds,  the  inauguration.  The  electronic  signal  will  be  beamed 
from  a  rotating  horn  antenna  atop  a  second  turret  at  the  left-rear 
^  corner  of  the  Cadillac  to  receiving  equipment  located  in  the  Capitol 

(more ) 

AMERICA’S  NO.  1  NETWORK  .  THE  NATIONAL  BROADCASTING  COMPANY 


i : . 


.  .! 


L  !  b. 


i'U 


->  '  ■-  ••  ;'o  .  fv.f  r:i  X  erlj  6 

<•  f: 

t 

e  t  ■  -)'i  1  :  nv  trv  ar 'i 


i-  *-iTJ  /.  •'  .  .  •  ■  ign  f  cj*-;..- 


lO.Tl' 


r 


t  ■  --y- ,  : 

' 

:o  * 


2  -  Inauguration 


dome.  From  this  pickup  point  NBC’s  mobile  unit  portions  of  the  "In¬ 
auguration  Day"  telecast  will  be  carried  to  the  network  headquarters  at 
the  Wardman  Park  Hotel  and  then  to  a  coast-to-coast  network.  Tele¬ 
viewers  in  the  West  will  see  the  inaugural  ceremonies  "live"  for  the 
first  time. 

NBC -TV’s  Cadillac  mobile  unit  is  a  normal  limousine  stripped 
of  usual  interior  furnishing.  It  now  carries  two  television  cameras 
plus  control  equipment,  radio  microphones  with  associated  broadcasting 
equipment,  and  an  electric  generator.  The  mobile  unit  thus  has  its 
own  source  of  electric  power  and  can  roam  about  at  will  without  being 
hindered  by  cables  and  wires.  Two-way  radio  communication  with  NBC’s 

control  studio  in  the  Wardman  Park  Hotel  provides  a  cue  channel. 

Officials  of  the  Cadillac  Motor  Company  and  the  Fisher  Body 

Company,  assisted  by  NBC  engineers,  worked  two  months  to  convert  the 
Cadillac  in  Detroit.  The  car  is  now  in  Washington  and  will  make  its 
debut  as  an  NBC  mobile  unit  on  "Inauguration  Day." 

General  Motors  is  sponsoring  coverage  of  all  but  the  actual 
swearing-in  period  of  the  ceremonies.  William  R.  McAndrew  will  direct 
NBC -TV  coverage  of  the  Presidential  inauguration. 

CORRECTION,  PLEASE’ 

NOTE  TO  EDITORS: 

NBC-TV’s  coverage  of  INAUGURATION  DAY  will  be 
presented  from  11:00  a.m.,  to  4:00  p.m.,  EST,  Tues- 
day,  Jan.  20  (not  Jan.  29,  as  incorrectly  listed 
in  yesterday's  release).  The  Daily  News  Report 
story  should  be  dated  Jan.  13*  1953* (and  not 
Dec.  13,  1953*  as  sent).  Thank  you. 
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'IKE’S  CRUSADE  PROGRESS  REPORT’  TO  BE  WEEKLY 
RADIO  PRESENTATION  FROM  WASHINGTON 

NEW  SERIES 

NBC  radio  will  present  a  weekly  progress 
report  on  the  accomplishments  of  the  Eisenhower 
administration  starting  Monday,  Jan.  26  (10:35 
to  11:00  p,m,,  EST,  NBC  radio  network  except 
WNBC;  WNBC  only,  Wednesday,  Jan.  28,  10:35  p.m., 

EST) . 

The  program,  titled  IKE’S  CRUSADE  PROGRESS 
REPORT,  will  have  various  NBC  commentators  re¬ 
porting  the  plans,  the  bills,  the  policies  of 
the  Republican  administration.  Morgan  Beatty, 

Frank  Bourgholtzer ,  Leif  Eid,  Earl  Godwin, 

Richard  Harkness,  Ray  Scherer  and  Esther  Van 
Wagoner  Tufty  will  be  the  commentators  heard  on 
the  program. 

"Ike’s  Crusade  Progress  Report"  will  be 
produced  by  the  NBC  News  and  Special  Events  De¬ 
partment,  of  which  William  R.  Me Andrew  is  manager. 
Julian  Goodman  and  Arthur  Barriault  will  super¬ 
vise  production  of  the  program  at  NBC’s  newsroom 
in  Washington.  - o - 
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NBC  RADIO  NEWS 


’MR.  PRESIDENT. ..FROM  FDR  TO  EISENHOWER,*  RECORDINGS 
OF  EVENTS  OF  PAST  20  YEARS,  TO  BE  BROADCAST 


"Mr.  President  ...  From  FDR  to  Eisenhower,"  the  RCA  Victor 
Record  album  which  records  the  past  20  years  of  American  political 
history,  will  be  a  special  one-hour  presentation  of  NBC  radio  network 
Sunday,  Jan.  18  (6:00-7:00  p.m.,  EST) . 

James  Fleming  and  Dave  Garroway,  both  of  the  NBC -TV  program 
"Today,"  will  have  key  roles  in  the  presentation.  Fleming  will  be 
heard  on  the  records,  which  he  produced,  and  Garroway  will  introduce 
and  comment  upon  the  program. 

Between  Election  Day  (last  Nov.  4)  and  the  present,  Fleming 
made  full  use  of  the  NBC  record  archives  and  the  facilities  of  the 
News  and  Special  Events  Department  to  rush  completion  of  the  album. 
The  hour-long  records  will  be  presented  by  NBC  as  a  preview  to  the 
Presidential  inauguration  Jan.  20. 
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NBC  TRADE  NEWS 


RUDDICK  C.  LAWRENCE  AND  STAFF  MEMBERS  TELL  D.M.A.A. 

GROUP  OF  NBC’S  APPROACH  TO  DIRECT  MAIL  ADVERTISING 

Over  200  advertising  and  media  men,  members  of  the  Direct 
Mail  Advertising  Association,  heard  Ruddick  C.  Lawrence,  NBC  director 
of  Promotion  Planning  and  Development,  and  four  members  of  his  staff 
discuss  their  approach  to  direct  mail  advertising  in  the  Bowman  Room 
of  the  Hotel  Biltmore,  New  York  City,  on  Tuesday  evening,  Jan.  13 . 

As  winners  of  the  DMAA’s  Grand  Award  for  the  "best  of  all 
industry"  direct  mail  campaigns  in  1952  for  their  television  direct 
mail  efforts,  the  NBC  spokesmen  occupied  the  honor  positions  as  featurec 
speakers  of  the  evening.  Samples  of  their  efforts  and  all  the  other 
individual  "best  of  industry"  awards  were  exhibited  at  the  meeting, 
part  of  the  observance  of  National  Printing  Week,  Jan.  11-17. 

In  his  speech,  Lawrence  emphasized  his  position  as  the  re¬ 
presentative  of  the  whole  group  responsible  for  NBC’s  direct  mail 
success.  He  pointed  out  the  differences  between  NBC  and  the  more 
typical  users  of  direct  mail  advertising,  citing  several  examples  of 
the  unique  approaches  NBC  has  utilized  in  its  use  of  the  medium. 

Speaking  of  the  basic  factors  common  to  all  direct  mail  advertising, 
Lawrence  stated: 

"The  important  part  of  any  direct  mail  piece  is  the  idea 
behind  it.  Before  the  creating  comes  the  thinking.  Our  biggest  job 
is  digging  for  that  basic  idea.  If  that  basic  idea  doesn’t  make  sense, 
if  it  isn’t  clear  and  honest  and  vital,  no  amount  of  copy  or  art  or 
metallic  ink  can  make  it  anything  but  what  it  is  --  a  dud.  If  the 
idea  is  right  --  if  it  is  believable  and  appealing  to  the  people  you 

(more ) 
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2  -  Lawrence 


are  selling  --  then  it’s  easy  to  translate  and  copy  writers,  artists 
and  production  men  all  have  a  field  day." 

"What  makes  our  direct  mail  efforts  doubly  satisfying  is  that 
our  jobs  go  to  people  who  understand  and  appreciate  what  we  are  trying 
to  do.  We  deal  with  advertisers  and  agencies  --  professional  creative 
people.  If  we  use  a  finer  stock  to  follow  through  on  a  quality  piece, 
we  know  that  they  know  we’ve  taken  extra  pains  with  the  job.  They 
know  good  writing  --  good  design  --  good  selling." 

"I  believe  that  most  people  who  use  and  work  in  the  graphic 
arts  would  prefer  to  turn  out  quality  pieces  rather  than  just  practical 
pieces.  It’s  our  good  fortune  that  in  our  audience  quality  in  itself 
is  a  very  practical  factor." 

"From  what  I  have  said,  I  chink  you  can  see  how  we  weave 
direct  mail  into  our  whole  sales  fabric.  And  while  our  business  and 
our  problems  and  our  objectives  are  quite  different  from  yours,  I 
believe  there  is  a  lesson  in  all  of  this  that  can  profitably  be  applied 
to  any  direct  mail  job.  That  is,  to  make  the  mailing  piece  reflect 
the  quality  and  character  of  the  thing  you  are  selling." 

"This  is  the  backdrop  against  which  our  direct  mail  ad¬ 
vertising  is  produced.  Each  piece  has  a  different  job  to  do.  And  the 
only  way  we  can  create  any  uniformity,  or  suggest  the  common  source 
from  which  they  come,  is  to  insist  that  each  piece  reflect  the  character 
the  integrity,  the  leadership  we  want  to  associate  with  the  letters 
NBC." 

Lawrence  was  followed  by  Jacob  A.  Evans,  NBC  director  of 
Advertising  and  Promotion,  whose  topic  was  "Making  Direct  Mail  Direct." 


(more) 
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3  -  Lawrence 


Evans  outlined  the  basic  principles  he  considered  necessary 
to  effective  direct  mail  advertising,  stating,  by  way  of  conclusion: 

"If  we  are  to  make  direct  mail  more  direct,  we  should  attempt  to  make 
sure  that  our  mailing  lists  include  all  members  of  the  decision-making 
board,  we  should  strive  to  make  our  direct  mail  reflect  the  character 
of  the  product  we1 re  selling  and,  above  all,  we  should  direct  our 
efforts  to  the  specific  interests  of  the  addressee. 

James  Nelson,  NBC  advertising  manager,  next  discussed  NBC’s 
approach  to  the  creative  side  of  advertising, 

"NBC  copy  tries  first  for  simplicity,"  he  said.  "It’s 
difficult  to  achieve.  Buc  once  you  have  it,  you  have  almost  everything 
that  counts  --  clarity  and  believability .  And  we  try  to  do  all  of  our 
pieces,  particularly  our  program  ones,  in  character.  When  we  did  a 
Bob  and  Ray  folder,  it  was  as  zany  as  they  are.  Our  Goldberg  sales 
story  was  told  by  Molly  --  in  dialogue  and  apron." 

"Art  and  Design  to  Gain  Readership"  was  explored  by  Fred  C. 
Veit,  NBC  manager  of  Art  Production  and  Graphics.  Edward  Antonioli, 
manager  of  Advertising  and  Promotion  Production,  spoke  on  his  phase  of 
departmental  activities  in  relation  to  direct  mail. 


NBC -New  York,  1/14/53 


•  it' 


V 

~  . 

;  " 

iC  0( 

• 

' 

‘ . 

•  .*  >  t 

'  :  t- 

•;'/7 

•  '  .  ■  * 

' 

e  fJ 

. 

J'.l  x. 


■ 

"■  "  >W  \X  ; ■  bits  t  *  ■  ■■  , 

.  ,  ■  •  '  \  ' 

'•V*  <  •"  >  : 

' 

1  '  ’  -  •••  sv  '  « ■: 

•  '• '  . 

:  '  '•  ••  :  '•  '  :■■■  ::  ,  fcns 

•  ftO'.'icjs  'iii ■  ou;  o  ’  &Jt  ril  -  xa  Ic  l  dl  jjbiv  ip: 

■  ,  -  i  :  '■  ■  ■  '  ' 

tie  e:4o‘qe  xrioi$Q  a  1  omcnl.  kns  aniaJ-.'taev&A 

-  i  • :  ; 

- - 0-™. 


.  ,  •  •'  i  W 


trade 


news 


C  A  BUILDING  -  RADIO  CITY 


E  W  YORK 


PR-17A-4-4J 


January  15#  1953 

Jl/,  _ 

/%  — 

NBC  RADIO  AND  TELEVISION,  WITH  STAFF  OF  250, 

TO  BRING  NATION  COMPLETE  COVERAGE  OF 
INAUGURATION  CEREMONIES 

# - -x  - # 

NBC’s  television  and  radio  coverage  of  President  Eisenhower’s 
INAUGURATION  DAY  will  provide  the  largest  audience  in  history  with  the 
complete  picture  of  the  ceremonies  in  Washington  on  Tuesday,  Jan.  20. 
All  the  sights  and  sounds  of  the  historic  change  of  administration 
will  be  captured  by  NBC's  electronic  cameras  and  microphones  and 
)  blended  with  interpretation  by  a  crack  corps  of  commentators. 

General  Motors  will  sponsor  NBC’s  coverage  of  "Inauguration 
Day”  on  both  television  (11:00  a.m.,  EST  until  4:30  p.m»)  and  radio 
(11:30  a.m.  to  2:30  p.m,).  NBC  will  present  the  nccr.-to-one  p.m. 
coverage  of  the  oath-taking  ceremony  and  the  Presidential  speech  un¬ 
sponsored  as  a  public  service. 

William  R.  McAndrew  will  direct  NBC  television  coverage  of 
"Inauguration  Day."  Joseph  0.  Meyers  will  be  in  charge  of  NBC  radio*s 
report  of  the  event. 

A  new  Cadillac  mobile  unit,  equipped  with  a  regular  TV  cam¬ 
era  and  a  tiny  hand-held  TV  camera,  the  Vidicon,  will  ride  in  the  in¬ 
augural  parade. 

Twenty -two  newsmen  and  commentators  will  add  their  comment 
^  to  the  actual  sounds  and  sight  of  the  ceremonies. 

(more ) 

MERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 
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2  -  Inauguration 


Fifteen  TV  cameras  and  50  microphones  will  be  located  at 
vantage  points  at  the  Capitol,  the  White  House  and  along  Pennsylvania 
Avenue,  route  of  the  inaugural  parade. 

A  specially  equipped  NBC  control  center  at  the  Wardman  Park 
Hotel  will  coordinate  the  city-wide  activities  of  a  250-man  news  and 
technical  staff. 

Two  radio  mobile  units  will  join  the  TV  camera-Cadillac 
patrolling  the  parade  route.  Two  back-pack  portable  radio  transmitters 
will  extend  the  scope  of  NBC’s  coverage  of  the  ceremonies  on  Capitol 
Hill. 

A  portable  elevator  will  support  one  NBC  camera  and  commen¬ 
tator’s  position  above  the  heads  of  the  crowd  at  the  corner  of  15th 
Street  and  Pennsylvania  Avenue,  where  the  parade  makes  an  "S"  turn 
past  the  Treasury  Building. 

Morgan  Beatty  and  Clifton  Utley  will  serve  as  NBC-TV  narra¬ 
tors  and  coordinators  for  the  58-station  telecast.  George  Hicks  will 
have  a  similar  assignment  for  NBC's  radio  broadcast.  H.V.  Kaltenborn, 
dean  of  commentators,  will  analyze  President  Eisenhower's  inaugural 
speech  for  both  televiewers  and  radio  listeners  immediately  after  the 
address  is  completed. 

Frank  Bourgholtzer,  W.W.  Chaplin,  Kenneth  Banghart  and  Ray 
Scherer  will  take  positions  outside  the  East  Portico  of  the  Capitol 
Building  to  report  the  swearing-in  ceremonies  and  to  identify  the  gov¬ 
ernment  officials  and  foreign  emissaries  present.  John  Batchelder  will 
be  in  NBC's  radio  booth  inside  the  Capitol. 

When  the  President  leaves  the  Capitol  for  the  White  House, 
Merrill  Mueller  will  accompany  the  parade  in  NBC's  Cadillac  tele-camera 
car.  Ned  Brooks,  Leif  Eid  and  Maurice  McGarry  will  man  the  radio  mo¬ 
bile  units  escorting  the  Presidential  party. 


(more) 
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3  -  Inauguration 


Dave  Garroway,  star  of  "Today”;  Frank  Blair  and  Holly  Wright 
will  describe  the  crowds  and  passing  parade  from  the  south  corner  of 
the  Treasury  Building  (at  13th  Street)  on  television  and  radio, 

Stuart  Finley  atop  the  Esso  Building  will  give  word-pictures  of  the 
parade  along  Pennsylvania  Avenue  for  radio  listeners. 

At  NBC’s  camera  stand  in  Lafayette  Square  opposite  the  White 
House,  David  Brinkley,  Richard  Harkness,  Frank  Bourgholtzer,  Earl 
Godwin  and  Ray  Henle  will  identify  units  of  the  long  inaugural  parade 
and  report  the  President’s  reactions  until  he  and  Mrs.  Eisenhower  en¬ 
ter  the  White  House  officially  for  the  first  time, 

NBC  television  coverage  of  "Inauguration  Day"  is  scheduled 


as  follows: 
11:00  -  11:30 

11:30  -  12:00 

12:00  -  1:00 


1:00  -  1:45 

1:45  -  2:15 
2:15  -  4:25 

4:25 


Introduction,  orientation  and  preliminary  explanation 
of  inaugural  ceremony. 

Motorcade  with  Truman  and  Eisenhower  from  White  House 
to  Capitol. 

Dignitaries  file  out  of  Rotunda  to  seats  outside  of 
Capitol.  Administration  of  the  oath  of  office. 
Presidential  speech. 

Commentary  and  interpretation  of  speech  and  introduc¬ 
tion  of  inaugural  parade. 

Presidential  motorcade  from  Capitol  to  White  House. 
Passing  the  parade  in  review  from  the  White  House 
stand. 

President  and  First  Lady  enter  the  White  House. 


(more) 
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4  -  Inauguration 


NBC  radio  coverage  will  include  the  major  events  and  will 
end  after  the  President  and  his  party  reach  the  White  House  reviewing 
stand. 

At  11:15  p.m.,  EST  on  inauguration  night,  NBC  television 
will  carry  a  pooled  telecast  of  the  Inaugural  Ball  at  both  the  Nation¬ 
al  Guard  Armory  and  the  Georgetown  University  gymnasium.  Ben  Grauer 
will  describe  the  celebrities  and  festivities  until  12:15  a.m.,  EST. 
The  telecast  of  the  Ball  will  be  unsponsored. 

- o - 
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COLGATE- PALMOLIVE- PEET  SPONSORS  'LORENZO  JONES, ' 

SERIAL  DRAMA,  ON  NBC  RADIO 

■2c - -X  -X - -X- 

Colgate- Palmolive- Peet  Company  is  now  sponsoring  the  Monday - 

through-Friday  broadcasts  of  LORENZO  JONES,  NBC’s  popular  afternoon 

/ 

serial  drama. 

The  contract  for  52  weeks  was  placed  by  William  Esty  Company, 

y 

the  client's  advertising  agency.  The  products  advertised  are  Fab  and 
Colgate  Dental  Cream. 

"Lorenzo  Jones"  is  one  of  radio's  longest-running  daytime 
serials.  The  series,  broadcast  at  5:30  p.m.,  EST,  will  observe  its 
l6th  anniversary  in  the  latter  part  of  April.  The  central  characters 
are  an  eccentric  inventor  and  his  loyal,  understanding  wife,  played 
by  Karl  Swenson  and  Lucille  Wall. 

Colgate-Palmolive-Peet  began  sponsoring  the  series  on  Jan.  5. 
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EISENHOWER  AND  NIXON  TO  PARTICIPATE  IN  NBC  TELECAST 
OF  AMERICAN  LEGION'S  ’BACK  TO  GOD’  SERVICE 

West  Point  Choir  to  Sing  at  Non-Sectarian 
Religious  Ceremony  on  Feb.  1 

Dwight  D.  Eisenhower  and  Richard  M.  Nixon,  as  President  and 
Vice-President  of  the  United  States,  will  participate  in  a  religious 
ceremony  of  the  American  Legion  to  be  televised  by  the  NBC -TV  network 
from  the  Center  Theatre,  New  York  City,  Sunday,  Feb.  1  (1:30-2:00  p.m., 
EST) . 

The  National  Council  of  the  Churches  of  Christ  in  the  U.S.A. 
has  made  its  ’’Frontiers  of  Faith”  time  available  to  the  American 
Legion  for  the  presentation  of  this  special  telecast. 

According  to  an  announcement  from  the  Legion,  the  service 
will  mark  the  "reimplementation”  of  its  "Back  to  God"  crusade  "through 
which  the  American  people  are  urged  to  seek  divine  guidance  in  everyday 
activities  by  regular  church  attendance,  dally  family  prayer  and  the 
religious  training  of  children." 

The  President,  to  be  introduced  after  a  brief  address  by 
American  Legion’s  National  Commander  Lewis  K.  Gough,  will  speak  from 
the  White  House.  Nixon,  a  Legionnaire,  like  General  Eisenhower,  will 
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2  -  American  Legion 


appear  in  person  at  the  service  in  New  York  City.  The  choir  of  the 
U.S.  Military  Academy  at  West  Point  will  sing,  and  Morton  Downey  will 
introduce  the  Preamble  to  the  American  Legion  Constitution,  recently 
set  to  music  by  James  Rule,  Downey’s  arranger  and  composer  for  the 
past  20  years.  This  will  be  the  first  public  performance  of  the  new 
vocal  work. 

The  Rev.  John  E.  Duffy,  national  chaplain  of  the  American 
Legion,  will  ask  during  the  service  that  all  peoples  of  the  free 
world  join  with  the  millions  of  American  Legionnaires  in  15  seconds 
of  silent  prayer  for  "divine  guidance  for  President  Eisenhower  and 
his  administration  and  for  holy  blessing  and  surveillance  in  a 
troubled  world." 

Adopted  at  the  33rd  national  convention  of  the  American 
Legion  at  Miami,  Fla.,  in  1951#  the  "Back  to  God"  movement  has  been 
commended  by  religious  leaders  of  the  Protestant,  Catholic  and  Jewish 
faiths.  The  movement  emphasizes  the  need  for  spiritual  reawakening  in 
today’s  world  and  the  tradition  of  religious  freedom  and  trust 
established  by  the  nation’s  Founding  Fathers. 

The  three  major  faiths  will  be  represented  in  the  non¬ 
sectarian  observance. 

"At  a  time  when  certain  ideologies  threaten  the  religious 
rights  and  tolerance  of  the  individual,"  the  Legion  announcement 
states,  "it  is  believed  that  this  service  may  inspire  and  renew  the 
spiritual  strength  of  free  people  throughout  the  world  symbolizing  a 
deeper  awareness  of  our  own  dedication  to  God  and  country." 

- o - 
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NBC -TV  GIVES  VIEWERS  FIRST  ON-THE-SPOT  COVERAGE 
OF  TRAIN  WRECK  IN  WASHINGTON  STATION 

i 

A  - ■>{•  'A  -  A 

First  live  on-the-spot  coverage  of  the  wreckage  of  the  pas¬ 
senger  train  that  ploughed  into  Union  Station  in  Washington,  D.C.,  was 
brought  to  the  nation’s  viewers  by  NBC  television. 

At  8:45  a.m.,  E3T  (Thursday , Jan,  15 ),  the  crack  Federal  from 
Boston  smashed  through  a  retaining  barrier  and  into  a  crowd  in  the 
station’s  concourse  after  its  brakes  failed. 

Shortly  after  9  a.m.,  EST,  NBC  Washington  reporter  Bill  Corri¬ 
gan  narrated  available  details  of  the  crash  to  viewers  of  "Today,"  in 
the  Midwest,  to  whom  that  portion  of  the  network's  news  and  special 
events  program  was  being  telecast.  At  9:30  a.m.,  EST,  NBC  newsman 
Holly  Wright  was  seen  from  Washington  with  later  crash  information. 

At  11:03  a.m.,  EST,  live  on-the-spot  coverage  of  the  crash 
scene  was  begun  on  the  NBC  television  network.  NBC  viewers  saw  the 
train's  engine  that  crashed  through  the  retaining  barrier  into  the  con¬ 
course  and  finally  buckled  its  concrete  floor. 

They  saw  the  jagged  hole  in  the  station’s  roof,  ripped  by 
one  of  the  cars  of  the  train  as  it  jackknifed. 


(more ) 
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2  -  Wreck  Coverage 


They  saw  a  diagram  prepared  by  the  NBC  newsroom  in  Washing¬ 
ton  picturing  Union  Station  and  outlining  the  train’s  course  as  it  en¬ 
tered  the  yards,  lost  control  and  then  ground  into  the  crowded  station 
concourse • 

The  live  pickup,  which  continued  from  11:03  until  11:30 
a.m.,  with  a  two-minute  interruption,  was  inserted  into  the  regularly 
scheduled  "Ask  Washington"  program. 

Another  live  pickup  was  made  on  the  "Kate  Smith  Hour"  at 
4:15  p.m.,  EST,  and  scenes  of  the  disaster  also  were  shown  on  the 
"Camel  News  Caravan"  at  7:45  p.m.,  EST. 

The  scene  at  the  station  was  televised  before  audio  circuits 
were  completed  and  Frank  Blair,  host  on  the  "Ask  Washington"  program, 
commented  for  the  first  few  minutes  of  the  pickup  from  the  studio, 
giving  bulletin  reports  while  the  camera  ranged  over  the  wreckage. 

When  audio  facilities  were  completed,  NBC  news  commentator 
Ray  Scherer  gave  a  verbal  account  from  the  actual  crash  scene.  He  also 
interviewed  Sen.  Charles  Tobey  (R.-N.H.),  chairman  of  the  Senate  Inter¬ 
state  and  Foreign  Commerce  Committee,  who  rushed  from  his  office  three 
blocks  away  to  the  station  to  investigate  the  accident. 

NBC  reporters  Herb  Kaplow,  Rex  Goad  and  Jay  Rcyen  also  were 
on  the  scene  and  channeled  latest  crash  details  to  Scherer,  as  well 
as  names  of  the  injured.  Kaplow  also  gave  complete  details  of  the 
disaster  over  the  NBC  radio  network  in  a  one -minute  report  at  11  a.m., 
EST. 

NBC  film  cameramen  Bob  Blair,  who  rushed  from  an  inaugural 
fashion  show  assignment;  Brad  Kress,  Irving  Keitzner  and  Al  Simonson 

(more) 
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3  -  Wreck  Coverage 


also  were  on  hand.  Their  films  were  processed  20  minutes  after  the 
live  pickup  went  off  the  air,  for  use  on  regularly  scheduled  NBC 
news  telecasts  throughout  the  day. 

The  live  camera  pickup  was  directed  by  Ralph  Burgin,  di¬ 
rector  of  programs  for  WWBW,  NBC-TV  station  in  Washington. 
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NBC  TRADE  NEWS 


KUKLAPOLITANS  PREPARE  FOR  TRIP  TO  HOLLYWOOD 

V  At  Jt_ _ J(. 

n  -  tC  t\  /* 

California,  here  they  come.'  Burr  Tillstrom,  "Kukla,  Fran 
add  Ollie"  and  all  the  Kuklapolitans  will  be  Hollywood -bound  following 
the  regular  weekly  telecast  of  their  program  on  Sunday,  Feb.  1 
(NBC -TV,  4:00  p.m.,  EST). 

The  Kuklapolitans  are  now  busy  making  preparations  for  theii 
first  trip  to  the  movie  capital,  where  they  will  arrive  on  Feb.  4  and 
remain  for  three  weeks  doing  special  promotion  for  their  sponsor,  the 
Radio  Corporation  of  America.  During  the  week  of  Feb.  9  the  Kukla¬ 
politans  also  will  visit  San  Francisco  for  a  three-day  stay. 

Fran  Allison,  girl  friend  of  the  Kuklapolitans,  will  leave 
ahead  of  the  rest  of  the  troupe  for  the  Coast  to  fulfill  other  committ 
ments.  June  Lockhart,  attractive  star  of  stage,  screen  and  television 
will  substitute  for  Fran  on  Sunday,  Jan.  25 ,  when  she  will  be  the 
guest  of  Kukla,  Ollie  and  all  the  Kuklapolitans. 

- o - 

WILLIAM  FITZGERALD  BECOMES  COMMENTATOR 
ON  ’HOME  EDITION  OF  THE  NEWS’ 

William  Fitzgerald,  popular  Armed  Forces  network  broadcaster 
in  Germany  and  more  recently  an  NBC  newsman  in  New  York,  has  taken  ovei 
the  commentator's  duties  on  HOME  EDITION  OF  THE  NEWS,  Mondays  through 
Fridays,  1:30  to  1:45  p.m.,  EST,  on  NBC  radio  (network  except  WNBC). 

He  handled  the  program  last  Summer  and  has  substituted  inter 
mittently  in  recent  months  for  Merrill  Mueller  on  this  roundup  of 
world  news.  Fitzgerald  has  been  broadcasting  news,  sports  and  special 
events  in  the  United  States  and  overseas  for  many  years.  "Home  Editioi 
of  the  News"  will  originate  in  NBC's  New  York  newsroom. 
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TOSCANINI  TO  PRESENT  BEETHOVEN’S  ’MISSA  SOLEMNIS' 

AS  BENEFIT  FOR  HOSPITALIZED  VETERANS 

Broadcast  from  Carnegie  Hall  Set  for  March  28 

A  -V  _ ♦*_ 

ft  — — — — — — — 

Arturo  Toscanini  will  present  Beethoven’s  "Missa  Solemnis" 
as  his  closing  program  of  the  1952-53  season  with  the  NBC  Symphony 
Orchestra,  it  was  announced  today  by  Samuel  Chotzinoff,  NBC  general 
music  director.  The  concert,  to  be  broadcast  from  Carnegie  Hall, 

New  York,  on  Saturday,  March  28  (NBC  radio  5 '•  45-7: 30  p.m.,  EST),  will 
be  played  for  the  benefit  of  the  Artists  Veterans  Hospital  Programs  of 

the  Hospitalized  Veterans  Music  Service. 

Toscanini  has  many  times  offered  his  services  for  worthy 

benefit  causes.  In  recent  years  he  has  conducted  the  NBC  Symphony 
Orchestra  in  many  benefits,  including  those  for  the  New  York  Infirmary, 
the  Casa  Verdi  of  Milan,  Italy;  the  College  of  the  City  of  New  York, 
the  Ridgefield  (Conn.)  Boys  Club  and  Library,  the  American  Red  Cross 
and  the  Italian  Welfare  League.  During  World  War  II  he  directed  many 
War  Bond  Concerts. 

Prices  for  the  tickets  for  the  March  28  event  are  as  follows: 
orchestra  $25,  $15  and  $10.;  Dress  Circle  $7.50  and  $5;  balcony  $5  and 
$3;  boxes  seating  eight,  $200,  $150  and  $100,  according  to  location. 
Tickets  may  be  had  through  the  Ticket  Committee,  Room  1208,  113  West 
57th  Street  or  reserved  by  phone.  Circle  7-4108. 

The  Artists  Veterans  Hospital  Service  provides  programs  of 
music  for  hospitalized  veterans  and  was  established  in  1947. 


£C  '  •  t  ■■  -  r. 

% 

r  /W 

’  T  -■  •  '  -  :  * a  .  tc  ‘  '  '  :•  m IV  .OC:  p 

■  •  ZJi  .  [  .  ffl 

•m  4m  mm 

•  '  1  ;■  n-.  , 

.  I,,  i.i  .  .  •  •. 

■ 

'  ... 

•  ■  •  ■  f  o;f 

■ 

;  -  1/rSf  Xb-j iqaolt  aivv.  =>V  cJeitf*;/,  sriJ  ;o  cfjttsnnc/  srfj  -ol  Jbe^filq 

. e;j.vj9?  •-.ns‘xs^£>V  bssils^JtqeoH  © 

9rW  10  ®S®*XoO  Srij  ixtcu  t  ,neX!M  lo  Zb-isV  sbsO  s 
elvt0  i  R  nsol'I9"iA  ’■  -v:  iU  m  cfu,..  e?ba  ( . nnoO)  s 

.  .-rf  I.T  ,  ;i,  ■  a  ...  asl.  .V!SI  ...-i  • 


.  e^sonoO  j&no3  ru 

■  att  *1  Ji  ssol-q 


•;  ^  V  '•  i0:  '  »  ’ ‘  -  ,  •  ...  ...  0 


.  1  • 


■ 

■ 

lo  O..J180'  e»  iivo\ :  •IMS  u  i  oH  5.i  TV.-  .  .8li-iA  edT 

•  1  '  J  '*‘-W  f-.l.-  iU  .  -V  -  -H-.  '  -n.  ri  ..... 


news 


C  A  BUILDING  -  RADIO  CITY  -  NEW 


YORK 

PR-17A-9-45 


January  16,  1953 

•55* - - - - ft 

1 AMERICA'S  COMPOSERS,'  NEW  SERIES  STRESSING  CONTEMPORARY 

MUSIC,  TO  BE  PRESENTED  BY  NBC  AND  ASCAP 
First  Program  Scheduled  for  Feb.  2 

SL _ i'  .w, _ Si. 

A  A  V  "v 

PREMIERE 

A  new  program  entitled  "America's  Composers"  will  be  offered 
by  the  National  Broadcasting  Company  in  cooperation  with  the  American 
Society  of  Composers,  Authors  and  Publishers  and  the  Eastman  School  of 
Music  starting  Monday,  Feb.  2  (NBC  radio  network  except  WN3C, 

11:30  p.m.,  EST;  WNBC  only,  12:05  a.m.,  EST). 

These  half-hour  programs,  to  be  broadcast  from  the  Eastman 
School  of  Music,  will  be  performed  by  the  Eastman  School  Symphony 
Orchestra  under  direction  of  Dr.  Howard  Hanson,  and  the  Eastman  School 
Wind  Ensemble  conducted  by  Dr.  Frederick  Fennell. 

The  music  for  each  program  will  be  selected  by  a  board  of 
judges  including  Dr.  Hanson,  Howard  Taubman,  author  and  music  editor 
of  the  New  York  Times,  and  Samuel  Chotzinoff,  NBC  general  music  di¬ 
rector. 

Although  the  program  is  being  provided  by  ASCAP,  the  music 
will  not  be  limited  to  that  of  ASCAP  composers.  The  major  emphasis 
will  be  on  contemporary  American  music,  but  there  will  be  occasional 
excursions  into  the  past,  particularly  of  American  music  which  has  not 
been  too  widely  played. 

(more ) 
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Some  composers  to  be  selected  for  the  program  may  not  be 
native  Americans,  but  if  they  have  spent  most  of  their  life  here  and 
have  achieved  their  reputations  as  composers  in  this  country  they  will 
be  regarded  as  American  composers. 

In  addition  to  the  symphony  orchestra  and  wind  ensemble 
of  the  Eastman  School,  the  program  from  time  to  time  also  will  utilize 
the  school’s  chorus  and  other  instrumental  combinations  required  by 
various  compositions. 

Each  week  there  will  be  a  brief  address  by  a  composer  or 
other  figure  in  American  musical  life. 

Commenting  on  the  new  series,  ASCAP’s  president  Otto  A. 
Harbach  stated:  "In  recent  years  ASCAP  has  made  considerable  progress 
in  contributing  to  the  economic  security  of  serious  composers,  with 
cooperation  from  concert  bureaus  and  other  agencies.  These  broadcasts, 
I  believe,  will  further  this  goal  of  the  society  by  giving  a  hearing 
to  many  new  compositions  as  well  as  more  familiar  works  in  the  field 
of  America’s  serious  music.  We  are  extremely  happy  to  cooperate  with 
NBC  and  the  Eastman  School  in  making  these  programs  possible." 
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NBC  TRADE  NEWS 


MRS.  DORIS  CORWITH  OF  NBC  TO  TOUR  WESTERN  PACIFIC 

Mrs.  Doris  Corwith,  supervisor  of  public  affairs  for 
NBC  radio  and  national  president  of  American  Women  in  Radio 
and  Television,  will  leave  via  the  hospital  ship  USS  Haven 

Jan.  24  for  a  two-week  tour  of  the  Western  Pacific  under 

% 

auspices  of  the  Department  of  the  Navy.  . 

Mrs.  Corwith  will  be  one  of  a  group  of  15  business 
and  professional  women  taking  passage  to  Pearl  Harbor  in 
the  Haven,  a  completely  equipped  and  fully  staffed  hospital 
afloat.  She  will  return  to  the  West  Coast  in  the  Navy’s 
giant  Mars  seaplane. 

At  Oahu  the  group  will  be  briefed  on  the  military 
and  naval  situation  in  the  Pacific  and  Far  East,  and  will 
make  tours  of  the  Pearl  Harbor  Navy  Yard  and  other  military 
and  naval  installations  on  the  island.  Mrs.  Corwith  will 
make  tape-recordings  and  films  for  later  presentation  on 
NBC  radio  and  television. 


NBC -New  York,  1/16/53 
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5  TV -RADIO  LIFE  AWARDS  GO  TO  NBC 
PROGRAMS  AND  PERSONALITIES 

Five  NBC  television  and  radio  programs  and 
personalities  won  TV-Radio  Life's  1952  Distinguish¬ 
ed  Achievement  Awards.  The  awards  were  presented 
at  a  luncheon  in  Hollywood  on  Jan.  19 . 

The  winners: 

Bob  and  Ray,  for  the  "best  new  show" 

(on  radio) . 

Martha  Raye,  as  the  "best  new  comedi¬ 
enne"  ("All  Star  Revue"  -TV). 

Wally  Cox,  in  "Mr.  Peepers"  on  TV, 
for  the  "best  new  characterization," 

"Camel  News  Caravan"  as  the  "best 
national  news  program  on  television." 

"Best  Plays"  for  the  "best  dramatic 
show"  (Radio). 

- o - 
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The  National  Broadcasting  Company  completed  its  26th  year  in 
1952,  a  year  in  which  it  brought  to  millions  of  listeners  and  viewers 
the  most  comprehensive  coverage  of  the  national  political  conventions 
and  elections  ever  offered  by  any  news  and  information  medium. 

Beginning  with  the  New  Hampshire  primary  elections  on  March  9> 
the  network  brought  to  its  audience  first-hand,  accurate  reporting  of 
all  the  important  state  elections,  the  national  conventions,  the  cam¬ 
paigns  of  the  major  candidates,  and  the  election  of  the  President.  On 
Election  Night,  research  figures  show,  NBC  television  was  watched  in 
over  11  million  homes,  an  audience  almost  equal  to  that  of  the  other 
three  networks  combined.  A  total  of  250  hours,  31  minutes  of  radio 
and  television  air  time  was  devoted  to  the  Republican  and  Democratic 
National  Conventions  in  Chicago  during  July,  affording  the  NBC  audience 
literal  "gavel-to-gavel"  coverage. 

NBC  led  the  industry  fight  for  equal  stature  with  other  news 
media  on  political  coverage,  most  recently  on  President-elect  Eisen¬ 
hower's  historic  trip  to  Korea.  NBC  was  the  first  to  report  Eisen¬ 
hower's  departure,  carrying  the  news  before  all  other  radio  or  tele¬ 
vision  networks.  It  was  an  NBC -TV  newsreel  cameraman  who  took  the 
video  films  of  the  General's  tour  of  Korea. 

A  reorganization  of  the  internal  structure  of  NBC  occurred 
during  1952,  The  previously  separate  radio  and  television  network  or¬ 
ganizations  were  integrated  to  increase  efficiency  of  operations 
and  strengthen  each  medium  by  making  more  readily  available  to  it  the 
talent,  sales  and  research  resources  developed  for  the  other. 


(more ) 
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The  necessity  for  such  an  ultimate  integration  had  been  re¬ 
cognized  and  planned  for  three  years  before  when  separate  radio  and 
television  network  organizations  were  established  at  NBC,  but  the  rapid 
development  of  television  to  maturity  resulted  in  expediting  the 
schedule  for  the  integration  thus  planned.  All  departments  and  divi¬ 
sions  continued  their  normal  operations  during  the  change. 

During  1952,  NBC  continued  to  offer  new,  high  caliber  enter¬ 
tainment  and  informational  programs  to  the  American  public. 

Especially  notable  was  the  presentation  of  "Victory  at  Sea," 
a  26  episode  f ilm-and-music  history  of  naval  operations  in  World  War  II. 
This  series,  produced  for  NBC  by  Henry  Salomon  and  under  the  supervi¬ 
sion  of  Robert  W.  Sarnoff,  was  made  with  the  full  cooperation  of  the 
U.S.  Navy  and  the  British  Admiralty.  With  an  original  score  by  the 
noted  American  composer,  Richard  Rodgers,  and  script  by  Henry  Salomon, 
the  gripping  documentary  began  as  a  weekly  series  on  the  NBC-TV  net¬ 
work  on  Oct.  26.  On  Oct.  27,  the  British  Broadcasting  Company  tele¬ 
vision  stations  followed  suit.  The  Canadian  Broadcasting  Corporation 
television  service  instituted  presentation  of  the  series  in  Toronto 
on  Dec.  28  and  was  scheduled  to  begin  televising  it  in  Montreal  on 
Jan.  5,  1953,  thus  making  "Victory  at  Sea"  the  first  TV  program  to 
run  simultaneously  in  three  countries.  Critical  acclaim  for  "Victory 
at  Sea"  culminated  in  the  presentation  to  NBC  on  Dec.  11  of  the  Syl- 
vania  Grand  Award  for  "the  greatest  program  on  television," 

In  addition  to  top-rated  comedy,  variety  and  dramatic  pro¬ 
grams,  the  NBC-TV  and  radio  audience  heard  and  saw  many  programs  of 
cultural  and  special  interest.  There  were  Nobel  Prize  winner  Bertrand 
Russell  and  the  eminent  poet,  Robert  Frost,  four-time  Pulitzer  Prize 


(more ) 
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winner,  in  the  first  and  second  of  a  series  of  film  interviews  with 
elder  wise  men  of  our  time.  Such  programs  as  "Frontiers  of  Faith," 
"American  Inventory,"  "Battle  Report,"  "The  American  Forum  of  the 
Air,"  "Meet  the  Press,"  "Youth  Wants  to  Know,"  "It's  a  Problem,"  and 
"Today"  brought  to  the  public,  on  a  regularly  scheduled  basis,  up-to- 
date  news  and  informative  discussions  concerning  the  religious,  social, 
medical  and  political  issues  of  modern  society. 

"Today"  blazed  new  trails  in  early  morning  TV  in  1952. 
Starring  Dave  Garroway,  the  three -hour  news  show  brought  to  viewers 
five  mornings  a  week  the  world’s  headlines,  the  personalities  who  made 
them  and  interpretations  of  their  significance.  "Today"  quickly  bore 
out  NBC’s  confidence  in  early  morning  programming  by  numbering  its 
viewers  in  the  millions. 

Short  series  and  one-broadcast  TV  and  radio  programs  of 
special  significance  included  complete  coverage  of  the  death,  funeral 
procession,  eulogy  and  burial  of  King  George  VI  of  England,  "Assembly 
VI"  --  the  UN  Paris  meetings,  the  UN  Assembly  sessions  in  New  York,  th( 
Atom  Bomb  explosion  at  the  Yucca  Flats  Testing  Grounds  in  Nevada,  a 
tour  of  the  reconditioned  White  House  with  President  Truman,  General 
Eisenhower’s  return  to  the  U.S.,  General  MacArthur’s  address  before 
Congress,  "The  March  of  Medicine"  (in  conjunction  with  the  American 
Medical  Association),  "Hats  in  the  Ring,"  ’’Who  Goes  There?"  "See  You  at 
the  Polls,"  "Here’s  to  Your  Health"  and  "Portrait  of  A  City." 

In  the  field  of  classical  music,  NBC  maintained  preeminence 
with  the  broadcasts  of  the  NBC  Symphony  under  the  regular  direction  of 
Maestro  Arturo  Toscanini,  with  guest  conductors  Guido  Cantelli,  Fritz 
Reiner  and  Eugene  Ormandy.  The  NBC  Summer  Symphony  presented  such  out¬ 
standing  conductors  as  Milton  Katims,  Wilfred  Pelletier,  Laszlo  Halasz 


and  others 


(more) 
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The  NBC  Opera  Theatre  presented  a  second  performance  of 
Gian  Carlo  Menotti's  "Amahl  and  the  Night  Visitors,"  the  first  opera 
especially  written  for  TV,  at  Easter,  and  a  third  performance  at 
Christmas,  the  season  in  which  it  was  first  heard  in  1951-  In  addi¬ 
tion,  there  were  telecasts  of  Tchaikovsky's  "Queen  of  Spades," 
Puccini's  "The  Cloak"  and  Gianni  Schicci,"  a  new  English  adaption  of 
Rossini's  "Barber  of  Seville,"  the  first  American  performance  of  Ben¬ 
jamin  Britten's  "Billy  Budd,"  and  Leonard  Bernstein's  "Trouble  in 
Tahiti." 

"Meet  the  Masters"  and  "TV  Recital  Hall"  brought  viewers 
outstanding  concert  artists  during  1952,  and  there  were  many  special 
programs  featuring  famous  choral  and  instrumental  organizations.  In 
addition,  NBC's  regular  Monday  night  music  shows,  "The  Railroad  Hour," 
"The  Voice  of  Firestone,"  "The  Telephone  Hour"  and  "The  Cities  Service 
Band  cf  America,"  contributed  abundantly  to  the  enjoyment  of  music 
lovers  and  to  NBC's  reputation  as  the  musical  leader  of  the  broadcast 
industry . 

v. 

NBC  brought  viewers  the  exciting  baseball  World  Series  be¬ 
tween  the  Dodgers  and  Yankees,  undoubtedly  the  high  spot  of  the  year's 
television  sports  offerings.  The  NCAA  schedule  of  collegiate  football 
games  of  the  week  was  presented  over  NBC-TV  on  11  successive  Saturdays, 
and  a  selection  of  12  other  top  collegiate  gridiron  contests  was  broad¬ 
cast  on  NBC  radio. 

The  fight  between  Joe  Walcott  and  Ezzard  Charles  in  Phila¬ 
delphia  in  June,  the  first  heavyweight  championship  bout  ever  tele¬ 
vised  coast-to-coast ,  was  seen  on  NBC-TV.  Other  special  sporting 


(more ) 
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events  included  the  All-Star  Baseball  Game,  also  a  first  on  transcon¬ 
tinental  TV;  daily  trans -Atlantic  radio  reports  from  the  Winter  Olym¬ 
pics;  the  telecast  of  the  Professional  All-Star  grid  game  in  Los 
Angeles;  the  Tournament  of  Roses  Parade  and  Rose  Bowl  Game  telecast 
and  the  Poinsett ia  Bowl  Game  on  both  radio  and  TV,  and  a  three -day 
schedule  of  radio  broadcasts  covering  the  National  Open  Golf  Tourney. 
All  these  were  in  addition  to  the  regular  Friday  night  telecasts  of 
the  fights  from  Madison  Square  Garden  and  St.  Nicholas  Arena  in  New 
York. 

The  general  excellence  of  the  network's  radio  and  TV  shows 
was  reflected  in  the  many  awards  won  from  diverse  organizations.  The 
Freedoms  Foundation  honored  "American  Inventory,"  "Meet  the  Press"  and 
"Television  Playhouse."  DuPont  Awards  went  to  John  Cameron  Swayze  and 
Bob  Considine.  The  coveted  Peabody  Award  went  to  "Amahl  and  the  Night 
Visitors."  Groucho  Marx  received  an  accolade  from  the  Alfred  P. 

Sloan  Foundation,  and  Ohio  State  University  tendered  its  Educational 
Awards  to  "American  Inventory,"  "Zoo  Parade"  and  "Meet  the  Press." 

The  talents  of  still  more  stars,  writers  and  producers  were 
added  to  the  network's  already  imposing  roster  during  the  year,  and 
new  programs  were  brought  to  the  air  utilizing  those  talents. 

Robert  E.  Sherwood,  four-time  Pulitzer  Prize  winner,  signed 
a  contract  unprecedented  in  the  history  of  TV  to  write  nine  original 
ane-hour  plays  over  a  five-year  period.  Effective  Jan.  1,  1953*  the 
contract  guarantees  NBC  exclusive  radio  and  television  rights  to  the 
plays  during  that  time,  with  a  further  option  to  continue  the  rights 
for  five  additional  yearly  periods. 

Worthington  C.  (Tony)  Miner,  one  of  TV's  most  distinguished 
producers,  songstress  Dinah  Shore,  comedienne  Joan  Davis,  comedian 
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Phil  Harris,  and  cowboy  star  Hopalong  Cassidy  were  also  signed  to  NBC 
contracts  in  1952.  Other  new  stars  on  NBC-TV  in  1952  were  Tallulah 
Bankhead,  Dennis  Day,  George  Jessel,  Wally  Cox  as  "Mr.  Peepers,"  Ray 
Bolger,  the  Ritz  Brothers,  Robert  Cummings  and  Roy  Rogers. 

Significant  trends  in  NBC  programming  during  the  year  in¬ 
cluded  the  development  of  daytime  radio  series  featuring  such  top 
stars  as  Bob  Hope,  previously  associated  only  with  evening  attractions; 
and  wider  participation  by  NBC’s  affiliates  in  originating  network  pro¬ 
grams  which  provided  for  nationwide  presentation  of  locally  developed 
talent,  creative  ideas  and  community  activities.  In  television,  a 
major  development  was  a  substantial  expansion  in  total  volume  of  pro¬ 
gramming,  particularly  in  the  morning  hours. 

Again  in  1952,  NBC  led  all  other  networks  in  total  volume 
of  radio  and  television  business,  reaching  new,  all-time  sales  highs. 

A  revision  of  the  network's  radio  rates  and  discount  struc¬ 
ture,  designed  to  increase  the  use  of  the  medium  by  present  advertisers 
and  to  develop  new  business,  was  effected  during  1952,  with  100  per 
cent  participation  by  NBC  affiliated  stations. 

The  formation  of  the  NBC  Film  Division,  unique  among  all 
networks,  took  place  in  June.  The  new  division,  directed  by  vice  pres¬ 
ident  Robert  W.  Sarnoff,  was  created  because  of  NBC’s  belief  in  the 
role  that  films  will  play  in  the  future  of  TV. 

By  year’s  end,  the  Film  Division  had  reported  a  large  volume 
of  sales  to  local  advertisers  and  TV  stations  throughout  the  country  of 
weekly  half-hour  film  series  starring  such  notable  entertainment  per¬ 
sonalities  as  Hopalong  Cassidy,  Brian  Donlevy  and  Lilli  Palmer,  as  well 
as  a  dramatic  series  with  Douglas  Fairbanks,  Jr.,  as  host  and  sometimes 
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star.  Several  new  series  are  in  production  and  plans  are  under  way 
for  the  acquisition  of  others.  Toward  year’s  end,  a  contract  was 
signed  with  the  Schwerin  Research  Corporation  for  the  exblusive  pre¬ 
testing  of  NBC  film  properties  for  syndication,  another  innovation  in 
the  broadcast  industry. 

In  addition,  the  NBC  Film  Library,  part  of  the  division, 
was  indexed  in  1952,  making  available  to  outside  producers  as  well  as 
NBC  program  personnel  over  15,000,000  feet  of  film,  covering  2,200 
main  subjects  and  14,750  individual  topics. 

During  the  course  of  the  year,  14  stations  were  added  to  the 
radio  network,  bringing  the  total  to  205.  With  the  lifting  of  the 
three-year  governmental  "freeze”  on  the  construction  of  new  television 
stations,  an  opportunity  was  provided  to  begin  expansion  of  the  tele¬ 
vision  network.  During  the  closing  months  of  the  year,  11  new  stations 
were  added  to  the  television  network,  bringing  the  total  to  75,  and 
affiliation  agreements  were  made  with  9  additional  television  stations 
expected  to  start  operations  early  in  1953.  NBC’s  television  service 
beyond  the  continental  borders  was  further  extended  through  affilia¬ 
tion  agreements  with  CMQ-TV,  Havana;  XEW-TV,  Mexico  City;  and  with  the 
Toronto  and  Montreal  stations  of  the  Canadian  Broadcasting  Corporation. 

The  construction  and  opening  of  NBC’s  new  multi-million 
dollar  television  studios  in  Burbank,  Calif.,  was  an  event  of  major 
industry  interest.  Ground  was  first  broken  on  the  48-acre  site  in 
April  and  the  first  telecast  originated  from  the  new  studios  on  Octo¬ 
ber  4  —  a  special  presentation  of  the  "All  Star  Revue,"  with  Rosalind 
Russell,  Milton  Berle,  Phil  Harris,  George  Jessel,  Harpo  Marx,  Rdd 
Skelton  and  Jimmy  Durante.  Between  the  two  dates,  hundreds  of  workmen 
set  a  record-breaking  pace  to  complete  the  project  for  its  gala  open¬ 
ing. 
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The  present  unit  consists  of  two  studios  with  audience  ca¬ 
pacities  of  500  persons  each,  and  a  service  building  in  which  are 
located  carpenter  shops,  scenery  painting  facilities,  rehearsal  rooms 
and  storage  space.  Also  included  are  dressing  rooms,  lounges  and  the 
control  booths  and  lighting  bridges  which  overlook  the  giant  stages. 
These  modern  studios  will  be  expanded  as  future  needs  dictate.  By  the 
end  of  1952,  over  a  dozen  top  network  TV  programs,  both  live  and 
filmed,  were  originating  from  these  new  studios  and  other  NBC  locations 
on  the  West  Coast. 

The  design  and  construction  of  TV  facilities,  advances  in 
electronic  development,  and  color  TV  development  and  operation  were 
carried  out  by  NBC  engineers  during  1952.  The  demand  for  additional 
TV  studio  facilities  in  New  York  resulted  in  the  conversion  of  a  major 
portion  of  the  RCA  Exhibition  Hall  into  a  studio  for  "Today";  the  in¬ 
stallation  of  black-and-white  equipment  at  the  Colonial  Theatre,  pri¬ 
marily  a  color  studio,  for  weekend  use  by  regular  network  shows;  re¬ 
designed  remote  control  lighting  fixtures  in  Studio  8-G;  new  film  fa¬ 
cilities  composed  of  two  units,  one  with  four  film  chains,  the  other 
with  three,  and  the  rebuilding  of  the  master  control,  providing  new 
flexibility  and  efficiency  in  the  handling  and  switching  of  programs. 

In  addition  to  all  the  basic  equipment  and  facilities  put 
into  the  new  Burbank  studios,  an  electronic  motion  picture  recording 
plant  utilizing  35mm  films  was  installed  in  the  Hollywood  studios. 

Two  new  TV  mobile  units  and  a  completely  equipped,  self- 
powered  disaster  unit  were  built  in  time  for  use  at  the  Chicago  politi¬ 
cal  conventions,  as  were  three  self-contained  portable  TV  cameras  and 
transmitter  packs,  known  as  the  "creepy  peepy,"  Much  preliminary  work 
was  done  in  anticipation  of  expected  power  and  station  coverage  in¬ 


creases. 
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NBC^s  owned  and  operated  stations,  WNBC  and  WNBT  in  New  York, 
WRC  and  WNBW  (TV)  in  Washington,  D.C.,  WTAM  and  WNBK  (TV)  in  Cleveland, 
WMAQ  and  WNBQ  (TV)  in  Chicago,  KNBC  in  San  Francisco  and  KNBH  (TV) 
in  Los  Angeles,  all  intensified  the  community  service  aspects  of  their 
operations  during  1952,  resulting  in  a  new  all-time  high  in  commercial 
billings  revenue  for  the  entire  Owned  and  Operated  Stations  Division. 

In  Washington,  D.C.,  WRC  moved  its  offices  and  studios  from 
the  Trans -Lux  Building  to  the  Wardman  Park  Hotel.  WMAQ,  Chicago’s 
oldest  radio  station,  celebrated  its  30th  anniversary  in  April. 

Of  special  note  was  sale  in  June  of  radio  station  KOA,  Den¬ 
ver,  Colo.,  to  a  group  of  prominent  Denver  citizens  and  radio  and  TV 
star  Bob  Hope  and  his  associates  for  $2,250,000. 

The  NBC  Spot  Sales  Department,  a  subdivision  of  the  Owned 
and  Operated  Stations  Division,  was  completely  reorganized  and  expanded 
in  1952,  and  established  new  sales  records  for  the  year,  total  volume 
exceeding  that  of  1951  by  20  per  cent. 

Basic  media  research  of  great  import  to  the  entire  broad¬ 
cast  industry  was  undertaken  by  NBC  in  1952.  The  Nielsen  Radio  Cover¬ 
age  Service,  the  largest  radio  survey  ever  undertaken,  and  the  first 
national  coverage  study  since  1949,  was  commissioned  by  the  network. 

Its  early  findings  revealed  that  the  NBC  radio  network  attracts  the 
largest  nighttime  audience  of  all  the  networks  —  16  million  homes  on 
the  average  night,  25,466,870  different  homes  at  the  end  of  the  week. 
This  nighttime  audience  exceeds  that  of  the  next  network  by  1, 275*000 
homes  each  week.  NBC  television  also  continued  to  lead  in  audience. 

At  the  year’s  end,  the  average  NBC  television  program  was  reaching  far 
more  homes,  both  day  and  night,  than  any  other  network. 
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Radio’s  sales  effectiveness  was  probed  in  the  first  study  of 
its  kind  in  12  years.  It  revealed  that  radio  currently  sells  goods 
just  as  effectively  as  it  always  has,  and  at  the  lowest  cost  of  any 
major  advertising  medium.  A  similar  Summer  TV  sales  effectiveness 
study,  the  first  of  its  kind,  demonstrated  marked  sales  gains  for  ad¬ 
vertisers  who  stay  on  TV  during  the  Summer. 

An  unparalleled  study  on  increasing  the  effectiveness  of 
television  commercials  led  to  the  institution  of  an  NBC  Test  Commercial 
Service,  a  move  unprecedented  in  broadcast  advertising  history,  NBC 
made  special  arrangements  with  the  Schwerin  Research  Corporation  to 
conduct  the  original  study,  and  to  test  the  commercials  which  the  net¬ 
work  itself  produces  in  its  New  York  studios. 

These  and  other  NBC  research  activities,  completed  at  a 
cost  of  $500,000,  were  promoted  by  NBC  through  the  development  of  new 
presentation  techniques  employing  various  media:  magazine  and  news¬ 
paper  advertisements,  animatic  movies  and  slides,  the  use  of  radio  and 
TV  techniques  to  present  radio  and  TV  stories,  booklets  and  direct 
mail  pieces. 

NBC’s  continuing  TV  direct  mail  campaign  won  the  Grand 
Award  from  the  Direct  Mail  Association  as  the  best  of  all  U.S.  industry. 
Radio  Advertising  and  Promotion  was  similarly  honored  for  the  best  di¬ 
rect  mail  campaign  of  the  radio  industry,  and  also  won  first  place  in 
The  Billboard  contest  for  promotion  of  radio  as  a  medium. 

NBC’s  new  Merchandising  Department,  established  as  the 
first  service  of  its  kind  within  any  network  early  in  1952,  reported 
material  gains  in  increasing  sales  of  sponsor’s  products  and  sales  of 
local  radio  time.  The  department,  composed  basically  of  12  district 
supervisors  throughout  the  country,  worked  closely  with  NBC  affiliates 
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in  organizing  the  greatest  merchandising  network  ever  conceived. 

Through  effective  point-of-sale  promotion  at  the  retail  level  of  NBC 
advertisers’  products  and  programs,  product  sales  were  increased  and 
greater  audiences  were  built  for  the  programs. 

At  year’s  end,  NBC  had  109  separate  written  agreements  with 
16  different  unions  and  66  locals  covering  radio  and  television  per¬ 
formers,  technical  personnel,  directors,  stagehands,  newsreel  film, 
cameramen,  scenic  designers,  film  editors,  wardrobe  people,  make-up 
artists,  title  artists,  musicians  and  writers,  as  well  as  many  other 
smaller  craft  groups. 

Through  its  Continuity  Acceptance  Department,  the  network 
continued  to  maintain  its  own  code  of  radio  and  television  broadcast 
standards  as  well  as  the  Television  Code  of  the  NARTB,  made  effective 
in  March. 

An  extension  of  benefits  to  employes  under  the  NBC  Retire¬ 
ment  Plan  was  effected  during  1952.  Under  the  former  plan,  employes 
bought  less  retirement  income  each  year  as  they  grew  older.  The  new 
schedule  provides  purchase  of  a  level  amount  of  retirement  income  at 
every  age,  and  the  income  to  employes  each  year  after  retirement  was 
increased  to  40  per  cent  of  the  employe’s  total  contributions.  In  ad¬ 
dition,  employe  contributions  were  decreased.  Under  the  old  plan  the 
company  matched  the  employe’s  payment,  dollar  for  dollar.  The  revised 
plan  provides  that  NBC  contribute  almost  two  dollars  for  every  dollar 
paid  in  by  an  employe. 

NBC’s  Guest  Relations  Staff  handled  a  total  of  356,600  per¬ 
sons  on  the  network  tour  in  1952,  and  directed  the  audiences  of  4,194 
programs.  The  total  studio  audience  was  1,175*300  persons.  In  addition 
to  the  many  thousands  of  in-person  free  ticket  requests,  154,244  letters 

were  received  from  the  general  public  requesting  broadcast  tickets. 

- o -  NBC-New  York,  1/19/53 
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TECHNICAL  INSTALLATION  COMPLETED,  STAFF  OF  250  BRIEFED 
NBC  RADIO  AND  TV  ’READY  TO  GO’  ON  ’INAUGURATION  DAY' 

NBC’s  television  and  radio  networks  will  focus  the  eyes  and 
ears  of  the  nation  on  Washington  for  the  Inauguration  of  President 
Dwight  D.  Eisenhower  tomorrow  (Tuesday,  Jan.  20).  This  will  be  the 
first  time  television  has  carried  the  Inaugural  ceremonies  "live" 
coast-to-coast . 

William  R.  McAndrew,  director  of  NBC-TV  coverage  of  Inaugur¬ 
ation  Day,  and  Joseph  Meyers,  radio  coverage  chief,  briefed  their  com¬ 
bined  staff  of  250  on  final  preparations  for  the  big  event  over  the 
weekend  as  NBC  cameras  and  mobile  units  were  first  to  take  position 
along  the  route  of  the  Inaugural  parade. 

Charles  H.  Colledge,  charged  with  technical  installation  of 
NBC  Inauguration  equipment,  said  the  system  of  coaxial  cables,  private 
phone  lines  and  microwave  relay  installations  crisscrossing  the  city 
of  Washington  was  "ready  to  go."  Both  NBC  television  and  radio  staffs 
had  full-dress  rehearsal  of  all  facilities  today  (Monday,  Jan.  19). 
Colledge  said  that  100  miles  of  coaxial  cable,  500  miles  of  wire,  15  elec¬ 
tronic  cameras,  100  microphones,  four  TV  mobile  units,  two  radio  mobile 
units,  plus  the  brand-new  Cadillac  "travelling  eye"  car  and  two  Vidicon 
hand-held  TV  cameras  are  ready  for  Inauguration  coverage.  Communica¬ 
tions  for  NBC's  coverage  of  Inauguration  Day  are  in  special  studios  at 

the  Wardman  Park  Hotel,  three  miles  from  the  White  House. 

(more ) 

THE  NATIONAL  BROADCASTING  COMPANY 
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2  -  Inauguration  Day 


Televiewers  tuned  to  NBC  can  watch  all  the  ceremonies  to¬ 
morrow  from  11:00  a.m.,  EST,  until  approximately  4:30  p.m.,  EST, 
while  radio  listeners  will  hear  NBC's  word  and  sound  picture  of 
"Inauguration  Day"  from  11:30  to  2:30  p.m. 

Preliminary  inauguration  features  were  scheduled  today  and 
tomorrow  on  "Today"  "Camel  News  Caravan"  and  other  regularly  scheduled 
news  programs  on  NBC-TV  and  radio. 

General  Motors  is  sponsoring  NBC's  coverage  of  "Inauguration 
Day"  on  both  television  and  radio. 

NOTES  ON  NBC  INAUGURATION  COVERAGE 

Eight  Zoomar  lenses  are  part  of  NBC-TV' s  inaugural  equipment. 
Lenses  will  be  used  at  all  camera  positions  along  parade  route  for 
closeups.  They  will  also  be  used  in  the  communications  center  at  the 
Wardman  Park  to  zoom  up  to  any  of  nine  monitors  in  front  of  commenta¬ 
tors  for  ' through- the -looking-glass '  technique. 

Difference  in  radio  and  TV  equipment  is  exemplified  by  TV's 
most  modern  Cadillac  and  radio's  1928  parabolic  mike,  by  TV's  elabor¬ 
ate  communications  center  and  radio's  converted  hotel  room  control 
point.  _ 

William  R.  McAndrew,  director  of  NBC-TV  coverage,  is  a 
Washington-born  boy  who  made  good.  Formerly  manager  of  NBC  stations 
in  the  Capital  City,  he  is  now  manager  of  Network  News  and  Special 
Events  in  New  York. 

NBC  mobile  unit  crews  in  Washington  have  great  fondness  for 
"Queen, ’  an  extended  body  sedan  which  is  used  to  carry  men  to  remote 
jobs.  "Queen"  got  that  name  because  it  was  the  sleekest  vehicle  at¬ 
tached  to  NBC  Washington.  - o - 
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'A  VISIT  WITH  CARL  SANDBURG'  ON  TV 

Noted  Poet  and  Biographer  of  Lincoln  to  Appear 
Feb.  8  in  Film  Made  Expressly  for  NBC 

-W-  %f  A, 

<»  - w  w 

Carl  Sandburg,  the  American  poet,  biographer  of  Lincoln, 
and  twice-winner  of  the  Pulitzer  Prize,  will  appear  in  a  film  made 
expressly  for  NBC  television  Sunday,  Feb.  8  (NBC-TV,  3:30-4:00  p.m.,EST). 

The  program,  titled  ,rA  Visit  With  Carl  Sandburg,"  is  one  of 
a  series  of  filmed  conversations  with  distinguished  figures  of  our 
time.  Bertrand  Russell  and  Robert  Frost  were  seen  earlier  in  the 
series,  which  is  supervised  for  NBC  by  Davidson  Taylor.  Doris  Ann  was 
the  producer  of  the  Sandburg  film,  Martin  Hoade  the  director,  Thomas 
Priestley  and  Jesse  Sabin  the  photographers  and  George  Jordan  and 
Warren  Redden  the  soundmen.  Sandburg's  guest  in  the  film  is  Edward 
Stanley,  manager  of  NBC  public  service  programs. 

On  the  occasion  of  Sandburg's  75th  birthday,  early  in 
January,  a  fellow-citizen  of  Illinois,  Adlai  Stevenson,  said  of  him: 

"Carl  Sandburg  is  the  one  living  man  whose  work  and  whose 
life  epitomize  for  me  the  American  dream.  His  is  the  earthliness  of 
the  prairies,  the  majesty  of  mountains,  the  anger  of  deep  inland  seas. 
In  him  is  the  restlessness  of  the  seeker,  the  questioner,  the  explorer 
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2  -  Carl  Sandburg 


of  far  horizons,  the  hunger  that  is  never  satisfied.  In  him  also  is 
the  tough  strength  that  has  never  been  fully  measured,  never  unleashed, 
the  resilience  of  youthfulness  which  wells  from  within  and  which  no 
aging  can  destroy.  Besides,  I  love  him." 

Sandburg  was  born  in  Galesburg,  Ill.  Both  his  parents 
emigrated  to  America  from  Sweden.  His  father  was  a  blacksmith  who 
later  worked  on  the  railroad,  Carl  left  school  at  13  and  did  all 
sorts  of  unskilled  labor.  After  serving  in  Puerto  Rico  during  the 
Spanish-American  War,  he  attended  Lombard  College  in  Galesburg,  where 
a  professor  encouraged  his  writing  and  paid  for  publication  of  his 
first  volume  of  poems.  After  college,  Sandburg  went  to  Milwaukee  and 
got  a  newspaper  job,  and  there  met  and  married  Lillian  Steichen. 

They  have  three  daughters. 

From  his  early  youth,  Sandburg  was  immersed  in  the  Abraham 
Lincoln  legend.  For  30  years  he  sought  out  and  collected  material  on 
Lincoln;  over  a  period  of  15  years  he  wrote  the  six- volume  biography 
of  Lincoln  which  is  generally  accounted  one  of  the  great  biographies 
of  modern  times.  The  first  two  volumes  ("The  Prairie  Years")  came  out 
in  1926;  the  last  four  ("The  War  Years")  in  1939.  In  19^0  the  work 
won  the  Pulitzer  Prize  for  history.  During  the  writing  of  the  work, 
Sandburg  took  a  few  months  off  each  year  to  rest  from  his  labor  (and 
earn  his  living)  by  touring  with  his  banjo  or  guitar  and  singing  folk¬ 
songs  and  reciting  his  own  poems.  The  publication  of  his  most  recent 
work,  a  memoir  titled  "Always  the  Young  Strangers,"  coincided  with  the 
observance  of  his  75th  birthday. 
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'TENNESSEE  PLOWBOY'  EDDY  ARNOLD  HEADS  NEW 
SATURDAY  NIGHT  HILLBILLY  SHOW 

NEW  SERIES 

Eddy  Arnold,  the  "Tennessee  Plowboy,"  head¬ 
lines  NBC  radio's  new  hillbilly  revue,  THE  EDDY 
ARNOLD  SHOW,  heard  Saturdays,  10:00-10:30  p.m., 

EST  (network  except  WNBC). 

The  Ralston  Purina  Company  Feed  Division 
sponsors  the  program.  Brown  Radio  Productions, 
Inc.,  of  St.  Louis  is  the  agency. 

"Plowboy"  Arnold,  who  has  a  large  following 
among  hillbilly  and  folk  music  fans,  has  been  seen 
and  heard  frequently  on  NBC  radio  and  television 
shows.  Among  the  guest  stars  the  popular  folk- 
balladeer  will  introduce  on  his  new  show  are  the 
Dinning  Sisters  and  the  Willis  Brothers,  vocalists. 
Regulars  on  the  program  will  include  the  Oklahoma 
Wranglers,  Hank  Garland,  Roy  Wiggens  and  Paul 
Mitchell. 
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SATURDAY  NIGHT  HILLBILLY  SHOW 
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Eddy  Arnold,  the  "Tennessee  Plowboy,"  head¬ 
lines  NBC  radio's  new  hillbilly  revue,  THE  EDDY 
ARNOLD  SHOW,  heard  Saturdays,  10:00-10:30  p.m., 

EST  (network  except  WNBC). 

The  Ralston  Purina  Company  Feed  Division 
sponsors  the  program.  Brown  Radio  Productions, 

Inc.,  of  St.  Louis  is  the  agency. 

"Plowboy"  Arnold,  who  has  a  large  following 
among  hillbilly  and  folk  music  fans,  has  been  seen 
and  heard  frequently  on  NBC  radio  and  television 
shows.  Among  the  guest  stars  the  popular  folk- 
balladeer  will  introduce  on  his  new  show  are  the 
Dinning  Sisters  and  the  Willis  Brothers,  vocalists. 
Regulars  on  the  program  will  include  the  Oklahoma 
Wranglers,  Hank  Garland,  Roy  Wiggens  and  Paul 
Mitchell. 
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NBC -TV  NEWS 


ROBERT  MONTGOMERY  RECEIVES  BENJAMIN  FRANKLIN  SOCIETY'S 
AWARD  FOR  'STRAIGHT-THINKING  AMERICAN  CITIZENSHIP' 

Robert  Montgomery,  producer  and  host  of  ROBERT  MONTGOMERY 
PRESENTS  Your  Lucky  Strike  Theatre  and  The  Johnson's  Wax  Program 
(alternate  Mondays  on  NBC-TV,  9:30  p.m.,  EST),  was  presented  with  the 
Gold  Medal  for  1952  by  the  International  Benjamin  Franklin  Society, 
Inc.,  at  the  society's  30th  annual  meeting  and  luncheon,  held  in  New 
York,  Saturday,  Jan.  17. 

Montgomery,  who  was  guest  of  honor  and' principal  speaker  at 
the  event  at  the  Hotel  Commodore,  received  the  medal  ’’for  his  out¬ 
standing  accomplishments  in  straight-thinking  American  citizenship." 

It  was  his  first  public  appearance  since  his  recent  hospitalization 
for  pneumonia  and  a  dislocated  elbow,  suffered  in  a  fall  on  the  ice 
near  his  farm  in  Millbrook,  N.Y.,  more  than  a  fortnight  ago.  (He 
appeared  on  his  TV  show  last  night  --  Monday,  Jan.  19  --  in  his 
accustomed  position  as  host-narrator,  after  missing  the  past  two  weeks' 
programs,) 

Previous  recipients  of  the  Gold  Medal  from  the  Franklin 
Society  have  included  such  distinguished  personalities  as  Brigadier 
General  Carlos  P.  Romulo,  Gov.  Harold  E.  Stassen,  Dr.  Charles  F. 
Kettering,  Ambassador  Warren  R.  Austin  and  Capt.  Edward  V.  Ricken- 
backer.  Founded  in  1923  for  the  purpose  of  perpetuating  the  memory 
and  teachings  of  Benjamin  Franklin,  the  society  this  year  commemorated 
the  247th  anniversary  of  Franklin’s  birth. 

- o - 
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NBC  RADIO  NEWS 


NBC'S  BOB  HOPE,  NAMED  PEANUT  KING, 

SELECTS  MARGARET  WHITING  AS  QUEEN 

.  i  —  m  — —  i 

NBC’s  Bob  Hope  and  Margaret  Whiting  have  been 
selected  by  the  National  Peanut  Council  to  reign  as 
Peanut  King  and  Queen  during  National  Peanut  Week,  Feb.  1 
to  Feb.  7.  Hope,  ski-nosed  hero  of  15  laugh-filled  years 
on  NBC  radio  and  more  recently  a  headliner  on  NBC  television, 
selected  Margaret  Whiting  as  his  queen.  Miss  Whiting  is 
the  featured  vocalist  on  Bob  Hope's  Wednesday  night 
radio  show. 

The  presentation  scroll  from  the  National  Peanut 
Council  states  that  the  Council  has  "...presented  NBC's  Bob 
Hope  with  leases  to  certain  peanut  lands  which  make  him  a 
visiting  peanut  farmer  in  these  five  states;  and  this  makes 
Bob  Hope  the  only  such  peanut  farmer  in  America;  and,  every¬ 
one  likes  peanuts  and  everybody  loves  Bob  Hope...  and  hereby 
declares  that  on  the  first  day  of  NATIONAL  PEANUT  WEEK, 
February  1st,  1953 >  Visiting  Farmer  Bob  Hope  shall  be  desig¬ 
nated  as  the  Peanut  King  of  America." 

Hope  appears  on  the  "Colgate  Comedy  Hour"  (NBC-TV, 
Sunday,  8:00  p.m.,  EST)  on  selected  dates  and  is  heard  on  the 
"Bob  Hope  Show"  (NBC  radio,  Wednesday,  10:00  p.m.,  EST)  and 
his  daytime  show  (Monday  through  Friday,  11:45  a.m.,  EST). 


NBC -New  York,  1/19/53 


:::  ■  . 

:  .  ,  vi'  ;  r;  ;  • r.  , 


n  ao  *  sr;  qmd.'."  ./  ■■..vi:  bn e  oqoH  c: •.  c  c  ' 'M.H 

$l  ■  \ 

f.ej  OS/!  no 

e.t  gi  i  ;  ■_  i  n  ....  n  3  i t 'J  -  M  ^  ■  VizM  oetfq-  ■  ■- 

crri  a.i  z 6-0  -K  *W  a’  •  H  dot  a-  J s  j.-x  b-  u  .  er'-t 

,  Wf  ;B  C  .Vi 


.‘urt  .  -  !  -  .  jf i ;  m  ■  :  .. .  nc;  t  !n;-3*  oq  ;;f» 

:  >«tq* . sn;i  £ t  >civ<  0  sri  :lj  '  *  ■  0 

e  oiv at  8 If!4  b:is  ..;oJ  so  ?.  n>.  ■  o."';  ai'  i,;  .  •.  .  q  qo.:.  v 

-  ;  a  ' •  -  e  .!  .  <•/  v  .  ■.  i  1  ■-  ,  '-‘j  '■  •  ■  ■  •"  • 

. 

■ 

. 

.  oln  A  ‘‘J 

"1,1  t  E>©«oO  e  J  agio  O'  ori  no  v  /  qq  5  q 

( 

b.-.t  9  .rn  .  0 J  ■  .  a'  ,  .  'i  '  rZ.  •  li  -0 

.  '?  .  . r  i  '  Z  rr  ■  •  .  :  ->  1  '  ' 


trade 


news 


RCA  BUILDING  -  RADIO  CITY 


E  W  Y  O  R 


PR-17A  9  45 


January  20,  1953 


EXCLUSIVE  INAUGURATION  DAY  VIEWS  OP  2  PRESIDENTS  MEETING 
SHOWN  ON  NBC -TV;  NETWORK  SETUP  GETS  WIDE  ATTENTION 

I 

•X  -  JL _ 

'*  4\ 

WASHINGTON,  Jan.  20  --  NBC  television  gave  Americans  the 
ride  of  their  lives  this  morning  when  the  network’s  video  cameras 
caught  the  Presidential  motorcade  from  the  White  House  portico  to  the 
Capitol  for  the  inauguration  ceremonies. 

NBC  was  exclusive  from  11:00-11:30  a.m.,  EST,  with  the  most 
intimate  television  pictures  ever  made  of  two  Presidents  meeting  for 
the  transfer  of  office. 

NBC’s  camera  at  the  White  House  portico  captured  every  mo¬ 
ment  of  the  meeting  between  the  Eisenhowers  and  the  Trumans  before  they 
set  out  for  the  Capitol.  NBC  commentator  Ben  Grauer  rubbed  elbows  with 
the  Presidential  party  and,  when  President  Eisenhower  motioned  Mr. 
Truman  into  the  car,  caught  these  words:  "Shouldn't  we  be  on  our  way?" 

From  that  moment  until  the  Presidential  motorcade  disappeared 
under  the  East  portico  of  the  Capitol,  NBC's  "traveling  eye"  provided  a 
complete  picture  of  the  inaugural  route.  It  took  43  minutes  from  sign- 
on  until  the  motorcade  arrived  in  the  Capitol. 

General  Motors  sponsored  NBC's  combined  radio-television 
coverage  as  a  public  service. 


(more) 
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2  -  Inauguration  Day 


Final  rehearsals  of  both  television  and  radio  teams  were 
completed  late  last  night  (Jan.  19) •  The  tremendous  variety  of 
electronic  equipment  was  tested  and  made  ready  to  go  at  the  nine  dif¬ 
ferent  pickup  points  in  Washington.  Both  William  R.  McAndrew,  director 
of  NBC -TV  coverage,  and  Joseph  Meyers,  radio  director,  spent  the  final 
hours  before  airtime  with  NBC's  22  crack  commentators  and  the  225 
technicians  ironing  out  last  wrinkles  in  the  "Inauguration  Day"  program. 

The  "traveling  eye,"  NBC-TV's  sleek  Cadillac  mobile  unit 
that  rode  in  the  motorcade  beside  President  Eisenhower's  limousine, 
excited  much  attention  from  newsmen,  policemen  and  secret  service 
officials  who  had  seen  everything  before  but  "nothing  like  it."  The 
Vidicon,  an  eight  pound  hand-held  TV  camera;  the  Mobilift,  a  35-foot 
high  portable  elevator  with  a  TV  camera  mounted  on  it;  a  "hot  developer" 
for  newsfilm  that  develops  1200  feet  of  film  an  hour  in  a  foot-locker- 
size  tank  were  the  newest  features  of  NBC’s  technical  installations. 

The  commentators  on  "Inauguration  Day"  included  Morgan  Beatty, 
Clifton  Utley,  H.V.  Kaltenborn,  George  Hicks,  Merrill  Mueller,  Dave 
Brinkley,  Dave  Garroway,  Richard  Harkness,  Ben  Grauer,  Frank 
Bourgholtzer,  Ray  Henle,  Leif  Eid,  Earl  Godwin,  Bill  Chaplin,  Frank 
Blair  and  others. 

NBC-TV's  "Today"  program  this  morning  gave  its  viewers  a 
complete  preview  of  NBC's  facilities  for  covering  the  Inauguration  on 
TV.  In  the  7:00-9:00  a.m.,  EST,  time  period  it  presented  seven  remote 
pickups  from  Washington,  starting  with  a  shot  of  James  Fleming  in  the 
especially-constructed  control  center  in  the  NBC  studio  at  Wardman 
Park  Hotel  and  then  picking  up  from  time  to  time  every  NBC  camera 
installation  at  the  Capitol,  along  the  parade  route  and  at  the  White 


House . 


(more) 


'  ;srfir^‘i:>r . 


w  iiifj ■  .  1  Jtvsi  ■  ■  >  '  b 

-  ■  9riT  ,  (QX  .hbL)  drigin  dcaX  odsX  bsdaj 

enin  9riddB  og  od '  sbsta  tons  b  mqljupe  rnoid 

nod  trti'r  twj  r  ;iA  :M  ,fl  matlliW  fidoS  .nodgnirieaW  ni  8dn.':q  qurioiq  Sr 

.  ...  - 

q:  .  odd  .Mi  iVioi.  rrsmnioc  vu  sfi^  8 ’OSH  ridiw  smidnlij  eii’led  i 
0).  v  vq:cr  nolcjjsiugi/snl”  9 rid  esljialrrw  desX  duo  gninoni 

d  iiuj  si  icfom  oj6J  sO  . .  ■  ■  .  ■  * ■  £e\ 

«.  ■  jteuoiniX  e  ’isworinoo:  .H  vnabi'  -li  eblc-yJ  srib  al  ©ben 

*193  d9*I0 9 8  bflp,  n9ffl90il  •-  tfI9mSW9fl  180*11  aO  i;  dr:-o  •  r  ria&RB  £>9d 

W’c  ••  *  d  1  r !  :cfoK  ©rid  ;/:* ion-  VT  •  .£■.  .ri-irtarf  fcriL  q  d nq  ?  ne  <noc 
vj.i*qo.r;.vof)  dori:'  .6  ;./J  no  bedm/om  Biorr.so  VT  s  ridiw  nebav©!©  oXa'Bdnoq 
*is:bioX- . -o<.'  i  b  ri  !.  *n/orl  ns  ml.,1  lo  dssl  COSI  zcroleveb  dj-.rid  iiilXTewsr 

9f 

tV  'Ovv..L  nivqnoiq  boui/I on 1  !\bC  cio±SBtwsuiiaFt  rtc  enodi-dffo/kmo;  ariT 

sv.mQ  juM  111*1*1914  LH  og^ooD  tn*iodn9dXBJI  .V.H  t^QXdlJ  nod 

..4n.f3rT*i  *•>  iue'iO  nod  te39n;>iiBH  bnorloiH  ^bv'ciicD  ov.cG  tY9l>, 

;  :»  -\££.q  ti9sdXoii| 

..gnsrido  bn£  n 
<  ( 

b  voXv  eS ;  9VB3'  ^nirrjom  eirid  man.  ..ong  "ybGcT”  s’VT~DSM 
* ' ;  rioXdsrii'  ;L'.,aI  ©rid  gninav oo  nel  ioidilioal  e’OSW  lo  W6lv9*iq  odsl 
o  j  ofrfo'j,  uor.jw  Ov;i^  •  'x.i '  ,  .q  ©mid  tT2£i  t.m.f  00i£-0O*T  QtiSttl 

9‘  n '  Sriimoiq  e&msL  lo  doris  b  ridiw  grridnsds  tnodaniriEBW  monl  sqjj 
ds  oibuda  OSH  ©rid  ni  isdnso  Xoiinoo  bedounjanoo-^IXa to 
o-.aniB.v  zm  ^9V9  omid  od  ©mid  moil  qu  gni^iolq  iorid  tna  led oH 

©dinW  Vjfd  0£j  bflJB  odUO*t  ©r’.-p.-'i  rrr 


f  ^4  •  .r. 


►  _ _ i.  _  r  r- 


3  -  Inauguration  Day 


The  Cadillac  mobile  unit  was  introduced  to  the  TV  audience 
and  successful  pictures  were  made,  both  by  the  regular  studio  camera 
mounted  on  the  Cadillac  and  by  the  Vidicon  hand  camera,  which  showed 
the  gathering  of  the  early  crowds  and  the  dispersal  of  the  morning 
fog* 

"Today"  viewers  in  the  Central  Time  Zone  also  saw  (9:00- 
10:00  a.m.,  EST),  the  preview  of  NBC’s  Inaugural  coverage  facilities 
plus  a  film  biography  of  President  Eisenhower  narrated  by  Merrill 
Mueller. 


NBC-New  York,  1/20/53 


-  '•  . r/Tf;  * 


’  •'  J"R  ^  o:f  bsouboidnl  esw  JJtcw  $£tcfom  osll 

■  ■.■/a 

nOOJtfiiV  '  .. 

«tt  lo  aalvatius 

*  ■  " ,  . 

■  '  wsivsiq  srfi  .(TEa 

.  19IIJ 


c  Cj\c \;  ,  >h  .  Y  v.re.r-  _  jg-jj 


NBC  TRADE  NEWS 


# - 

NBC  SALES  PRESENTATION,  'SUMMER  RADIO  --  1952,' 

WINS  SOUND  SLIDE  FILM  TRADE  AWARD 

_V_  A#  J/_  .  J<L 

a  -  ■  ■  ■  a  ———————  A 

The  National  Broadcasting  Company  today  (Jan.  20)  received  a 
first  prize  for  its  "Summer  Radio  --  1952"  sound  slide  film  presenta¬ 
tion  from  the  National  Visual  Presentation  Association  at  the  luncheon 
meeting  of  the  Sales  Executives  Club  of  New  York  at  the  Hotel  Roosevelt. 

The  first  Annual  Awards  Program,  sponsored  jointly  by  the 
National  Visual  Presentation  Association  and  the  Sales  Executives  Club 
of  New  York,  embraced  three  categories:  motion  pictures,  slide  films 
with  sound,  and  those  in  which  the  sound  is  supplied  by  the  salesman 
himself.  NBC’s  presentation  was  the  top  winner  in  the  second  category. 

In  accepting  the  award  for  NBC,  Ruddick  C.  Lawrence,  director 
of  Promotion  Planning  and  Development,  expressed  appreciation  for  the 
honor  and  explained  the  background  of  "Summer  Radio  --  1952." 

"The  sound-slide  film  which  we  entered  in  this  competition," 
he  said;  "was  designed  primarily  for  group  selling,  on  the  theme  of 
Summer  radio.  As  always  happens,  in  planning  this  presentation,  the 
promotion  people  were  faced  with  a  deluge  of  raw  material  from  our 
Research  Department.  The  Summer  market  picture  and  the  dimensions  of 
the  Summer  radio  audience  had  been  thoroughly  analyzed.  We  had  an 
abundance  of  sound,  documented  research  which  we  felt  was  so  significant 
to  advertisers  that  it  had  to  be  included. 

"Only  through  a  visual  presentation  could  such  figure^  become 
palatable.  Thanks  to  Jake  Evans,  director  of  Advertising  and  Promotion, 
who  conceived  this  show;  to  some  imaginative  artists,  and  to  the  quick 
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2  -  Sound  Slide 


wit  of  Fred  Allen,  the  star  of  our  show,  we  were  able  to  breathe  life 
into  our  factual  material. 

"We  at  NBC  are  in  showbusiness ,  and  through  a  sound-and-slide 
technique,  we  can  effectively  convey  some  of  the  excitement  and  drama 
which  are  inherent  in  our  product.  Moreover,  we  have  great  faith  in 
the  sales  impact  of  broadcasting  on  our  listeners,  and  it  is  only  logi¬ 
cal  that  we  should  rely  on  our  own  medium  to  help  us  sell  our  services 
to  advertisers.  As  you  will  see,  this  presentation  is  basically  an 
illustrated  radio  show. 

Lawrence's  brief  remarks  were  followed  by  a  showing  of  a 
specially  edited,  15-minute  version  of  "Summer  Radio  --  1952."  The 
winning  presentations,  three  in  each  of  the  three  categories,  were  on 
exhibit,  with  their  prizes,  from  11:00  a.m.  to  4:00  p.m.  in  the  main 
ballroom  of  the  hotel. 

*$$• - - - V 

RINI  TO  JOIN  HUSBAND  MEREDITH  WILLSON 
ON  HIS  ’EV'RY  DAY'  RADIO  SHOW 

Beginning  Monday,  Jan.  26,  Meredith  Willson  will  have 
company  on  his  EV'RY  DAY  program  (NBC  radio  network  except 
WNBC,  Mondays  through  Fridays,  9:45  a.m.,  EST)  --  his 
wife  Rini. 

Meredith  will  continue  to  bring  his  listeners  his  own 

special  brand  of  "disarming  wit  and  wisdom,"  aided  by  Rini, 

a  former  concert  singer  who  will  offer  occasional  household 
* 

hints  and  from  time  to  time  will  join  her  husband  in  a  sing¬ 
ing  duet.  Recorded  music  on  the  program  will  bereplaced 
with  Meredith's  own  renditions  on  the  piccolo  and  flute  as 
well  as  on  the  piano. 

* - - - * 

- O -  NBC-New  York.  J/PO/S3 
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NBC  TRADE  NEWS 


NBC  CREATES  SPECIAL  3 -MAN  SALES  UNIT  FOR  ’TODAY’; 

REGULAR  SALES  STAFF  WILL  BACK  UP  CAMPAIGN 

Three  new  salesmen  have  been  assigned  exclusively  as  a  "Today” 
special  sales  unit  to  concentrate  on  this  NBC -TV  network  early  morning 
show,  working  under  supervision  of  Joe  Culligan,  who  heads  the  entire 
"Today"  sales  picture. 

As  "Today"  moves  into  its  second  year,  offering  the  smaller 
advertiser  his  first  opportunity  at  network  sales  presentation,  the 
show  has  ten  times  as  much  sponsored  time  as  during  its  first  month. 

The  three  new  salesmen  were  recruited  from  the  NBC  Executive 
Training  Program.  They  are  William  F.  Asip,  New  York  City,  graduate 
of  the  Harvard  Business  School,  Class  of  ’32;  A.  Robert  Bonagura, 

Forest  Hills,  L.I.,  Yale  *49  and  a  recent  Revere  Copper  and  Brass 
trainee;  and  Richard  H.  Soule,  New  York  City,  Harvard  Business  School, 
Class  of  ’52.  In  addition  to  this  special  "Today"  sales  force,  the 
regular  NBC  sales  department  will  continue  to  work  for  the  show  also. 

"Today,"  starring  Dave  Garroway,  is  seen  on  the  NBC-TV  network, 
Mondays  through  Fridays,  7:00-9:00  a.m.,  EST  and  CST. 

’PEEPERS’  AND  ’ROY  ROGERS  SHOW’  RECOMMENDED 
FOR  TELEVIEWING  BY  PARENT -TEACHERS  GROUP 

MR.  PEEPERS  and  the  ROY  ROGERS  SHOW,  two  popular  NBC-TV  at¬ 
tractions  reviewed  during  the  past  month  by  the  television  committee  of 

the  Los  Angeles  Tenth  District  Parent-Teachers  Association,  have  been 
added  to  the  group’s  recommended  list.  The  "Roy  Rogers  Show"  was  re¬ 
commended  for  children’s  viewing  and  "Mr.  Peepers"  for  family  viewing. 

Both  shows  are  seen  on  NBC-TV  each  Sunday,  the  "Roy  Rogers 
Show"  at  6:30  p.m.,  EST,  and  "Mr.  Peepers"  at  7:30  p.m.,  EST.  Wally 
Cox  stars  in  the  latter. 


NBC-New  York,  1/20/53 
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PALM  BEACH  THEATRE-GOERS  WILL  SEE  GROUCHO  MARX 


DURING  MARCH  IN  PLAY  HE  WROTE  WITH  KRASNA 

Groucho  Marx,  ad-lib  master  of  the  NBC  radio  and 
television  comedy  quiz,  "Groucho-Marx-- You  Bet  Your  Life,"  will 
return  to  reading  a  prepared  script  when  he  appears  in  the  play, 
"Time  for  Elizabeth"  at  the  Palm  Beach  Theatre  in  Palm  Beach, 
Fla.,  during  the  week  of  March  9-16. 

The  comedy,  co-authored  by  Groucho  and  Norman  Krasna, 
relates  the  adventures  of  a  business  executive  who  decides  to 
abandon  the  rush  of  work  for  the  quiet  life  of  retirement. 

Groucho  will  leave  Hollywood  at  the  end  of  February, 
present  the  play  in  Palm  Beach  and  then  travel  to  Havana  for  a 
brief  vacation.  The  reason  for  the  jaunt  to  Havana,  according 
to  the  NBC  comic,  is  that  he  wants  to  "check  the  cigars  there. " 
He  will  return  to  Hollywood  March  25. 

Last  Summer,  Groucho  starred  in  "Time  for  Elizabeth" 
at  the  La  Jolla  Playhouse  in  La  Jolla,  Calif.  At  the  time  all 
performances  were  sold  out  a  week  before  the  show  opened.  The 
play  also  has  been  presented,  without  Groucho,  in  New  York  and 
Los  Angeles. 


NBC -New  York,  1/20/53 
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NBC  RADIO  NEWS 


’FIBBER  McGEE  AND  MOLLY'  WILL  BE  SPECIAL  FEATURE 
AT  RURAL  ELECTRIC  COOPERATIVE  CONVENTION 

Jim  and  Marian  Jordan  will  bring  their  FIBBER 
McGEE  AND  MOLLY  program  to  highlight  the  first 
evening's  entertainment  for  more  than  4,000  dele¬ 
gates  representing  989  rural  electric  systems  at 
the  National  Rural  Electric  Cooperative  Associ¬ 
ation's  11th  Annual  Convention  to  be  held  in  San 
Francisco,  Jan.  26-29. 

The  Jordans  will  record  their  popular  pro¬ 
gram  for  later  broadcast  on  the  NBC  radio  network 
(Tuesdays,  9:30  p.m.,  EST).  Immediately  preceed- 
ing  the  recording  of  the  show  will  be  the  judging 
and  naming  of  the  beauty  queen,  "Miss  Rural 
Electrification  of  1953/'  with  contestants  com¬ 
peting  for  the  honor  from  many  of  the  states  re¬ 
presented  at  the  meeting. 


NBC -New  York,  1/20/53 
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COMPLETE  NBC  RADIO-TV  COVERAGE  OF  INAUGURATION  DAY 
WAS  MADE  POSSIBLE  BY  LONG  ADVANCE  PLANNING 


tf- 


Unprecedented  Technical  Facilities  and  Top  Commentators 
Provided  Human  Interest,  Color  and  Thrills 

it _ w  _ 

A  4%  A  A 


Millions  of  Americans  seated  beside  their  television  and 
radio  sets  had  a  better  view  of  President  Dwight  D.  Eisenhower’s 
Inauguration  Day  than  the  crowds  that  lined  the  parade  route  and 
filled  Capitol  Plaza  in  Washington  on  Tuesday,  Jan.  20. 
f  For  six  uninterrupted  hours,  11:00  a.m.,  until  5:00  p.m.,  EST, 

NBC  television  was  as  close  to  President  Eisenhower  as  members  of  his 
official  party.  NBC  radio  broadcast  the  induction  and  parade  for  three 
and  one  half  hours  (11:30  a.m.,  EST,  to  3:00  p.m.,  EST).  During  the 
spectacular  telecast  which  featured  pictures  from  NBC-TV's  newest 
mobile  unit,  the  Cadillac  "Travelling  Eye,"  NBC  commentators  and  camera¬ 
men  provided  one  of  the  great  sound  picture  stories  of  the  year,  a 
closeup  of  the  meeting  of  President  Eisenhower  and  Mr.  Truman  at  the 
White  House  before  they  drove  together  to  the  ceremonies  at  the  East 
portico  of  the  capitol.  NBC-TV  was  the  only  network  to  carry  the 
Presidential  meeting  at  11:28  a.m.  when  Eisenhower  said,  "Shouldn’t  we 
be  going?"  NBC’s  full  television-and -radio  team  of  250  moved  into  high 


gear  to  cover  every  moment  of  the  inaugural  ceremonies. 

I 


(more ) 
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2  -  Inauguration 


William  R.  McAndrew  directed  NBC's  elaborate  television* 
coverage  while  Joseph  Meyers  headed  NBC's  radio  reporting  of  Inaugura¬ 
tion  Day.  General  Motors  sponsored  the  program  on  both  networks  with 
the  exception  of  the  hour  between  11:45  a.m.,and  12:45  p;rn.,  when 
NBC  presented  the  actual  induction  ceremonies  and  President  Eisen¬ 
hower's  inaugural  speech  as  a  public  service. 

Charles  C.  Barry,  vice  president  in  charge  of  programming, 
and  Davidson  Taylor,  director  of  public  affairs,  supervised  NBC's 
inaugural  coverage . 

NBC  television  presented  a  formal  preview  of  the  "Inaugura¬ 
tion  Day"  during  the  "Today"  program  from  7:00  to  9:00  a.m.  Jim 
Fleming  introduced  the  "Travelling  Eye"  and  Vidicon  midget  TV  camera 
and  showed  the  location  of  all  NBC  remote  pickup  points  in  Washington. 
"Today"  also  had  a  delightful  "rubberneck"  tour  of  Washington  complete 
with  barker's  spiel. 

Then  at  11:00  a.m.,  the  big  story  of  Inauguration  Day  began 
to  unfold.  After  setting  the  stage  with  a  rundown  of  its  facilities, 
NBC-TV  switched  to  its  camera  on  the  White  House  lawn  for  the  historic 
meeting  between  Truman  and  Eisenhower. 

In  addition,  NBC-TV  caught  every  moment  of  the  emotion-laden 
induction  ceremonies  at  the  East  portico  of  the  White  House.  Five  TV 
cameras  and  seven  commentators  --  Frank  Bourgholtzer,  Richard  Harkness, 
Ken  Banghart,  George  Hicks,  Ned  Brooks,  Bill  Chaplin  and  H.V.  Kalten- 
born  --  gave  NBC  audiences  the  whole  story.  NBC-TV  was  the  only  net¬ 
work  to  carry  an  immediate  analysis  of  Ike's  inaugural  address.  Kal ten- 
born  did  the  Job  shortly  after  Ike  left  the  platform  for  lunch.  NBC 


(more ) 
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cameras  followed  the  joyous  President  and  his  wife  into  the  rotunda  of 
the  Capitol  while  other  NBC  cameras  outside  allowed  televiewers  to  fol¬ 
low  the  limousine  carrying  "private  citizen"  Harry  S.  Truman  and  Mrs. 
Truman  on  their  way  to  a  private  luncheon. 

From  the  moment  the  Inaugural  parade  began  at  1:40  p.m.  NBC 
cameras  at  the  Capitol,  the  apex  of  the  Federal  Trade  Commission  Build¬ 
ing,  at  the  corner  of  15th  Street  and  the  Treasury  Building,  at  the 
White  House  reviewing  stand,  and  on  the  lawn  of  the  White  House,  pro¬ 
vided  complete  colorful  coverage  of  the  ten-mile  long  procession  of 
military  and  civilian  units.  Horses,  elephants,  tanks,  weapons,  cow¬ 
boys  and  cadets,  elaborate  floats  for  each  state  and  other  floats  de¬ 
picting  the  life  of  President  Eisenhower,  dignitaries  of  every  branch 
of  government,  diplomats  and  "just  plain  people"  filed  before  NBC 
cameras  by  the  thousands . 

Dave  Garroway,  host  of  the  "Today"  television  program,  was 
slightly  out  of  breath  when  he  arrived  at  his  Treasury  Building  post  to 
help  describe  the  parade  for  televiewers.  He  had  done  his  part  on 
"Today,"  left  New  York  by  plane  at  9^35  a.m.,  arrived  at  Washington 
National  Airport  at  11:45,  and  was  rushed  through  the  crowds  to  his 
assigned  position. 

David  Brinkley,  Frank  Blair,  Ben  Grauer,  Ray  Henle,  Earl 
Godwin,  Leif  Eid,  Mac  McGarry,  Ray  Michael,  Stuart  Findley  and  Holly 
Wright  were  among  the  NBC  newsmen  to  offer  highlights  and  sidelights  on 
the  parade. 

The  "travelling  eye,"  NBC’s  special  Cadillac  mobile  unit, 
provided  perfect  pictures  of  the  parade  as  it  raced  up  and  down 
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Pennsylvania  Avenue.  Merrill  Mueller’s  commentary  accompanied  these 
pickups.  This  was  the  first  time  in  television  history  that  such  fine 
closeup  coverage  by  a  completely  independent  TV  mobile  unit  appeared  on 
TV  screens  across  the  nation.  Charles  Colledge,  director  of  Inaugura¬ 
tion  technical  facilities,  designed  the  $62,000  sedan  especially  for 
the  Inauguration  events  program. 

Morgan  Beatty  and  Clifton  Utley  were  NBC-TV  key-men  in  the 
large  communications  center  at  the  Wardman  Park  Hotel,  five  miles  from 
the  Capitol.  They  coordinated  the  story  of  Inauguration  Day  via  the 
pickups  from  ten  different  remote  points. 

NBC  radio  provided  listeners  with  smooth  and  thorough  cover¬ 
age  of  Inauguration  Day  with  Arthur  Barriault  supervising  the  multi¬ 
microphone  reports  from  the  Capitol  and  Eugene  Juster  coordinating  the 
broadcast  in  the  control  center  at  the  Wardman  Park  Hotel. 

The  Vidicon  hand-held  TV  camera,  an  eight-pound  midget,  took 
wonderful  pictures  of  the  waiting  crowds  along  the  parade  route  as  the 
"Travelling  Eye"  stopped  for  interviews. 

Despite  the  elaborateness  of  the  coverage  which  used  22  com¬ 
mentators,  15  cameras,  the  "Travelling  Eye,"  the  Vidicon,  100  miles  of 
coaxial  cable,  500  miles  of  wiring  and  a  special  microwave  relay  from 
the  Capitol  dome  to  the  NBC  transmitter  at  the  Wardman  Park  Hotel,  the 
communications  center  from  which  McAnarew  and  Colledge  controlled  the 
telecast  was  remarkably  quiet.  Three  months  of  preparation  plus  two 

full  days  of  rehearsals  had  prepared  everyone  for  his  job.  When 

* 

5:00  p.m.  came  around,  Morgan  Beatty  echoed  Chancellor  Livingston's 
words  at  the  very  first  Inauguration  of  George  Washington:  "It  is  done. 


(more ) 
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5  -  Inauguration 


Long  live  the  President  of  the  United  States . "  NBC's  coverage  of  the 
nation’s  political  campaign  that  began  amidst  New  Hampshire  blizzards 
nearly  a  year  ago  was  over. 

NBC  was  the  only  network  to  follow  Mr.  Truman  to  Independ¬ 
ence,  Mo.  Newsmen  Ray  Scherer  and  film  cameraman  Bill  Birch  boarded 
a  special  train  Tuesday  night  to  obtain  films  and  radio  pickups  for 
regular  NBC  news  programs . 

A  complete  film  recap  of  the  Inauguration  ceremony  and  parade 
was  seen  Tuesday  night  on  the  "Camel  News  Caravan" (7 : 45  p.m.,  EST). 

The  program  originated  in  NBC-TVfs  Wardman  Park  Hotel  control  room, 
with  John  Cameron  Swayze  as  commentator. 

The  ''Camel  News  Caravan"  also  presented  filmed  highlights  of 
Mr.  Truman’s  last  day  in  Washington.  Further  pictures  of  Mr.  Truman, 
private  citizen,  will  be  seen  on  the  news  show,  probably  Thursday  or 
Friday. 

NBC  technical  crews  had  been  working  ten  days  to  install  the 
elaborate  setup  for  radio  and  TV  and  will  have  to  stay  on  two  days 
more  to  tear  it  down.  Crews  were  up  at  5:00  a.m.  on  Inauguration  Day 
and  stayed  on  the  job  till  after  midnighc  providing  Washington  portions 
of  "Camel  News  Caravan,"  "Eleventh  Hour  News,"  various  radio  programs 
and  the  Wednesday  morning  "Today"  program.  Crews  also  covered  the 
Inauguration  Ball . 

NBC  commentators  at  the  Inaugural  Ball  included  Ben  Grauer, 
Nancy  Osgood  and  Mac  McGarry,  the  latter  two  of  the  WNBW  staff. 


(more ) 
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6--  Inauguration 


NOTES  ON  NBC  INAUGURATION  COVERAGE 

During  the  Monday  rehearsal  of  facilities  one  NBC  commentator 
laughingly  described  Eisenhower  as  being  dressed  in  an  Army  cap.  Navy 
pea  Jacket  and  felt  slippers  for  the  ceremony. 

In  the  midst  of  the  busy  Inaugural  telecast,  a  microwave 
engineer  on  Capitol  dome  (up  257  steps,  no  elevator)  asked  the  control 
room  in  crypt  of  Capitol  for  a  pack  of  cigarettes.  But  he  was  only 
kidding. 

Charles  Colledge,  creator  of  the  "Travelling  Eye,"  said: 

"I  would  have  done  this  in  1949  if  I  could  have  gotten  the  equipment." 
The  Cadillac  mobile  unit  was  "the  talk  of  Washington"  on  Inauguration 
Day,  1953. 

NBC's  250-man  team  of  technicians  and  commentators  lived  on 
ham-chicken-cheese  sandwiches,  coffee  and  milk  for  nearly  24  hours. 

Merrill  Mueller,  "Travelling  Eye"  commentator,  suggested 
during  the  parade  telecast  that  President  Eisenhower  was  jumping  up 
and  down  so  much  as  he  acknowledged  cheers  of  the  crowds,  he  might 
have  used  the  hydraulic  lift  seats  in  the  "Travelling  Eye"  which  moved 
the  cameraman  and  the  antenna-man  up  and  down  through  the  roof  hatch¬ 
ways  of  the  limousine. 

NBC's  parabolic  mikes  picked  up  wonderful  band  music,  crowd 
noises,  horses'  hooves  and  the  President's  first  21-gun  salute  as  he 
left  the  Capitol  for  the  parade. 


NBC-New  York,  1/21/53 
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NBC -TV  NEWS 


TIME  MARCHES  FOR  SOME  FOLK,  BUT  IT  FLIES  FOR  GARROWAY; 
’TODAY’  STAR  HAD  HECTIC  INAUGURATION  DAY  SCHEDULE 


Dave  Garroway  goes  into  the  record  books  as  one  of  the  most 
traveled  reporters  of  the  Inauguration  ceremonies.  Dave,  who  does  the 
daily  three  hour  "Today"  stint  on  NBC -TV,  interrupted  his  weekend  rest 
to  fly  to  Washington  Sunday  morning  for  a  rehearsal  of  Inaugural 
coverage  with  the  combined  NBC  staff. 

On  the  same  day  he  flew  back  to  New  York  and  caught  a  little 
sleep  before  his  regular  reveille  at  3:30  a. m.  On  Monday  morning  he 
did  the  "Today"  show  as  usual  --  the  "usual"  included  half  a  dozen 
sprints  back  and  forth  between  the  "Today"  set  and  the  Waldorf  Astoria 
Hotel,  where  Dave  was  doing  remote  pickups  of  the  General  Motors  ex¬ 
hibit.  He  also  attended  New  York  rehearsals  and  planning  meetings  and 
prepared  for  Tuesdays*  junket  to  the  Capital. 

On  Tuesday,  Inauguration  Day,  Dave  again  did  the  "Today"  show 
out  of  New  York  with  more  remotes  from  the  Waldorf.  At  9**35  a.m.,  he 
buckled  into  his  famous  black  leather  trench  coat  and  dashed  for 
LaGuardia  Airport.  A  special  section  of  an  American  Airlines  flight 
was  held  for  Dave  and  he  was  airborne  at  10:10  a.m. 

The  team  dispatched  to  the  airport  to  meet  him  was  able  to 
predict,  within  four  minutes,  Dave’s  arrival  Lime  in  Washington.  This 
was  because  WNBW,  in  response  to  public  request,  carried  the  full  three 
hours  of  "Today,"  both  the  East  and  Midwest  segments,  for  Inauguration 
coverage,  enabling  the  NBC  staff  to  see  Dave  leave  New  York.  This, 
plus  a  quick  call  to  New  York,  confirmed  his  takeoff  time,  and  the  car 
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2  -  Garroway 


was  waiting,  engine  running,  when  Dave  stepped  off  the  plane,  15 
minutes  before  the  estimated  arrival  time  was  posted  on  the  flight 
schedule  blackboard  at  National  Airport. 

The  NBC  car  sprinted  through  Washington  streets,  waved 
through  police  barriers  and  Garroway  took  up  his  broadcast  position 
at  the  Treasury  at  12:05  p.m. 

Dave’s  return  was  even  more  hectic  and  unorthodox.  When 
the  broadcast  ended,  Dave  searched  in  vain  for  a  cab  to  take  him  back 
to  the  airport.  Failing  to  locate  a  hack  in  the  crowd  and  traffic 
snarled  city,  Dave  was  given  an  unexpected  assist  by  a  friendly  bus 
driver,  who  took  Dave  aboard  and,  without  revealing  his  Intent,  drove 
in  record  time  to  the  airport,  detouring  a  mile.  Weary  regular 
passengers  awoke  with  a  start  and  asked  "What?"  when  the  bus  pulled 
up  in  front  of  the  terminal  and  control  tower  of  the  field. 

Garroway  was  in  New  York  and  home  in  bed  at  8:07  p.m.,  and, 
as  usual,  up  again  at  3*30  a.m.  for  "Today,"  which  is  Seen  Monday 
through  Friday  on  NBC -TV,  7:00-9:00  a.m.,  EST  and  CST'. 


NBC -New  York,  1/21/53 
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NBC  TRADE  NEWS 


DOUGLAS  COULTER,  NBC  TELEVISION  EXECUTIVE  PRODUCER 
AND  NOTED  RADIO  PIONEER,  DIES  OP  HEART  ATTACK 

Douglas  Coulter,  an  executive  producer  for  NBC  television 
and  former  radio  executive  who  created  and  established  many  of  radio's 
first  and  foremost  commercial  programs,  died  of  a  heart  attack  at 
6:30  a.m,,  today  in  his  home  at  450  Fort  Hill  Road,  Scarsdale,  N.Y. 
Coulter,  who  was  52,  was  preparing  to  come  to  his  office  at  NBC  in  New 
York  City  when  he  was  fatally  stricken. 

Funeral  services  will  be  held  at  the  Coulter  home  on  Friday, 
Jan.  23,  at  4:00  p.m.  The  Rev.  Theodore  Brinckerhoff  of  the  Dutch 
Reformed  Church  in  Scarsdale  will  officiate.  Burial  will  be  in  Catons- 
ville  Cemetery,  Baltimore,  Md.,  on  Jan.  24. 

Mr.  Coulter  is  survived  by  his  wife,  the  former  Nancy  French 
of  Washington,  D.C. ;  a  son,  Douglas,  Jr.,  a  student  at  Johns  Hopkins 
University,  Baltimore;  and  three  sisters,  Joanna  Coulter  and  Mrs. 
Clagett  Bowie  of  Baltimore,  and  Mrs.  Donald  Minner  of  Charleston, 

S.C. 

Mr.  Coulter,  one  of  radio's  noted  pioneers,  established  many 
programming  firsts  and  set  many  advertising  standards  during  the  for¬ 
mative  years  of  the  sound  medium.  As  vice  president  in  charge  of  radio 
for  N.W.  Ayer  &  Son,  Inc.,  advertising  agency,  during  the  late  1920s 
and  early  1930s,  he  was  responsible  for  producing  many  of  radio's 
first  major  network  programs.  He  created  the  "Eveready  Hour,"  one  of 
radio's  first  great  hour  programs;  he  introduced  the  first  variety 
show,  "Camel  Pleasure  Hour*;  produced  the  first  detective  series, 

"Eno  Crime  Clues,"  and  about  100  other  programs. 
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2  -  Douglas  Coulter 


Many  of  show  -business 1  greatest  names  made  their  radio  debuts 
on  Mr.  CoulterTs  programs.  These  included  Eddie  Cantor,  Will  Rogers, 
Jack  Benny,  Maurice  Chevalier,  De  Wolf  Hopper,  the  Mills  Brothers,  Ben 
Bernie,  Richard  Dix,  Jascha  Heifetz,  Belle  Baker,  Weber  and  Fields, 

Joe  Cook,  Otis  Skinner  and  many  others. 

Coulter  joined  the  National  Broadcasting  Company  in  May,  195Q 
as  a  television  producer.  He  was  appointed  an  executive  producer  in 
October,  1952,  At  NBC-TV,  he  produced  the  first  late-hour  network 
TV  series,  "Broadway  Open  House,"  starring  comedian  Jerry  Lester. 

This  was  followed  by  "Musical  Comedy  Time,"  a  program  of  former  Broad¬ 
way  musicals  adapted  for  television;  "It  Pays  to  Be  Ignorant,"  with  Tom 
Howard  and  George  Shelton;  "Sound  Off  Time,"  starring  Bob  Hope,  Fred 
Allen  and  Jerry  Lester.  He  had  been  serving  currently  as  executive 
producer  of  "Hallmark  Hall  of  Fame,"  drama  series  starring  Sarah 
Churchill  on  Sunday  afternoons. 

Before  coming  to  NBC,  Coulter  was  vice  president  of  the  radio 
department  of  Foote,  Cone  &  Belding,  Inc.,  advertising  agency  from 
July,  1946  to  March,  1949.  Prior  to  this  he  was  vice  president  in 
charge  of  programs  for  the  Columbia  Broadcasting  System  from  April, 

1936,  to  April,  1946. 

Coulter  was  born  June  26,  1900,  in  Baltimore,  Md.  During 
World  War  I  he  served  in  the  Naval  Air  Force.  He  attended  Baltimore 
City  College  and  Johns  Hopkins  University,  from  which  he  was  graduated 
in  1921  with  an  A.B.  degree  in  the  classics.  Then  he  set  out  to  see 
the  world.  He  spent  the  next  three  years  traveling  in  Europe,  Africa 
and  the  Near  East. 
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3  -  Douglas  Coulter 


After  his  return  to  this  country.  Coulter  became  interested 
in  the  new  communications  medium,  radio,  and  joined  the  radio  depart¬ 
ment  of  N.W.  Ayer  &  Son,  Inc.,  where  his  imaginative  ideas  resulted 
two  years  later  in  his  being  made  vice  president  of  the  department, 
a  post  he  held  until  he  resigned  in  1936. 

- o - 
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DONALD  COOK  STARS  IN  ’MY  SON  JEEP,’  NEW  FAMILY  COMEDY 
SERIES  SUNDAY  NIGHTS  ON  NBC  RADIO 


PREMIERE 

Donald  Cook,  currently  starring  in  the  Broadway  stage  hit, 
"The  Moon  Is  Blue,"  will  headline  a  new  weekly  radio  series,  MY  SON, 
JEEP  starting  Sunday,  Jan,  23  on  NBC  radio  (7:00-7:30  p.m.,  EST) . 

Cook,  whose  stage  career  includes  memorable  performances  in 
"Claudia"  and  "Private  Lives,"  will  play  the  role  of  Dr.  Robert  Alii- 
son,  a  widower  with  two  children,  in  this  new  situation  comedy  series. 
Dr.  Allison  seeking  to  establish  himself  in  Grove  City,  a  small  com¬ 
munity  to  which  he  and  his  children  recently  moved. 

The  initial  episode  in  the  radio  life  of  the  Allisons  will 
serve  primarily  to  introduce  the  characters.  Ten-year-old  Martin  Hus¬ 
ton,  a  new  "find"  who  comes  from  a  family  of  actors,  will  be  heard  as 
Jeep,  the  doctor's  son.  Peggy,  his  13-year-old  daughter,  will  be 
played  by  Joan  Lazah.  Veteran  Actress  Leona  Powers,  30  years  in  show 
business,  will  play  Mrs.  Bixby,  the  family’s  housekeeper.  The  roman¬ 
tic  interest  will  be  portrayed  by  Lynn  Allen  as  Barbara  Miller,  school¬ 
teacher  who  becomes  his  receptionist. 

In  the  first  chapter.  Jeep,  knowing  his  dad  is  having  a 
difficult  time,  conducts  a  door-to-door  canvass  to  collect  back  bills 
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2  -  ’My  Son  Jeep* 


advertises  in  the  local  paper  to  publicize  his  father,  and  goes  to  the 
hospital  to  inquire  if  there  is  need  to  have  any  operations  done.  The 
physician  somehow  surmounts  his  son’s  good  but  embarrassing  intentions. 

The  series  was  created  and  is  written  by  Walter  Black  and 
Bill  Mendrek,  both  former  actors,  who  have  written  scripts  for  such 
programs  as  "Hallmark  Theater,"  "Big  Town"  and  ''Philco  Television 
Playhouse."  Dan  Sutter  is  director. 
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BURR  TILLS TROM  TO  TALK  ON  RELATION  OF  PUPPETRY  AND  TV 
TO  EDUCATION  AT  TEACHERS'  CONFERENCE 

Burr  Tillstrom  creator  of  NBC-TV's  "Kukla,  Fran  and  Ollie," 
will  talk  on  puppetry  and  television  with  their  particular  relation  to 
education,  in  the  auditorium  of  the  Museum  of  Modern  Art,  New  York 
City,  on  March  19,  from  8:00  to  10:00  p.m. 

Tillstrom' s  talk,  to  be  followed  by  a  special  show  featuring 
all  the  Kuklapolitans,  is  in  connection  with  the  11th  annual  conference 
of  the  Committee  of  Art  Education,  sponsored  hy  the  Museum  of  Modern 
Art  (March  19-22).  This  committee  consists  of  L200  members,  teachers 
of  pre-school  to  college  groups  and  also  art  schools.  The  conference 
will  be  devoted  to  the  subject,  "Accent  on  Creative  Groups." 

Appearance  of  Burr  Tillstrom  and  his  "Kukla,  Fran  and  Ollie" 
group  will  be  one  of  five  general  sessions  for  the  entire  membership 
of  the  conference  and  will  be  part  of  a  two-day  seminar  on  television. 
Tillstrom  will  present  his  views  on  education  in  TV  and  how  he  has 
applied  some  of  them  to  "K,  F  and  0." 

This  will  mark  the  first  year  that  the  Committee  has  devoted 
so  much  time  and  attention  to  television  in  its  discussions.  New 
importance  has  been  placed  on  television  as  an  educational  medium 
following  recent  TV  experiments  involving  educational  programs  and  with 
new  TV  stations  devoted  entirely  to  education  planning  to  go  on  the 
air* 
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from  NBC  PRESS  DEPARTMENT -Now  York 


"The  National  Broadcasting  Company  is  greatly 
interested  in  plans  announced  today  by  James  C.  Hagerty, 
White  House  Press  Secretary,  to  consider  the  possibility 
of  televising  and  broadcasting  special  monthly  news  con¬ 
ferences  with  President  Eisenhower,"  Frank  White,  presi- 

I  \ 

dent  of  NBC,  stated  yesterday  (Jan.  21 ). 

"NBC  will  welcome  the  opportunity  of  having  its 
representatives  meet  with  those  of  President  Eisenhower 
and  the  industry  to  work  out  practical  arrangements  for 
carrying  forward  the  plan  under  consideration,"  Mr.  White 
said.  "Our  position  has  always  been  that  radio  and  tele¬ 
vision,  with  their  capacity  for  reaching  the  public  direct¬ 
ly  and  immediately,  should  have  equal  opportunity  with  all 
other  media  in  access  to  the  news  as  it  is  happening. 

We  hope  the  procedure  which  has  been  suggested  will  prove 
to  be  a  constructive  step  in  that  direction." 
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NBC  TOPS  ALL  NETWORKS  BY  BIG  MARGIN  WITH  FIFTEEN  FIRST  PLACES 
IN  MOTION  PICTURE  DAILY  TELEVISION  POLL  FOR  FAME  MAGAZINE 

J \9L  Jit _  Jt 

4\  A  4\  A 


Programs  and  stars  of  National  Broadcasting  Company  won  near¬ 
ly  twice  as  many  first  place  designations  as  all  other  networks  in  the 
fourth  annual  television  poll  conducted  by  Motion  Picture  Daily  for 
Fame  magazine . 

Results  of  the  publication's  poll  of  television  editors  and 
columnists  of  American  newspapers  and  magazines  were  announced  today. 

NBC  took  15  first  places  and  the  second  network  won  eight. 

The  list  of  NBC-TV  winners  follows: 

"Your  Show  of  Shows"  was  voted  the  "Best  Network  Program." 

It  was  the  third  consecutive  year  the  program,  produced  by  Max  Liebman, 
has  been  accorded  this  top  honor  in  the  poll.  The  program  also  won  in 
the  "Best  Variety  Program"  category. 

Sid  Caesar,  star  of  "Your  Show  of  Shows,"  was  voted  "Best 

Comedian. " 

"Most  Promising  Male  Star"  was  deemed  to  be  Wally  Cox,  star 
of  the  "Mr.  Peepers"  program,  which  first  went  on  the  air  last  Sum¬ 
mer  and  returned  in  the  Fall  by  tremendous  popular  demand. 

"Dragnet,"  which  first  established  its  popularity  as  a  radio 
program  on  NBC,  was  voted  "Best  Mystery  Program." 

(more ) 
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2  -  Fame  TV  Poll 


The  ever-popular  Dinah  Shore,  seen  twice  weekly  on  NBC  in 
’’The  Dinah  Snore  Show,"  won  in  the  "Best  Female  Vocalist" 
classification. 

"Voice  of  Firestone,"  which  is  in  its  fifth  year  as  a  simul¬ 
cast  on  NBC  and  its  25th  year  as  a  radio  program  on  the  network,  won 
as  the  :'Best  Classical  Musical  Show.  " 

The  designation  of  "Best  Popular  Musical  Show"  was  voted  for 
"Your  Hit  Parade,"  which  also  was  a  long  time  favorite  on  NBC  radio. 

"Groucho  Marx  --  You  Bet  Your  Life,"  a  favorite  on  both  NBC 
radio  and  television,  won  the  award  as  "Best  Audience  Participation 
Quiz  Show." 

John  Cameron  Swayze  of  NBC-TVfs  "Camel  News  Caravan,"  who 
also  is  seen  on  the  network’s  coverage  of  other  news  events,  won  as 
"Best  News  Commentator." 

"Best  Daytime  Program,"  according  to  the  editors,  was  "The 
Kate  Smith  Show."  This  "daytime  variety  show  with  a  nighttime  format" 
is  produced  by  Ted  Collins. 

"Kukla,  Fran  and  Ollie,"  a  favorite  of  children  of  all  ages, 
including  outstanding  people  of  letters,  won  as  "Best  Children's 
Program . " 

"Midwestern  Hayrlde,"  a  feature  on  NBC  last  Summer,  won  the 
award  as  "Best  Rural  Musical  Show." 

"Meet  the  Press,"  with  Martha  Rountree  as  moderator,  won  as 
"Best  Panel  Discussion  Program."  Week  after  week  this  program  serves 
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3  -  Fame  TV  Poll 


as  a  sounding  board  for  front-page  news  headlines  by  leading 
public  officials. 

The  award  for  "Best  Commercial  Presentation"  went  to  Dr.  Roy 
K.  Marshall  for  his  commercials  on  "Ford  Theatre."  Dr.  Marshall  also 
has  his  own  program  on  NBC,  called  "The  Nature  of  Things." 

In  addition  to  the  15  winners,  NBC  has  a  partial  share  in 
the  award  to  Mel  Allen,  designated  "Best  Sportscaster . "  Allen  des¬ 
cribed  the  National  Collegiate  Athletic  Association  football  game 
telecasts . 
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NBC -TV  NEWS 


IMPACT  OF  TV  ON  SCHOOLS  IS  SHOWN  IN  INAUGURATION  DAY 
TEST  CONDUCTED  BY  WKY-TV,  OKLAHOMA  CITY 

The  impact  of  television  upon  the  nation's  schools 
and  school  children  is  revealed  in  an  Inauguration  Day 
experiment  undertaken  by  Station  WKY-TV,  NBC  affiliate  in 
Oklahoma  City,  Ok la. 

Two  10-second  announcements  ovei  WKY-TV  asked  school 
principals  and  superintendents  to  report,  by  collect  wire 
or  phone  call,  the  number  of  students  in  their  schools 
viewing  the  Jan.  20  Inauguration  ceremonies  in  Washington. 
P.A.  Sugg,  station  manager,  reports  that  the  station  re¬ 
ceived  137  phone  calls  --  which  jammed  the  station's 
switchboard  soon  after  the  first  announcement  --  and  43 
telegrams . 

The  phone  calls  and  telegrams  represented  198  schools 
in  100  communities  in  Oklahoma  and  nine  in  Kansas,  report¬ 
ing  52,276  students  and  teachers  viewing  the  Inauguration 
on  TV.  One-third  of  the  reports  did  not  give  number  of 
viewers,  and  the  schools  of  Oklahoma  City  were  not  included 
in  the  count,  since  the  students  there  were  excused  from 
classes . 


NBC -New  York,  1/22/53 
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PRESIDENTIAL  NAMESAKES,  QUERIED  BY  NBC,  COMPLIMENT 
NETWORK  FOR  QUALITY  OF  INAUGURATION  TV  COVERAGE 

_ W  _  I# 

A  /C  A** 

The  National  Broadcasting  Company  reached  back  into  history 

for  some  illustrious  names  to  get  a  perspective  on  how  good  a  job  it 
had  done  in  covering  the  Inauguration  of  President  Eisenhower  on  tele¬ 
vision  —  and  was  pleased  with  the  results. 

The  network  sent  telegrams  to  100  citizens  in  the  New  York 
City  area  who  happen  to  have  the  same  names  as  former  Presidents  of  the 
United  States.  Telephone  directories  for  the  boroughs  of  New  York 
offered  a  wide  selection  of  George  Washingtons,  James  Monroes,  Andrew 
Jacksons  and  William  H.  Tafts,  among  others.  Several  citizens  of 
Chicago  who  likewise  bear  names  with  White  House  connotations  were 
polled  for  their  opinions  of  the  NBC  Inaugural  coverage. 

Here  are  some  of  the  comments  from  namesakes  of  former 
Presidents : 

George  Washington,  46  West  111th  Street,  Manhattan:  "I 
heard  every  word  that  Mr.  Eisenhower  spoke  on  the  TV  yesterday..." 

John  Adams,  319  8lst  Street,  Brooklyn:  "Your  commentators 
were  as  usual  up  to  NBC  excellence.  On  the  whole,  enjoyed  reception 
of  this  historic  event  as  though  I  had  been  there  with  a  choice  3eat." 

James  Monroe,  45-15  42nd  Street,  Queens:  "We  could  not  have 
witnessed  this  event  if  it  was  not  covered  so  well." 

Andrew  Jackson,  917  Sheridan  Avenue,  Bronx:  "The  coverage 
by  NBC  was  all  that  could  be  desired.  It  made  one  proud  to  be  an 
American.  .  .  I  doubt  whether  my  illustrious  namesake  (Old  Hickory) 
would  have  looked  with  favor  on  such  ostentation." 


(more ) 
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2  -  Inauguration 


Martin  Van  Buren,  Chicago:  "The  inauguration  coverage  by 
NBC -TV  was  wonderful." 

William  H.  Harrison,  133-39  131st  Street,  Queens:  "Inaugu¬ 
ration  coverage  by  NBC  'Traveling  Eye'  and  other  units  was  simply 
astounding." 

Zachary  Taylor,  Chicago:  .  .a  great  privilege  to  have 

been  able  to  view  the  Presidential  Inauguration  telecast." 

Andrew  Johnson,  40  Chaffee  Avenue,  Bronx:  ".  .  .had  your 
inauguration  program  on  from  11:30  until  5  and  enjoyed  every  minute 
of  it." 

Benjamin  Harrison,  1389  East  35th  Street,  Brooklyn:  "If  we 
were  in  Washington  we  don't  think  we  could  have  seen  as  much  or  en¬ 
joyed  it  as  immensely  as  we  did  seeing  it  in  our  living  room  on 
Channel  Four." 

William  H.  Taft,  300  West  5^th  Street,  Manhattan:  "Thanks 
to  the  National  Broadcasting  Company  for  a  perfect  front  row  seat  at 
the  Inauguration  of  President  Eisenhower." 

Woodrow  Wilson,  110  Seeley  Street,  Brooklyn:  "Had  I  been 
present  I  could  not  have  enjoyed  it  more  nor  seen  as  much." 


NBC -New  York,  1/22/53 
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NBC  TRADE  NEWS 


’TODAY*  SHOWS  FIRST  FILMS  OF  TRUMANS'  HOMECOMING 


The  first  films  of  the  homecoming  to  Independence,  Mo.,  of 
former  President  Harry  S.  Truman  were  shown  this  morning  (Jan.  22) 
on  the  NBC -TV  network  show,  "Today." 

The  exclusive  NBC  films  were  taken  by  cameraman  Bill  Birch 
who  accompanied  the  Truman  family  on  the  train  trip  home  from  the 
White  House,  The  reel  was  flown  from  Independence  to  NBC  Chicago, 
where  it  was  narrated  by  NBC  commentator  Jack  Angel.  Included  were 
Mr.  Truman’s  speech  to  his  townspeople  and  the  great  ovation  given  him 
on  his  arrival. 

"Today,"  starring  Dave  Garroway,  is  seen  on  the  NBC-TV  net¬ 
work,  Mondays  through  Fridays,  7:00-9:00  a.m.,  EST  and  CST. 

- o - 


HODAPP  TO  SERVE  AS  TV  CHAIRMAN  FOR  SUNDAY  SCHOOL  WEEK 

William  Hodapp,  producer  of  the  NBC-TV  "American  Inventory" 
program,  has  accepted  the  invitation  to  serve  as  national  television 
chairman  for  the  ninth  annual  Sunday  School  Week  (April  13-19)*  The 
announcement  was  made  today  by  Mrs.  Sara  De  Forreest,  executive  di¬ 
rector  of  the  Laymen's  National  Committee,  sponsor  of  National  Sunday 
School  Week. 
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NBC -TV  LEADS  ALL  OTHER  NETWORKS  IN  RATINGS 
ON  AUDIENCE  FOR  INAUGURATION  DAY 

The  National  Broadcasting  Company's  continuous 
six-hour  television  coverage  of  the  Inauguration 
Day  of  President  Dwight  D.  Eisenhower  on  Tuesday, 

Jan.  20  (11:00  a. m. -5:00  p.m.,  EST)  was  watched  by 
an  audience  almost  equal  to  that  of  all  other  net¬ 
works  combined,  according  to  a  10-city  Trendex 
rating  survey. 

NBC-TV  garnered  49.2  percent  of  the  total 
viewing  audience  of  the  Inauguration  and  the 
Inaugural  Parade  which  followed.  The  Trendex 
ratings  for  the  various  networks  are: 


NBC . 24.1 

CBS . 18.4 

ABC . -4.6 

All  Others . 1.9 


General  Motors  sponsored  NBC’s  coverage  of 
Inauguration  Day. 
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NBC  TRADE  NEWS 


NBC  FILM  SYNDICATION  SELLS  'DOUGLAS  FAIRBANKS  PRESENTS' 

TV  FILM  SERIES  IN  MAJOR  MARKETS 

The  "Douglas  Fairbanks  Presents"  television  film  series  has 
been  sold  by  NBC  Film  Syndication  in  35  major  markets  since  mid- 
September,  1952,  according  to  a  report  by  Robert  W.  Sarnoff,  vice  pres¬ 
ident  in  charge  of  the  Film  Division. 

The  Fairbanks  series,  produced  in  England,  now  extends  to 
the  following  new  areas:  the  Fresno,  Calif.,  market  for  sponsorship 
by  the  Borden  Milk  Delivery  Company,  through  Young  and  Rubicam  agency 
of  San  Francisco;  San  Diego,  Calif.,  through  KFMB-TV,  San  Diego;  and 
in  Reading,  Pa.,  for  sponsorship  by  the  Sunshine  Breweries  over  WHUM- 
TV  through  the  Castner  Associates  agency. 

Increased  sales  of  other  NBC  film  syndiation  properties  have 
also  been  reported,  and  include: 

"The  Life  of  Riley, "  starring  William  Bendix,  to  WKY-TV, 
Oklahoma  City,  Okla.;  to  Glavin  and  Sherwood  Associates  for  the  Seattle, 
Wash.,  market;  and  to  the  American  Broadcasting  Company  for  WENR-TV, 
Chicago-  ABC  has  also  bought  NBC  films,  "The  Lilli  Palmer  Show"  and 
"Dangerous  Assignment."  These  two  shows  and  'The  Daily  News  Report" 
have  been  marketed  to  Station  KFMB-TV,  San  Diego;  and  "Dangerous  Assign¬ 
ment"  alone  to  WHUM-TV,  Reading,  Pa.,  for  sponsorship  by  Kaiers  (cq) 
Beer.  The  "News  Review  of  the  Week"  has  been  sold  to  WMBR-TV,  Jackson¬ 
ville,  Fla.,  sponsorship  by  Duval  Jewelry  Company;  and  to  WALA-TV, 
Mobile,  Ala.,  sponsorship  by  Sam  Joy  Laundry  through  the  Lewis  Agency; 
and  to  WFMY-TV,  Greensboro,  N.C. 


NBC -New  York,  1/23/53 
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NBC'S  COMPLETE  RADIO  AND  TV  COVERAGE  OF  INAUGURATION 

MADE  POSSIBLE  BY  EXPERT  WORK  OF  ENGINEERING  STAFF 

-X- - -X  * - -X* 

NBC's  complete  coverage  of  Inauguration  Day  on  television 

and  radio  was  made  possible  by  the  most  elaborate  technical  setup 
ever  arranged  for  a  one-time  program. 

Under  the  supervision  of  Frederick  W.  Wile,  Jr.,  vice  presi¬ 
dent  in  charge  of  Networks  production,  teams  of  NBC  engineers  from 
Washington,  New  York  and  other  cities  worked  night  and  day  for  nearly 
two  weeks  to  install  the  25  remote  pickup  points  throughout  the  Capital. 

George  McElrath,  director  of  technical  operations,  saw  to  it 
that  100  miles  of  coaxial  cable,  500  miles  of  wiring,  15  TV  cameras 
and  50  microphones  were  connected  with  elaborate  control  centers  at 
the  Wardman  Park  Hotel  and  in  the  crypt  of  the  Capitol  building. 

Thomas  Phelan,  manager  of  TV  technical  operations,  super¬ 
vised  the  extensive  arrangements  for  the  six-hour  telecast  on  Inaug¬ 
uration  Day.  Two  NBC-TV  innovations,  the  "Traveling  Eye"  Cadillac 
mobile  unit  that  roamed  up  and  down  the  parade  route,  and  the  Vidicon 
midget  TV  camera,  provided  NBC  viewers  with  a  complete  and  intimate 
picture  of  the  impressive  ceremonies.  The  $62,000  "Traveling  Eye" 
was  the  talk  of  Washington  as  it  rode  along  beside  President  Eisen¬ 
hower's  limousine  and  gave  televiewers  the  sensation  of  riding  in  the 
Presidential  motorcade. 


(more ) 
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Ed  Wilbur  headed  the  staff  of  TV  engineers  who  installed 
NBC -TV  camera  positions  at  the  Capitol,  the  White  House  and  along  the 
parade  route.  Harry  Grelck  was  in  charge  of  the  radio  installation 
crew. 

John  Rogers,  chief  engineer  for  stations  WNBW  and  WRC  in 
Washington,  was  responsible  for  NBC's  mobile  unit  pickup  of  the 
Inaugural  Ball  at  the  Georgetown  University  gymnasium.  Rogers'  men 
made  possible  the  intimate  picture  of  President  Eisenhower  listening 
pensively  to  the  music  that  has  been  termed  the  "standout  shot  of  the 
whole  inaugural  coverage." 

Nearly  100  engineers  were  on  hand  for  NBC's  Inaugural  Day 
broadcasts  and  telecasts.  They  worked  around  the  clock  that  day. 

And  when  the  last  strains  of  music  ceased  at  the  ball,  they  began  to 
work  some  more.  NBC's  citywide  installations  that  took  10  days  to 
arrange  took  two  days  more  to  dismantle. 

- o - 
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NBC  TRADE  NEWS 


SUN  OIL  CO.  RENEWS  SPONSORSHIP  OF  'THREE  STAR  EXTRA' 

Sunoco  THREE  STAR  EXTRA,  NBC's  radio  newspaper 
of  the  air,  has  been  renewed  for  a  full  year  by  the 
current  sponsor,  the  Sun  Oil  Company.  Hewitt, 
Ogilvy,  Benson  and  Mather  is  the  agency. 

"Three  Star  Extra"  features  Ray  Henle,  Ned 
Brooks  and  Albert  Warner,  Mondays  through  Fridays, 
at  6:45  p.m.,  EST,  with  a  summary  of  the  important 
news  of  the  day  and  informative  commentary.  The 
program  originates  from  NBC  studios  in  Washington. 


STATION  WDEF  OF  CHATTANOOGA  JOINS  NBC  RADIO  NETWORK 

Station  WDEF  of  Chattanooga,  Tenn.,  will  affiliate  with  the 
radio  network  of  the  National  Broadcasting  Company  on  April  7j  Harry 
Bannister,  vice  president  in  charge  of  Station  Relations,  announced 
today. 

WDEF  is  a  5 , 000-watt  daytime,  1,000-watt  nighttime  station 
with  a  construction  permit  for  5., 000  watts  nighttime.  Carter  Parham, 
a  veteran  of  20  years  radio  experience  in  Chattanooga,  is  president  of 
the  station,  and  Ken  Flenniken  is  general  manager. 

NBC’s  radio  affiliate  in  Chattanooga,  at  present,  is  WAPO. 
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NBC  RADIO  NEWS 


VETERAN  QUIZMASTER  BERT  PARKS  TAKES  EMCEE 
ROLE  ON  NBC  RADIO'S  DOUBLE  OR  NOTHING' 

x - #  x - 

Bert  Parks,  veteran  quizmaster,  is  the  new  paymaster-of - 
ceremonies  on  NBC  radio's  DOUBLE  OR  NOTHING  Monday- through-Friday  quiz 
show  (NBC  network  except  WNBC,  10:30  a.m.,  EST). 

The  program  now  originates  in  New  York  and  features  Bob 
Williams  as  host  and  Ivan  Ditmars  as  music  director.  The  series  is 
produced  by  Walt  Framer  and  continues  under  sponsorship  of  the  Campbell 
Soup  Co.,  Camden,  N.J.  Ward-Wheelock  Advertising  Co.  is  the  agency. 
Walter  O'Keefe  formerly  was  quizmaster  when  the  series  originated  in 
Hollywood . 

Parks,  one  of  the  most  poised  showmen  in  the  business,  start¬ 
ed  in  radio  at  the  age  of  16  when  he  won  an  amateur  singing  contest  and 
a  job  as  an  announcer  for  seven  dollars  a  week  in  his  native  Atlanta, 
Ga.  He  became  a  network  announcer  in  New  York  at  19  and  then  became 
vocalist  on  his  own  show.  In  1939-40  he  Vvras  singer  and  straightman  for 
Eddie  Cantor  and  others.  During  the  war  he  enlisted  in  the  infantry  as 
a  private  and  rose  to  the  rank  of  captain  by  the  time  he  received  his 
honorable  discharge. 

Parks  returned  to  radio  and  became  emcee  Of  "Break  the  Bank" 
and  then  moved  into  television  with  the  program.  Now  in  his  thirties, 
he  and  his  wife,  the  former  Annette  Liebman,  and  their  three  children 
live  in  Greenwich,  Conn. 

"Double  or  Nothing"  began  on  the  air  Sept.  29,  1940.  Its 
present  sponsor  started  with  the  show  June  30,  1947,  when  it  was  pre¬ 
sented  on  another  network.  The  program  became  an  NBC  feature 
May  31  >  19^8.  - o - 
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ALBEN  W.  BARKLEY  TO  APPEAR  ON  NBC  TELEVISION 

'MEET  THE  VEEP'  WILL  START  SUNDAY,  FEB.  1,  AT  5:30  P.M.,  EST 

_  At 

WASHINGTON  --  Alben  W.  Barkley,  former  Vice  President  of  the 
United  States,  will  begin  a  series  of  inform; -.1  television  appearances 
on  NBC  beginning  Sunday,  Feb,  1,  5:30-5:^5  p.m.,  EST.  The  program 
will  be  called  MEET  THE  VEEP. 

)  Mr.  Barkley  made  the  announcement  of  his  television  series 

at  a  news  conference  held  in  Washington  yesterday  (Jc.n.  25). 

The  former  Vice  President  said:  "I  am  glad  to  have  the 
opportunity  to  appear  regularly  on  television  because  this  new  medium 
of  communication  offers  a  v/onderful  opportunity  for  me  to  sit  down 
with  my  friends,  the  American  public,  to  discuss  various  matters  that 
are  of  interest  to  all  of  us.  I  shall  try  to  draw  on  the  experience 
and  knowledge  accumulated  in  my  40  years  of  service  in  Washington  to 
serve  the  nation  further  in  my  new  role, 

"I  shall  talk  informally  and  in  a  non-partisan  fashion. 

NBC’s  transcontinental  television  network  offers  me  an  excellent 
medium  for  expressing  my  views,  gained  by  long  experience  in  elective 


(more ) 
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2  -  ’Meet  the  Veep’ 


office,  on  some  of  the  things  which  happen  week  by  week  and  to  inter¬ 
pret  them  in  light  of  events  of  the  past.  I  hope  that  whatever  con¬ 
tribution  I  may  be  able  to  make  will  have  a  soothing  effect  upon  the 
rasping  controversies  that  rage  in  the  world  today.” 

Prank  White,  President  of  NBC,  welcomed  Barkley  to  television 
by  saying:  "We  at  NBC  are  honored  to  have  a  man  of  the  preeminent 
public  stature  of  Alben  W.  Barkley  appear  regularly  before  a  nation¬ 
wide  television  audience.  We  believe  a  program  like  "Meet  the  Veep" 
affords  us  another  opportunity  to  serve  the  public.  We  expect  Mr. 
Barkley’s  weekly  conversations  with  television  audiences  will  give  them 
insight  into  current  history  as  well  as  the  personal  satisfaction  of 
meeting  one  of  America’s  leaders." 

Charles  C.  Barry,  Vice  President  in  charge  of  Programming, 
said:  "Mr.  Barkley’s  appearance  on  NBC  television  will  highlight  our 
Sunday  afternoon  lineup  of  news  and  public  service  programs.  ’Youth 
Wants  to  Know,’  ’American  Forum  of  the  Air,’  ’Bill  Henry's  Window  on 
Washington,'  and  'Meet  the  Press'  will  acquaint  the  American  public 
with  the  leaders  of  the  new  administration  just  as  they  did  with  the 
old.” 

Mr.  Barkley  told  a  news  conference  in  Washington  that 
he  had  received  many  offers  to  appear  on  TV  programs  ever  since  19^8 , 
but  that  he  had  refused  all  offers  to  appear  regularly  until  he  had 
laid  aside  the  mantle  of  official  duties. 

He  announced  that  veteran  Washington  correspondent  Earl 
Godwin  would  be  his  conversational  companion  on  the  NBC-TV  program. 

Mr.  Barkley  also  revealed  that  "some  of  his  friends"  --  ranking 
national  figures  --  would  appear  on  the  program  with  him  from  time  to 
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3  -  ’Meet  the  Veep’ 


Mr.  Barkley's  television  counselors,  Charles  F.  Gannon  and 
Louis  G.  Cowan,  will  supervise  the  weekly  15-minute  program.  William 
R.  McAndrew  will  supervise  production  for  NBC.  Ted  Ayers  will  be  the 
television  director.  "Meet  the  Veep"  will  originate  in  NBC-TV  studios 
in  Washington  most  weeks. 

Alben  W.  Barkley  was  born  in  Lowes,  Kentucky,  75  years  ago 
(l877).  He  was  first  elected  to  office  as  prosecuting  attorney  of 
McCracken  County,  Kentucky,  in  1905.  After  serving  as  county  judge  he 
went  to  Congress  in  1913  for  seven  terms.  In  1927  He  entered  the 
Senate.  Mr.  Barkley  was  elected  Democratic  leader  of  the  Senate  in 
1937.  His  tenure  as  majority  leader  -  12  years  -  exceeds  that  of  any 
other  majority  leader.  Democratic  or  Republican,  in  the  history  of  the 
Senate.  In  1948  he  was  elected  Vice  President.  He  married  Mrs. 
Carleton  Hadley  in  1949,  two  years  after  his  first  wife  had  died. 

Earl  Godwin  has  been  a  prominent  commentator  on  NBC  radio 
and  television  for  more  than  20  years.  He  has  attended  every  Presi¬ 
dential  inauguration  since  Grover  Cleveland's  and  knows  nearly  every 
notable  in  Washington  by  his  first  name. 

*  *  * 

Text  of  telegram  received  yesterday  by  Alben 
W.  Barkley  from  Vice  President  Richard  M.  Nixon: 

"I  join  with  millions  of  Americans  who  know 
and  respect  you  as  the  Veep  in  wishing  you  well  in 
your  new  program.  --  Richard  Nixon." 

- o - 
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NBC -TV  NETWORK  TO  TELEVISE  FORT  WORTH  RODEO 
IN  THREE -HOUR  PROGRAM  JAN.  31 


First  Nationwide  Telecast  of  a  Western  Roundup 


v/ _ _  w _ »». 


The  first  network  telecast  of  a  rodeo  will  take  place  Satur¬ 
day,  Jan.  31*  from  3:00-6:00  p.m.,  EST,  when  NBC-TV  (network  including 
WNBT)  will  televise  the  57th  annual  Fort  Worth,  Texas,  Rodeo  from  the 
Will  Rogers  Memorial  Coliseum  in  Fort  Worth. 

i 

The  three-hour  show,  which  will  present  the  most  colorful 
and  exciting  events  at  the  Coliseum,  will  include  bareback  bronco 
riding,  calf  roping,  saddle  bronc  riding,  steer  wrestling,  Brahma  bull¬ 
riding  contests  and  many  other  entries  in  this,  the  "World  Series"  of 
all  Western  rodeos. 

This  extraordinary  program  is  the  first  nationwide  telecast 
of  a  rodeo  show.  A  few  years  ago  the  Fort  Worth  Rodeo  was  telecast 
locally,  but  never  on  a  network. 

In  presenting  the  rodeo  on  television,  the  usual  program  of 
events  will  be  trimmed  and  tightened  to  eliminate  those  events  which 
are  solely  of  technical  interest  to  rodeo  devotees. 

The  general  popularity  of  the  rodeo  is  attested  to  by  the 
|l  fabulous  success  of  the  annual  show  at  New  York’s  Madison  Square  Garden. 


(more ) 
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2  -  Rodeo 


The  program  follows: 


3:00-4:00  p.m,,  EST  (app roximate ) : 


Event  No. 
Event  No. 
Event  No. 
Event  No. 

Event  No. 

Event  No. 


1-  -Grand  Entry. 

2- -Introductions . 

3-  -Bareback  Bronco  Riding. 

4- -Class  107--Palomino  Pleasure 

Type  -  Gelding. 

5- -Jay  Sisler  and  His  Australian 

Shepherd  Dogs. 

6- -Calf  Roping 


4:00-3:00  p.m.,  EST  (approximate): 


Event  No.  7--Children’ s  Saddle  Pony, 

Western  Equipment  -  Class  48. 
Event  No.  8--Capt.  Heyer  and  Starless  Night. 
Event  No.  9- -Saddle  Bronc  Riding. 

Event  No.  10— Buddy  Heaton  and  El  Roco. 

Event  No.ll--Head  Sisters. 

Event  No.l2--Steer  Wrestling. 


3:00-6:00  p.m.,  EST  (approximate): 


Event  No.l3--Class  102,  103*  104  Parade  of 

Winners,  Palomino,  Stock  Horse, 
Cutting,  Roping  and  Reining. 
Event  No.l4--Lazy  N  and  Wheelis  Shetland 

Pony  Hitches,  Butler  Bros. 

Mule  Hitch. 

Event  No. 15--Cutting  Horse  Contest. 

Event  No. 16- -Brahma  Bull  Riding  Contest 
Event  No. 17--Western  Trail  Riders. 


NBC -New  York,  1/26/53 
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NBC -TRADE  NEWS 


INTERNATIONAL  SHOE  CORP.  STARTS  SECOND  YEAR 
OF  ’HOWDY  DOODY’  SPONSORSHIP  IN  106  MARKETS 

The  International  Shoe  Corp.  will  begin  its  second  con¬ 
secutive  year  of  sponsorship  of  the  9:00-9:15  a.m.  segment  of  the 
hour-long  NBC  Radio  HOWDY  DOODY  program  (Saturdays,  8:30-9:30  a.m., 
EST)  in  106  markets,  effective  March  21,  Lud  Simmel,  manager  of 
NBC  Co-op  Sales,  announced  today. 

Product  advertised  is  Poll  Parrot  Shoes  through  Henri, 

Hurst  &  McDonald,  Inc.,  advertising  agency. 

The  8:30-9:00  a.m.,  portion  of  the  program,  offered  by  NBC 
to  its  affiliates  for  local  sale,  is  currently  sold  to  a  variety  of 
local  sponsors  in  28  markets,  Simmel  added.  These  are  in  addition 
to  the  full -hour  sponsorship  in  Canada  by  Ogilvie  Mills;  Kraft 
Foods,  Ltd.,  and  the  St.  Lawrence  Starch  Co.,  Ltd.,  on  32  stations 
of  the  Dominion  Network. 

Local  and  regional  advertisers,  Simmel  explained,  may  buy 
anything  from  one -minute  participations  to  full  half-hour  sponsor¬ 
ship  of  the  show.  In  the  latter  category,  the  Continental  Baking 
Co.  has  purchased  the  8:30-9:00  a.m.  portion  of  the  program  over 
stations  WIRE,  Indianapolis,  and  KANS,  Wichita,  beginning  this  month, 
for  Wonder  Bread  through  Ted  Bates  &  Co. 
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NBC -TV  NEWS 


CREDITS  FOR  *A  VISIT  WITH  CARL  SANDBURG f  ON  TV 


NOTE  TO  EDITORS: 


The  following  credits  are 
for  your  convenience  in 
reviewing: 


PROGRAM : 
NETWORK: 

TIME: 

PARTICIPANTS: 


DESCRIPTION: 


SERIES  SUPERVISOR 
PRODUCER : 

DIRECTOR : 
PHOTOGRAPHERS : 
SOUNDMEN : 


A  VISIT  WITH  CARL  SANDBURG 

NBC -TV 

Sunday,  Feb.  8,  3:30- 
4:00  p.m.,  EST. 

Carl  Sandburg,  the  American 
poet,  biographer  of  Lincoln 
and  twice -winner  of  the 
Pulitzer  Prize;  and  Edward 
Stanley,  manager  of  NBC 
public  service  programs. 

The  program  is  one  of  a  series 
of  filmed  conversations 
with  distinguished  figures 
of  our  time .  (Bertrand 
Russell  and  Robert  Frost 
were  seen  earlier  in  the 
series) . 

Davidson  Taylor 

Doris  Ann 

Martin  Hoade 

Thomas  Priestley,  Jesse  Sabin 

George  Jordan,  Warren  Redden 
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NBC -TV  NEWS 


MONKEYSHINES  ON  ’TODAY’  AS  CHIMP  PROVES  HE’S  CHAMP  RATHER 
THAN  CHUMP  BY  GETTING  ON  PAYROLL  WITH  OPTIONS  FOR  5  YEARS 

"Today,”  the  NBC-TV  network  news  and  special  events  show, 
has  just  signed  a  fourth  "star."  Dave  Garroway,  James  Fleming  and 
Jack  Lescoulie  will  share  the  cameras  daily  with  an  11-month  old 
chimpanzee  whose  nickname  is  Mr.  Muggs,  He  will  start  work  on  Monday, 
Feb.  2. 

This  monkey  business  was  made  official  this  week  when  the 
chimp  "signed"  a  regular  NBC  artists’  contract  for  one  month  with  op¬ 
tions  for  five  years.  Mr.  Muggs  will  act  in  a  general  utility  role  on 
the  "Today"  show.  He  will  assist  news  editor  James  Fleming  in  present¬ 
ing  "the  human  side  of  the  news";  will  aid  Bob  and  Ray  in  writing  com¬ 
edy  material  and  in  general  will  make  himself  useful  to  the  entire 
staff . 

Mr.  Muggs  was  imported  from  Africa  at  the  age  of  13  weeks  by 
two  former  NBC  pages,  Roy  Waldron  and  Bud  Mennella,  who  now  operate  a 
pet  shop  in  Glen  Rock,  N.J.  He  has  been  raised  with  the  same  treatment 
as  a  human  baby.  He  drinks  his  milk  from  a  bottle,  and  eats  regular 
baby  food  prepared  to  his  own  formula. 

This  week  "Mr.  Muggs"  will  start  being  processed  as  a  regular 
NBC  employee.  He  will  take  a  physical  examination,  attend  an  orienta¬ 
tion  lecture,  take  an  aptitude  test  and  hopes  to  file  for  the  NBC  • 
tirement  plan.  He  also  expects  to  join  the  television  union,  AFTRA, 
although  he  was  quite  miffed  to  learn  that  he  will  be  listed  as  "a  prop'.' 

Asked  for  a  comment  on  his  new  found  fame,  Mr.  Muggs  said: 

"I  expect  to  have  more  fun  than  a  barrel  of  people." 

"Today"  is  seen  on  the  NBC-TV  network,  Mondays  through  Fri¬ 
days,  7:00-9:00  a.m.,  EST  and  CST. 
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NBC  TRADE  NEWS 


BANGHART  GETS  NEW  MONDAY -THROUGH -FRIDAY 
DAYTIME  NEWS  SUMMARY  ASSIGNMENT 

Kenneth  Banghart,  noted  newscaster,  will  begin 
a  five -minute  newscast  on  NBC  radio,  Monday  through 
Friday,  starting  Monday,  Feb .  2  at  2:55  p.m.,  EST. 
Banghart  had  a  similiar  program  last  Summer  on  NBC 
radio.  More  recently  he  was  a  key  member  of  the 
team  of  NBC  radio  newsmen  who  reported  President 
Eisenhower1 s  Inauguration  Day. 

NEWS  WITH  KENNETH  BANGHART  will  contain  an  up- 
to-the-minute  summary  of  worldwide  news.  NBC’s 
news  and  special  events  department  will  produce  the 
program  which  will  originate  in  New  York. 


GEORGE  S.  DIETRICH  IS  NAMED  EASTERN  SALES  MANAGER 
FOR  NBC’S  RADIO  SPOT  SALES 

Appointment  of  George  S.  Dietrich  as  Eastern  sales  manager  of 
NBC’s  Radio  Spot  Sales,  effective  Feb,  2,  was  announced  today  by 
William  N.  Davidson,  national  sales  manager  for  NBC  Radio  Spot  Sales. 

Dietrich  has  been  serving  as  a  radio  spot  salesman  with  NBC 
since  December,  1950.  Prior  to  this  he  was  general  sales  manager  for 
Radio  Time,  Inc.,  for  two  years.  Before  that  he  was  division  sales 
manager  for  Talon,  Inc. 

Dietrich  was  a  first  lieutenant  in  the  field  artillery  of  the 
U.S.  Army  during  World  War  II.  He  is  a  graduate  of  Lafayette  College 
with  a  B.S.  degree. 

NBC -New  York,  1/26/53 
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EDMUND  BELOIN,  NOTED  RADIO  AND  SCREEN  WRITER  AND  PRODUCER, 
SIGNS  NBC  CONTRACT  TO  CREATE  AND  PRODUCE  TV  PROGRAMS 


Edmund  Beloin,  veteran  radio  and  motion  picture  writer  and 
producer,  has  signed  a  contract  with  the  National  Broadcasting  Company 
to  create  and  produce  television  programs  for  the  network,  Charles  C. 
Barry,  NBC  vice  president  in  charge  of  Networks  Programs,  announced 
(  today.  Beloin  was  represented  in  negotiations  with  the  network  by  his 
agent,  Lester  Linsk. 

Beloin  will  concentrate  on  the  development  and  creation  of 
new  vehicles  for  NBC-TV  and,  in  addition,  will  produce  one  or  more  of 
the  leading  NBC-TV  programs  originating  from  Hollywood,  Barry  said. 

His  first  assignment  is  the  production  of  "My  Hero,"  the  weekly  film 
series  starring  Robert  Cummings  now  sponsored  on  NBC-TV  by  Dunhill 
cigarettes.  Beloin  is  on  a  "lend-lease"  basis  from  the  network  to 
Official  Films  for  this  assignment. 

Beloin' s  entrance  into  the  motion  picture  field  pointed  the 
way  for  many  of  the  day's  top  radio  writers.  He  was  instrumental  in 
training  many  of  them  in  the  medium  of  sound  films.  It  is  anticipated 
that  in  his  new  capacity  Beloin  will  bring  to  television  many  of  the 
^  major  comedy  writers  now  engaged  in  making  motion  pictures. 

(more ) 

AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 
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2  -  Edmund  Beloin 


A  native  of  Stratford,  Conn.,  Beloin  entered  radio  in  1936 
as  half  of  the  team  of  Beloin  and  Morrow,  co-writers  on  NBC’s  "Jack 
Benny  Show."  In  addition  to  writing  the  programs  for  eight  years, 
Beloin  also  portrayed  Mr.  Billingsley,  Benny’s  star  boarder,  on  the 
show. 

Beloin  left  the  Benny  show  to  write  screen-plays  for  MGM, 
Universal  and  Paramount  pictures.  His  screen  credits  include  "The 
Harvey  Girls,"  "Lady  on  a  Train,"  "Road  to  Rio,"  "A  Connecticut  Yankee," 
"My  Favorite  Brunette"  and  "My  Favorite  Spy."  His  most  recent  pro¬ 
duction  for  Paramount  was  "The  Great  Lover,"  He  also  co-authored  the 
recent  Broadway  show,  "In  Any  Language,"  which  starred  Uta  Hagen  and 
was  directed  by  George  Abbott. 
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CAST  AND  CREDITS  FOR  NBC -TV  OPERA  THEATRE 


PRODUCTION  OF  'THE  MARRIAGE' 


The  world  premiere  performance  of  Bohuslav  Martinu's  opera, 
"The  Marriage,"  will  be  the  first  presentation  of  the  NBC  Television 
Opera  Theatre  in  the  new  Saturday  afternoon  time  period,  Feb .  7  (NBC- 
TV,  5:00-6:00  p.m.,  EST) .  Following  are  the  cast  and  credits  (peter 
Herman  Adler,  conductor  ): 

Cast 

The  Bachelor. 

The  Girl . 

The  Bachelor's  Friend 
The  Marriage  Broker.. 

The  Suitors . 


The  Duenna ..... 

The  Servant .... 

Another  Servant 

Credits 


Donald  Gramm,  bass -baritone 
Sonia  Stollin,  soprano 
Michael  Pollock,  tenor 
Winifred  Heidt,  mezzo-soprano 
Andrew  McKinley,  tenor 
Lloyd  Harris,  bass 
Robert  Holland,  tenor 
Ruth  Kobart,  mezzo-soprano 
Leon  Lishner,  bass 
Anne  Pitoniak 


Producer . 

Music  and  Artistic 

Director . 

Associate  Producer. 
Assistant  Conductor 
Television  Director 
Production  Advisor. 

Set  Designer . 

Costumes . 

Lighting . 

Audio  Director . 

Audio  Engineer . 

Technical  Director. 

Video  by . 

Makeup . 


Samuel  Chotzinoff 

Peter  Herman  Adler 
Charles  Polacheck 
Leo  Meuller 
John  Block 
Mikhail  Rasumny 
Otis  Riggs 
Liz  Gillelan 
Jack  Fitzpatrick 
George  Voutsas 
John  Evans 
Robert  Hanna 
Frank  Merklein 
Dick  Smith 
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CREDITS  FOR  ’MY  SON, 

JEEP, ’  STARRING  DONALD  COOK 

STARTED: 

Sunday,  Jan.  25,  1953 

TIME: 

NBC  radio,  Sundays,  7:00- 
7:30  p.m. ,  EST 

STAR: 

Donald  Cook 

SUPPORTING  PLAYERS: 

Martin  Huston  as  Jeep,  his 
son;  Joan  Lazar  as  Peggy, 
his  daughter;  Lynn  Allen  as 
Barbara  Miller,  his  recep¬ 
tionist  and  girl  friend; 

Leona  Powers  as  Mrs.  Bixby, 
his  housekeeper. 

FORMAT: 

Experiences  of  Dr.  Robert 
Allison,  widower  with  two 
children,  who  have  recently 
moved  to  the  small  town  of 
Grove  Falls. 

PRODUCER- DIRECTOR : 

Dan  Sutter 

WRITERS : 

Walter  Black  and  William 
Mendrek 

ORIGINATION: 

New  York 

# 

- o - 
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NBC  TRADE  NEWS 


LES  LEAR  HEADS  GROUP  TO  AID  MENTALLY  RETARDED  CHILDREN 

Les  Lear,  manager  of  WELCOME  TRAVELERS  (NBC  radio,  Mondays 
through  Fridays,  10:00  a.m.,  EST;  and  NBC-TV,  Mondays  through  Fridays, 
3:30  p.m.,  EST)  has  been  appointed  head  of  the  National  Foundation 
for  Mental  Retardation  now  being  formed.  The  Foundation,  which  is 
being  organized  to  aid  mentally  retarded  children  through  treatment 
and  study  of  mental  diseases,  is  being  aided  by  stars  including  Abbotl 
and  Costello,  and  Eddie  Cantor,  personal  friends  of  Lear. 

CORRECTION,  PLEASE  I 

It  was  erroneously  stated  in  an  NBC  trade  news  story  dated 
Jan.  23  that  various  television  film  series  have  been  sold  by  NBC 
Film  Syndication  to  station  KFMB-TV,  San  Diego,  Calif.  "Douglas 
Fairbanks  Presents,"  "Hopalong  Cassidy,"  "Dangerous  Assignment,"  the 
"Daily  News  Report"  and  the  "News  Review  of  the  Week"  have  been  sold 
to  station  XETV,  Tiajuana,  Mexico,  which  covers  the  San  Diego- 
Tiajuana  market. 
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January  28,  1953 

3  NEW  TV  STATIONS  AFFILIATE  WITH  NBC 

Three  new  television  stations  have  signed  affiliation 
agreements  with  the  National  Broadcasting  Company,  Harry  Bannister, 

i 

vice  president  in  charge  of  Station  Relations,  announced  today. 

The  stations  are  WSBT-TV,  South  Bend,  Ind.,  WFBG-TV, 

Altoona,  Pa.,  and  WLEV-TV,  Allentown,  PA. 

WSBT,  which  is  on  the  air,  operates  on  UHF  Channel  3^*  It 
is  owned  by  the  South  Bend  Tribune . 

WFBG-TV  will  operate  on  Channel  10  beginning  on  or  about 
Feb.  1,  1953.  It  is  owned  by  the  Gable  Broadcasting  Company,  which 
also  operates  WFBG,  NBC’s  radio  affiliate. 

WLEV-TV  expects  to  go  on  the  air  on  or  about  March  15,  1953* 
operating  on  UHF  Channel  51.  Associated  Broadcasters,  Inc.  owns  the 
TV  outlet,  which  will  cover  the  Allentown,  Bethlehem  and  Easton 
markets . 
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NBC -TV  CREDITS 


CREDITS  FOR  BILL  HENRY'S  'WINDOW  ON  WASHINGTON' 


PROGRAM  TITLE: 
TIME: 

PARTICIPANTS: 

DESCRIPTION: 


SERIES  SUPERVISOR: 


WINDOW  ON  WASHINGTON 

NBC -TV,  Sundays,  5:45- 
6:00  p.m. ,  EST. 

Bill  Henry  and  frequent 
guests.  Stuart  Findley 
is  the  announcer. 

Commentary  and  films  of 
different  aspects  of 
Washington, plus  a  salute 
to  the  "city  of  the  week. 

William  R.  Me Andrew 


PRODUCER:  Julian  Goodman 

DIRECTOR:  Robert  Priaulx 


ORIGINATION:  NBC-TV  studios  in  Washington. 

SPONSOR:  Sunbeam  Incorporated  (elec¬ 

tric  razors  and  kitchen 
appliances ) . 


-o 


NOTE  TO  EDITORS: 

Please  add  to  list  of  credits  for  "A  Visit  with  Carl 
Sandburg,"  on  NBC-TV  Sunday,  Feb.  8,  the  name  of  the  film  editor: 
Robert  Loweree. 
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NBC -TV  NEWS 
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BETTY  ANN  GROVE,  NBC  TALENT  DEVELOPMENT  PERSONALITY 
GETS  FIRST  REGULAR  ASSIGNMENT  ON  'THE  BIG  PAYOFF' 

Versatile  Betty  Ann  Grove  joins  Randy 
Merriman  and  Bess  Myerson  as  a  star  of  NBC-TV's 
"Big  Payoff"  on  Monday,  Feb.  3.  Diminutive  Betty 
Ann  will  sing,  dance  and  "act  out"  musical  ques¬ 
tions  for  the  contestants  each  weekday  afternoon 
on  the  quiz  show  that  offers  mink  coats  and  trips 
to  Europe  among  its  prizes. 

Miss  Grove,  who  with  comedienne  Helen 
Halpin  was  recently  signed  to  a  long-term 
talent-development  contract  with  NBC,  is  the  first 
of  these  performers  to  be  placed  on  a  network 
show  as  a  regular  cast  member. 

"The  Big  Payoff"  is  seen  Mondays  through 
Fridays  at  3:00  p.m.,  EST,  on  the  NBC-TV  network. 

*- 
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January  29,  1953 

- & 

'PURE  OIL  NEWS  PARADE'  WITH  VAN,  HARKNESS,  KALTENBORN 

AND  OTHER  NBC  COMMENTATORS  STARTS  FEB.  2  ON  NBC 

J/.  «f  •# 

A  A  A*  V 

Lyle  Van,  Richard  Harkness,  H.V.  Kaltenborn  and  other  NBC 
commentators  will  report  the  up-to-the-minute  news  on  a  new  program, 
the  PURE  OIL  NEWS  PARADE,  starting  Monday,  Feb.  2,  at  7:00  p.m.,  EST, 
on  the  NBC  radio  network,  except  WNBC. 

The  quarter-hour  "News  Parade,"  will  be  heard  Monday  through 
Friday  at  the  same  hour.  It  will  replace  the  "Pure  Oil  News  Time"  cur¬ 
rently  heard  in  that  time-spot.  The  sponsor.  Pure  Oil  Company,  remains 
the  same. 

"Pure  Oil  News  Parade"  will  combine  the  latest  reports  of 
headline  news  with  expert  analyses  of  important  developments  throughout 
the  world  each  day.  Van  will  be  the  newscaster,  Harkness  will  report 
on  the  latest  news  from  Washington,  while  several  other  NBC  newsmen 
like  Kaltenborn,  Henry  Cassidy,  and  Merrill  Mueller  will  comment  on 
significant  events  in  the  day's  news.  The  "News  Parade"  will  have  over¬ 
seas  pickups  as  well  as  domestic  reports  from  New  York  and  Washington. 
There  will  be  frequent  reports  on  various  fields  of  human  activity  such 
as  business,  sports,  science  and  the  arts  made  by  recognized  experts. 

The  NBC  news  and  special  events  department  will  produce  the 
"News  Parade,"  with  Joseph  0.  Meyers  supervising  production.  Arthur 
Wakelee  will  direct  the  cross-the-board  quarter-hour  news  summary. 

- o - 
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GENERAL  BRONZE  CORP.  BECOMES  SEVENTH  CO-OP  SPONSOR 
OF  NBC -TV’S  ’AMERICAN  FORUM  OF  THE  AIR’ 

The  General  Bronze  Corp.  will  sponsor  the  weekly  telecast  of 
NBC -TV’s  AMERICAN  FORUM  OF  THE  AIR  (Sundays,  2:30-3:00  p.m.,  EST)  over 
Stations  WNBT,  New  York,  and  WPTZ,  Philadelphia,  beginning  March  15, 
Lud  Simmel,  manager  of  NBC  Co-op  Sales,  announced  today.  The  agency 
for  General  Bronze  is  Wildrick  and  Miller. 

General  Bronze  will  be  the  seventh  co-operative  sponsor  of 
the  program.  It  is  already  sponsored  by  the  following  advertisers  in 
these  six  major  markets: 

Mutual  Savings  Bank  Assn.,  WBZ-TV,  Boston,  Mass.;  Indiana 
Motor  Truck  Assn.,  WFBM-TV,  Indianapolis,  Ind.;  Chase  Federal  Savings 
Assn.,  WTVJ,  Miami,  Fla.;  Philco  Dealers,  KPTV,  Portland,  Ore.; 
Shenandoah  Life  Insurance  Co.,  WSLS-TV,  Roanoke,  Va.;  and  the  National 
Bank  of  Tulsa,  KOTV,  Tulsa,  Okla. 

Simmel  also  pointed  out  that  another  NBC -TV  Co-op  program, 

WHO  SAID  THAT?  (Mondays,  network  except  WNBT,  10:30-11:00  p.m.,  EST)  is 
currently  sponsored  by  seven  advertisers  in  a  total  of  25  markets. 

The  Pure  Oil  Co.  has  purchased -the  show  on  19  NBC -TV  affiliated 

stations.  Other  sponsors  of  the  weekly  program,  in  one  market  each, 
are:  The  Reynolds  Metals  Co.,  Pittsburgh  Brewing  Co.,  C.  Schmidt 

&  Sons  (Schmidt  Beer),  W.F.  McLaughlin  &  Co.  (Manor  House  Coffee), 

Manhattan  Coffee  Co.  and  Rochester  Gas  &  Electric  Co. 


NBC -New  York,  1/29/53 
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NBC  TRADE  NEWS 


NAVY  CITATIONS  FOR  OUTSTANDING  PUBLIC  SERVICE 
GO  TO  SIX  MEN  OF  ’VICTORY  AT  SEA’  SERIES 

The  U.S.  Navy’s  Citation  for  Outstanding  Public  Service  was 
presented  yesterday  to  six  men  associated  in  the  production  of  VICTORY 
AT  SEA  --  joint  National  Broadcasting  Company  --  U.S,  Navy  public 
service  television  series. 

Presented  in  New  York  by  Capt.  Walter  Karig,  special  assis¬ 
tant  to  the  Secretary  of  the  Navy  acting  as  technical  director  of  the 
film  series,  the  awards  went  to  the  following: 

M.  Clay  Adams,  director;  Robert  Russell  Bennett,  who  arranged 
the  score  and  conducted  the  NBC  Symphony  Orchestra  in  its  performance; 
Richard  F.  Hanser,  co-author;  Charles  A.  Henderson,  public  relations  di¬ 
rector;  Donald  B.  Hyatt,  assistant  to  the  producer,  and  Isaac  Kleiner- 
man,  film  editor. 

Each  citation  read  as  follows: 

"In  recognition  of  your  outstanding  contribution  to  the  U.S. 
naval  establishment  by  assisting  notably  in  keeping  the  public  informed 
of  the  activities  of  the  Navy  and  Marine  Corps  during  a  period  of 
national  emergency,  the  Navy  Department  is  pleased  to  extend  this 
certificate  of  appreciation." 

Earlier  this  month  three  other  men  responsible  for  the  suc¬ 
cess  of  the  award-winning  "Victory  at  Sea"  series  received  the  Navy's 
Distinguished  Public  Service  Award  --  the  highest  decoration  the  Navy  can 
confer  upon  a  civilian.  Recipients  of  this  honor  were  Robert  W.  Sarnoff, 
vice  president  in  charge  of  NBC-TV's  Film  Division;  Henry  Salomon,  or¬ 
iginator,  producer  and  co-author  of  the  series;  and  Richard  Rodgers, 

# 

who  composed  13  hours  of  narrative.- symphonic  music  especially  for  the 
program. 

"Victory  at  Sea"  is  seen  each  Sunday  at  3:00  p.m.,  EST  over 

NBC -TV. 
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SIX- HOUR  COVERAGE  OF  INAUGURATION  DAY  PROCEEDINGS  VIEWED 
BY  LARGE  GROUPS  OF  STUDENTS,  NBC-TV  AFFILIATES  REPORT 


The  impact  of  NBC’s  continuous  six-hour  television  coverage 
of  the  Inauguration  of  President  Dwight  D.  Eisenhower,  sponsored  hy  Gen¬ 
eral  Motors,  Tuesday,  Jan*  20,  on  schoolchildren  and  educators  throughout 
/)  the  nation  has  been  revealed  in  reports  from  NBC-TV  affiliated  stations . 

WKY-TV,  Oklahoma  City,  the  first  to  report  its  Inauguration 
Day  experience,  initiated  action  with  two  10-second  announcements  on 
the  air  asking  school  principals  and  superintendents  to  report,  by 
collect  wire  or  phone  call,  the  number  of  students  viewing  the  ceremony 
in  their  schools.  P.A.  Sugg,  station  manager,  said  that  the  switch¬ 
board  was  jammed  with  a  total  of  137  phone  calls  soon  after  the  first 
announcement,  and  that  43  telegrams  were  also  received. 

These  calls  and  wires  represented  198  schools  in  100  communi¬ 
ties  in  Oklahoma  and  nine  in  Kansas,  with  a  student  and  teacher  viewing 
audience  of  52,276.  Actually,  this  count  is  conservative,  since  one- 
third  of  the  reports  did  not  give  the  specific  number  of  viewers,  and 
the  schools  of  Oklahoma  City  were  not  included  in  the  count  because 
their  students  were  excused  from  classes  to  watch  TV  at  home. 

(more) 
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2  -  Inauguration 


In  Chicago,  Station  WNBQ  estimated  that  approximately 
300,000  schoolchildren  in  350  schools  in  the  city  and  suburbs  viewed 
the  Inauguration  coverage. 

In  Dallas,  Tex.,  Station  WFAA-TV  reported  that  the  Dallas 
Independent  School  District  public  relations  officer  estimated  that 
80  per  cent  of  all  local  schoolchildren'  saw  the  Inaugural  on  TV,  a 
count  of  58*400  pupils.  In  the  county  school  districts,  1,200  student 
were  viewers,  making  a  total  of  59*600.  Cooperation  from  local  TV 
dealers,  department  stores  and  public-spirited  citizens  made  TV  sets 
available  to  almost  all  schools  in  the  area . 

In  another  Lone  Star  State  city,  Fort  Worth,  WBAP-TV 
received  an  estimate  from  the  city  superintendent  that  30,000  school- 
children  within  the  city  limits  watched  the  TV  Inaugural  coverage.  TV 
antennas  were  also  observed  being  installed  on  schools  in  suburban 
towns  to  the  South  of  Fort  Worth  early  Inauguration  Day. 

WBRC-TV,  Birmingham,  Ala.,  received  word  from  Dr.  I.F. 
Simmons,  superintendent  of  Jefferson  County  schools,  that  20,000  of 
the  county’s  45,000  school  children  saw  President  Eisenhower  inaugur¬ 
ated  on  television.  Dr.  Frazier  Banks,  superintendent  of  Birmingham 
city  schools,  reported  that  practically  all  metropolitan  schools  made 
arrangements  for  TV  set  installations  so  that  the  majority  of  pupils 
witnessed  the  historic  event  as  it  happened. 

Similar  reports  to  Station  WOOD-TV,  Grand  Rapids,  Mich., 
showed  that  80  per  cent  of  the  city  students  and  75  per  cent  of  the 
county  schoolchildren,  a  total  of  50,400  in  Kent  County  alone,  saw  th 
TV  inaugurations.  This  represents  a  combined  estimated  total  of 
157*500  youngsters  who  watched  the  proceedings  on  TV. 


(more ) 


/  oe.ui.zc--  -jcnuj  ,  ■;  nl 

.  •-  v .  -  .  ‘  ■■  --o  '  •  -  -  • 

,9'Bievoo  noX^s'iJJSJxsnl  od 

at.  • ..  srii  3 bsjioqon f  VT-.  A'XW  :x  t.  x-*T  <££ll£Cr  nl 

'  '  ■  act  .  X  odi  2  Xn'X. n&qsbq 

j 

lam  bttdoiooiioa  Lsool  XIjb.  *Xo  3neo  ioq  0 

,  GO.  tI  t  ..JoXo  j'aXb  Icorioe  Ytfnuco  ortf  nl  .  a  I  q  00^,82  lq  3ru/o 
X  moil  noX^aisqooO  .  •  .  i  t • 

■  -  •  v  ■  • ; .  ■  -ol  rq  bn  JaemJiaqsl  • 

.  *  ■  ■  I'J,  '  l  .■<  -■  '  i  OX  9lef.Pl  '  &\ 

VT-d/V'O-J  ^r.j'ioV;  Xqo ' .  QJslZ  wH  onoj  r_ :  ilonj  nl 

'  s  .  •  te  .  ‘  .  •  I 

.ax-.coavoq  I  pijjjmxsrrl  VT  hsd-.v o*.  r  tiXX  v  , io  filriOXw  no'jfcXid 
n/soiuoL'/.  nl  si ooriov.  no  bsXXpOoni  cni-d  f  ■ovrqedo  oal:  enow  asnneXrt 

o2  e:1?  otf  snwo 

•  .I  .‘iCL  .moil  blow  fiovlsooi  t  .ijiA  ^mecfsalitnJtQ.  tVT-OflSW 
To  OOC < OX  .  sXocdcs  y3a::o'.  ncs'ioileL  1o  ■nobneJnl'ioqsje  x  anoxia  t 

■  ■■:.  'I  n-..\ cdnoaXS  -tiv-  .  oo0  ivb«  nsnibl/do  Xoodoa  000,. :  •  : ‘ v  ,nuoa  od 
tXH  1c>  tfflabnstfnjtnsqne  t3?inaS  ‘isXsan'S  .iC  .nolalvsloj  ao  be# 

. 

Grivt  OE  BXTOX#£  •  ' 

,  b^nvcqaa  Xx  sa  Ors»v ix-V'S.'if  sricr  be  a sen# J 

%  ,  etxqafi  hcisif)  ^  '/T-COOW  noiJaJi.  ol  sJicqsi  •Lr.dlmlZ 

or  ;  'io.lnoo  *isq  ,V  On.c  aji  j-  .  y<  0  :  ;■  :tcn  i  -qq  OC  XarlO  l-s./Off 

•.  •  nuoO  on'r-O  aJ  ,  . 

XetOu  co~’  ru  jso  bsnidmoo  £  aim  l: on  on.  aidT  .  one.;  u;».f  'pni  V 
.VT  no  cgnlbuG' o*iq  c  V  bod:.»cr.xw  oriw  E'-fectcannoY  OOO t ^  i 


••'  9  e  n ) 


3  -  Inauguration 


WTAR-TV,  Norfolk,  Va.,  with  the  cooperation  of  metropolitan 
school  officials,  reported  that  approximately  45,000  students  there 
saw  the  Inauguration  and  part  of  the  parade  on  TV. 

Other  NBC-TV  stations  which  reported  strong  school  interest 
in  the  special  telecast  included  WOI-TV,  Ames,  Iowa;  KNBH,  Los 
Angeles;  WJAR-TV,  Providence,  R.I.;  WOC-TV,  Davenport,  Iowa;  WAVE-TV, 
Louisville,  Ky.,  and  WSPD-TV,  Toledo,  Ohio. 

- o - 
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NBC -TV  NEWS 


J.C.  SWAYZE  AND  ’CAMEL  NEWS  CARAVAN’  CREW 
COVER  OPENING  OF  SPONSOR’S  RESEARCH  CENTER 

John  Cameron  Swayze  and  the  CAMEL  NEWS  CARAVAN 
will  televise  the  opening  of  the  new  Research 
Center  of  the  R.J.  Reynolds  Tobacco  Company  at 
Winston-Salem,  N.C.,  on  Thursday,  Feb.  5*  at 
7:45  p.m.,  EST  over  the  NBC  television  network. 

Swayze,  a  full  sound-camera  crew,  and  Francis 
McCall,  producer  of  the  highly-rated  news  program, 
will  fly  to  Winston-Salem  to  cover  the  ceremonies. 
The  "Camel  Newsliner,"  a  fast  airplane  chartered 
to  carry  films  for  the  "Camel  News  Caravan,"  will 
rush  the  story  of  the  Research  Center  dedication 
to  NBC  Washington  for  inclusion  on  the  NBC  news 
telecast  the  same  night. 

By  special  arrangement  for  this  night  only, 
two  North  Carolina  stations  --  WFMY-TV  Greensboro 
and  WBTV  Charlotte  --  will  join  the  transcontinen¬ 
tal  NBC-TV  network  of  stations  that  carry  the 
"Camel  News  Caravan"  regularly. 


NBC-New  York,  1/30/53 
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January  30,  1953 


MAURICE  EVANS  AND  DEBORAH  KERR  STARRED  IN  G.B.  SHAW'S 
'MAN  AND  SUPERMAN'  ON  300TH  'THEATRE  GUILD’  BROADCAST 

To  celebrate  its  300th  broadcast,  the  THEATRE 
GUILD  ON  THE  AIR  will  present  Maurice  Evans  and  Deborah 
Kerr  in  a  special  adaptation  of  George  Bernard  Shaw's 
comedy,  "Man  and  Superman,”  on  NBC  radio  Sunday,  Feb,  8 
(8:30  p .m.,  EST) . 

Adapted  for  radio  by  Morton  Wishengrad,  ’’Man  and 
Superman"  reveals  the  determination  of  the  girl,  Ann 
(Miss  Kerr),  to  marry  Jack  Tanner  (Evans),  whom  she  has 
appointed  her  guardian  by  her  father's  will. 

Panic-stricken  when  he  discovers  her  real  Intent, 
Tanner  flees  from  England  to  the  Continent.  Ann 
catches  up  with  him  in  the  mountains  of  Spain,  however, 
where  he  gives  in,  realizing,  according  to  Burns  Mantle, 
that  "she  is  Everywoman,  the  Life  Force  which  cannot 
be  denied." 

"Man  and  Superman,"  incidentally,  is  the  Shaw 
play  from  which  the  now -famous  "Don  Juan  in  Hell" 
episode  is  taken. 
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NBC  TRADE  NEWS 


SIMONIZ  COMPANY  TO  SPONSOR  TV  »BIG  STORY' 

The  Simoniz  Company  will  begin  sponsorship 
of  BIG  STORY,  on  a  52-week  basis  alternating  with 
the  American  Cigarette  and  Cigar  Co,  Inc.,  effec¬ 
tive  with  the  Feb.  6  telecast  (NBC-TV,  9:00  p.m., 
EST). 

"Big  Story,"  both  radio  and  television  has 
been  sponsored  by  the  American  Cigarette  and 
Cigar  Co.,  ever  since  its  inception. 

Both  advertisers  are  handled  through 
Sullivan,  Stauffer,  Colwell  and  Bayles,  Inc., 
advertising  agency. 


NBC-New  York,  1/30/53 
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